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Amit Bhalla - Schneider Electric SE - Senior Vice President, Head of Investor Relations
(video playing)

It's all about the impact. Well, good morning, everyone, and | hope everyone had a restful evening. And hopefully, less jet lag now. So today, let
me just talk about what we're going to do today. Today is all about India, the reason that we are here.

Great opportunity to get a deep dive into what the business actually is, the brands, the technology, the people, and that's what we're going to do.
I'm going to come back a bit later to talk about more of the logistics as the day progresses. But I'm going to start with the very first session, and |
want to introduce our next speaker, who is Manish Pant. Just a minute to share a little bit about Manish. We've known each other as well for a while
now.

So Manish is on the Global Executive Committee of Schneider. He's like several of the leaders has been -- has had a long career in the company and
across various, various elements. So he's also had stints in China as well as in different parts of East Asia as well.
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Of course, started the career in India and was also the CEO of Luminous, which is one of our brands. And we'll talk about that. Incidentally, and
what's, | think, very exciting is the fact that Manish actually, before his Schneider day started his career at L&T Switchgear.

So in some ways, it's a homecoming for him as well. So let me call on stage Manish Pant.

Manish Pant - Schneider Electric SE - Member of the Executive Committee, Executive Vice-President - International Operations

Good morning, and | must say welcome to India again. And | hope that you are having a good trip and enjoying the Hyderabadi hospitality. Well,
let's continue from where Olivier left last evening and deep dive into India a little bit. Just to set the context, we have been here for six decades
and building the story of Schneider Electric in India, both organically and inorganically. What is -- we have seen that India is at about 38,000
employees.

And just as the growth of India, we are increasing the number of employees in India, both to contribute to what we do in India, but also what we
do outside of India and support the rest of the group. for us, India is a very important talent hub.

And it's a big inspiration for all of us in India that the path to the CEO of Schneider Electric now goes through India. And | would say that on top of
that, we are investing in India. We have 31 manufacturing locations across different brands, serving the different, | would say, the markets, both in
India and outside.

What I'm really proud of is that as Schneider is in this journey of digital transformation and sustainability, we have seven training centers here in
India, which is very unique. And we have -- through those training centers, we have about 40,000 customers going every year.

And it's one thing about building the technology, but what's important is how we engage with the customers and take them on this journey of
transformation, which is what we do very well through these training centers, which are here. Now all of this, the success of Schneider as we see
here is in line with what we heard from the government yesterday. We are very much committed to the mission that we see in India, which is the
digital India.

Yesterday, Mr. Kant talked about that, building the new India in terms of infrastructure. It is about Aatmanirbhar India, which is the self-reliant India,
which is -- the government wants more and more things to be made in India, and we are clearly at the center of it. And of course, with our
technologies, we are powering the energy transition. So all of that is very well positioned for Schneider Electric India and our contribution to the
nation.

| would say that one of the unique things as an Indian that | see is the support of the government and the focus on the private sector, which is a
very big driver. And again, we heard Mr. Kant talking about that. With this, | think at the same time, we are very much with the marquee projects
that the government has been making and which is showing the progress of the nation both in India and on the world platform. We have been
engaged in projects, both on land and also on the sea as well as in the space.

And all our different solutions are powering some of these projects, whether it's the launch pad of the Chandran, the rocket that went to the moon
or it is about the temple or the famous exhibition hall where the G20 Summit was held. We're also very well positioned in the market across the
four segments with all the, | would say, regional global and national players and some of them you would be hearing from just after this with
Deepak. What has made Schneider Electric in India so successful?

Say that today, we are number three in the internal Schneider rankings, though India is the fifth economy in the world. The five markers that have
made us very strong are around technology, which is what Schneider is famous for, and we bring that here in the Indian market and adapted to
the Indian context very well.

What we did four years ago, which is the acquisition of L&T, and it has clearly put us in a very different orbit over the last four years in terms of our
presence in India and what we bring to our customers all across, and we'll talk about that. A very unique market coverage. India is a big country.
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There is -- the growth of India is all across. And with the unique presence that we have, we are able to get the maximum out of this growth of India,
which is happening all over.

Our systems approach with prescriptions targeted at the end markets and then our journey on software, digital and sustainability, together with
services, is the other marker that we have. And we'll dive into each one of them as we go forward. Talking about technologies, yesterday, Olivier
mentioned that we have in India, the fourth hub that we created four years ago, which is delivering world-class technologies with the Indian flavor
as we like to call it.

And how we deliver that is, first, starting with our 6,000 -- over 6,000 engineers in R&D in all spaces, whether it's electromechanical, it's software,
it's about sustainability. We have them spread all over the country in Bangalore.

Here in Hyderabad, we have the biggest center for AVEVA in Pune and Mumbai across what we do for India as well as for the world. We continue
to generate a lot of patents from this R&D, and you will have the opportunity to see some of the results of the work that has been done both in
terms of adapting the products for India as well as what we are doing for -- specifically for the Indian market and that we can take outside.

So our innovation, which is all around safety, around sustainability, around reliability and digital, of course, to -- in order to make our customers
more productive and make them more and more future-ready. So that's what we are doing. And we take the platform, as we shared yesterday with
you and adapt on that what is required for the Indian market, for the Indian standards and for the Indian regulations.

| want to spend a bit more time here to talk about what we are doing specifically for the Indian market. Here, with this great R&D team that we
have here, starting from power distribution, we have launched a BlokSeT lean, which is a very unique product because it is made for high-density
applications and especially like data centers, reducing the footprint by almost 18% and therefore, saving a lot of carbon, but also making sure that
the products are very competitive in the Indian market, which is, again, one of the things that we have to do to succeed in the country.

Wiser in our residential market, it is an home automation offer, which integrates energy management. And as per the Indian regulations, it is able
to save 27% for our customers. Micro data center developed in India, a very compact product that could go into whether it's about retail applications,
whether it's about small banking applications, hospitals, you name it, making sure that the digital India connectivity is available at every point for
our customers and so on.

You will also see it's there in the marketplace. We have launched the first solar 33-kilovolt vacuum circuit breaker, which has a rating of close to
3,000 amps, which is the first in the world. And it's been developed in India. And of course, we want to see it go outside of India as well. So many
more examples of that, which is what is making us unique and making sure that we bring our brand closer to our customers and tailoring that for
the specific applications in the Indian context.

So with all of that, | think the second big marker that we have is around brand. And this is what we got when we acquired L&T Switchgear as part
of our portfolio four years ago. | think the timing was just right when we made this acquisition because the growth story of India post COVID has
been very spectacular. So we have been able to scale up. And both the brands have been scaling up at the same pace.

And what has it has done also is with this volume growth is the profitability has been improving across the brands. So what we did is we kept the
two brands independent. We kept the L&T Switchgear brand independent. It's a very special structure. You will hear from the COO of L&T Switchgear,
which is now rebranded as Lauritz Knudsen to keep it integrated and keep all the values that made it successful.

And of course, playing the market with two brands, and we will, of course, talk a lot more about that. So before | go in, so what we did was we had
the brand for five years when we made the acquisition, and by 2025 August, we have to migrate, and we chose to move to Lauritz Knudsen as a
brand in mid of 2023, giving us enough time to make that transition.

And we have been working very, very actively on the same. | want to bring how the two brands -- I'm sure it's a question around how do we see
the two brands in the market? And more only, how do the customers see the two brands in the market?
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And how do we play? So if you look at -- we've done the differentiation around different axes, one is if you look at customers, the business model
of Schneider Electric, which is what you know very well, very universal around products, around systems, around software, going through both a
transaction approach as well as a systems approach with -- where we go directly to the customers.

With LK, we are very -- we are highly transactionalized. We go through a network of partners. We are targeting customers who are on the agri
market, which is a very, very strong franchise for Lauritz Knudsen, and also targeting a lot more of public enterprises, medium and small enterprises.

On Schneider, we are very much on the global players, on the customers that are looking for a full digital stack and across the different segments
that you see here. The other differentiation is around geography, and that's very important. We'll be spending more time on that a little bit later.
Schneider has been very strong in -- Schneider started, yes, 60 years ago, but it was in the last 15 to 20 years, that's where we have really been
growing here in the country. We started with the metro cities like anywhere, like any other company.

And then we moved into the Tier 2 and the Tier 3 cities. LK, on the other hand, our L&T Switchgear, has been very strong on the rural, on the Tier
4, Tier 3, Tier 2 markets. | can give you an example. | started 30 years ago, and | was based in a very small town called Varanasi. And at that time,
L&T had a distributor, and it was close to the mining and the terminal plants that powers India at that point of time, Schneider still does not have
a distributor in Varanasi, okay?

And | think that brings out and we'll talk more about that, how the two brands work really in a very, very complementary way, and that is making
us very, very unique in India. Now talking about brand transition. So 70 years ago, L&T, and by the way, L&T is -- was started by two Danish engineers.
So there's a Danish heritage, which is there with L&T and they bought LK, which is Lauritz Knudsen at that point of time and created an LT-LK
franchise, which, today, is a leader in the agriculture market in the country. 70 years later, early 2024, we migrated.

We have decided to keep that Danish heritage, and we chose Lauritz Knudsen as the name. What we wanted to keep is to keep the trust which is
what the customers know it for in the brand that is carried forward. We created our brand values of listen, partner and innovate. So yes, we listen
to the customers. We are their partners.

We are their trusted advisers. We innovate with simplicity and agility very much after we have listened to the customers. And | think that's the value
that we have. And yes, it does seem that it's a change of name, but the key message is there is a continuity and what the customers are able to get
from the brand. | can draw a parallel in India.

We have changed the name of a few cities. Madras became Chennai, Bombay became Mumbai, but the city there, ethos of the city does not change.
And | think this is what we are -- this is what we are sharing with our customers that you get the same level of service, you get the same level of
innovation and the service that you've got -- that you have been getting for the 70 years, for the next 70 and even more. Let's see in the next video,
how we are bringing this out to our customers through this brand video.

(video playing)

That's what has really been appreciated by customers. Together with this, we are also running a very high decibel campaign, both above the line
and below the line. There are two things that Indians love, Bollywood and Cricket, and we are right at the middle of it. We chose the most loved
voice in the country to talk about how the name is said, and let's listen to that.

(video playing)

Yes, this is the Indian version of Who Wants To Be a Millionaire and very well watched in the country. So the nation is getting familiar with Lauritz
Knudsen. At the same time, the team is working very hard to work on getting the prescriptions changed and the specifications. While we are doing
that with the consultants in the cities, we are also -- rural market is one of the strengths, and we are also working with our customers, the farmers,
and | want to share with you that they are loving the name, too.

(video playing)
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So we continue to -- this gives us a great opportunity for us to keep that connection very strong and create some excitement in the market, which
is what our teams are doing. We will continue this with more on cricket in the second -- first and second quarter of the year.

There's a big tournament. While we have not formally announced, but we are going to be associated with one of the leading cricket franchises as
a sponsor of their friend Jersey in the cricket. And I think that we are quite excited about everything that we are doing, and that's very much palpable
with our customers as well.

So | think to what we have done with this successful integration is clearly position the two brands in the market, make sure that we are keeping
the choice to the customer and, | would say, saturating the market with both of these brands. And | will talk more about this as we go forward.

But before, | think it's good to have peak into L&T and the transition of the company itself. No one better than Naresh to come and talk to us about
this. Naresh has been in the company for over 30 years. And that's where both of us worked together 30 years ago as graduate trainees. So over
to you, Naresh.

Naresh Kumar - Lauritz Knudsen Electrical & Automation - Senior Vice President & Chief Operating Officer

Thank you, Manish. Hello, good morning. Yesterday, you heard a very high paced -- from Mr. Amitabh Kant. And then Larsen -- | can say, L&T
Switchgear story is not very different. It is one of the very -- story organization in this country because this L&T Switchgear has been considered as
a national company for development of every phases of this country.

So let me start with -- L&T Switchgear has been a very great company with the great people, great partners, very fascinated customers. Great history.
And is one of the most reputed company for the customer centricity in this country. And this is still one of the best organization to attract the talent.

And also, it is one of the organization where every MNCs are trying to take the people out from there. And that is why | stayed in this organization
for 26 years. And another four years when we transition into the Schneider, | found another great company, and that is why | carried on 30 years
in the same business. Now come to -- as for the L&T Switchgear now it's called Lauritz Knudsen. We grew up.

70 years we started some by Mr. Larson and Toubro in collaboration with Ms. Lauritz Knudsen, both -- all three were the Danish engineers. And
then 70 years back, we started very in a humble way, there is small motor pump starters. And from there, we grew up to a full portfolio of products
which were suitable for Indian conditions.

Now let me go on, sorry. My slide is sending. You see India, if you look at India, 65% of the population lease in the rural or close to rural, like yesterday,
Mr. Kant was talking about 500 million people will be moving into urbanization, but it's still 65% over there. And the second thing is in India is the
63 million MSMEs, which we call the backbone of manufacturing in this country.

Now if you look at the 63 million MSMEs and 65 million people, which we call consumption and using for the rural and close to rural reorganization,
it contributes to about 50% of the GDP; And we contribute to the 50% of the GDP and there where the Lauritz Knudsen play a very, very big role
into this country.

Now this business Has been -- now when we are working for this kind of a thing, and the second thing which we have built up the business over
a period of time with all the things we have built up for this country for the customers over here.

And that is why we follow the philosophy of listen, partner and innovate because all the patents, all the designs, everything which have been built
up, built up by us, built up by our customer, built up as partner. And with this philosophy of listen, partner, innovate, we built up the three things
in this country. One is we became a very trusted company because everyone believed in us that whatever they say, whatever they bond, this
organization will deliver.

The second thing we have been looked upon as a very collaborative company, open company, because we have a built up of the organization
together with the collaboration. And third and very important part of the business is inclusiveness because everybody believes this organization
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belongs to them, whether it is a farmer, you would have seen, they were shouting Lauritz Knudsen, Lauritz Knudsen or maybe other side of the
customer who will seeing that if they require anything, this organization can deliver.

Look at that how we have been -- yesterday, Mr. Kant was talking about a structural changes, five structural changes in this country. But | can
probably say we have been associated with every phase of the development of this country.

This has started in mid-60s when the agriculture evolution has happened. India was starving post independence. And then the first thing government
wanted to have a grain security. At that time, the irrigation started in a little bit structural, still India irrigation is 40%. And there, we started with
this farm irrigation system.

Later on, you see India was always having a shortage of the foreign exchange. They wanted industries to grow here. And that is where we started
powering those industries. We are finding out the right solution for those industries, and we are seeing that how we can help the country, the
industry further become a very independent. And the third and the fourth thing is that when the digitalization has happened, you know telecom
companies, many of the digital centers where they were looking for the solutions.

Today, we are the one of the biggest supplier for the telecom, powering to the telecom. And finally, finally, when the government or the country
saw the energy security, we are one of the pioneer in the renewable energy. | can proudly say some of our product, our use cases, are the best in
this world.

These solutions are not available across the board for high voltage and high breaking capacity, which has been built up because again, very
country-specific needs to see that how our customers can get the best solution in this country. Now some of the products you will see over here,
but this is also a very, very different story when we build the product.

You know the very famous Christensen is saying that the people don't buy quarter inch drill, people buy quarter inch -- people who look for quarter
inch hole. That is a very specific thing when we look at the product. And that is why -- that is where the India has developed. That is where we have
developed. We started looking for a quarter-inch drill, which is a product.

But today, the customer is searching the hole. We said, okay, we will make a system which can give you quarter in hole, but now the next word has
come. They are not saying how you're going to make quarter inch hole. I'm sorry, they are not saying that | want only quarter inch hole. They are
saying, how you're going to make a quarter inch hole.

And there the world called sustainability. You make it low noise, you make it low dust, you see the right product, you'll get the right solution. And
there, we are seeing -- and they say what is the size of the hole. They want to see everything on the data. So the whole market is shifting from what
they need, how they need, how you're doing, what is the process we are using.

And we understand this very well, and he will show you in this one when you go to the marketplace. Another thing, India is also saying that 40%
of India's irrigation is really structured, but that is going to transform. India, 18% population, 4% water. And 90% of the water, fresh water is using
for irrigation. So only 10% of the fresh water is available to the country for drinking.

Now government is saying, this has to change. And this is where you will see many of the solutions we are bringing in for the customers. Again, |
say 65% of my customers who are sitting in the rural market and I'm going -- we are going to give the best solution to see that how we are conserving
the water and how this has been used and rightly for the productivity of this business.

These are some of the things | can say whenever the government of India looked after for any prestigious projects in this country. And I'm saying
proudly, we have been partnered with them, whether it is the tallest statue of this country.

In Baroda, you know this is a great leader. And/or they wanted a frigate, a warship where they wanted to do power is by here with -- it is launched

this year. And then when they wanted to have a best super specialty hospital in this country, some of you know All India Institute of Medical Sciences
or any metros or any ports or kind of things, they always looked at us, and we have proudly delivered over here. This is a very emotional slide and
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probably the last slide, Manish. Anyone, like me, worked for 26 years in this organization and the father of the organization is saying, I'm going to
divest this business.

We are saying we are proud of the combination. We are doing everything good. We are doing so much for the people, and organization is seeing
we have to divest. So it was a really emotional issue, a little bit fear, little bit anxiety, which is very natural to everyone if this is getting divested, but
we started finding out the right home. And today, I'm very happy and proud of that we have selected, we have -- Schneider has been our home.
We have been selected.

I think Schneider has also selected us, and were also selected because many of the multinational approached us they wanted to have because we
have got a reach, we have got the right product. And we found Schneider as the best home because of similarity of the culture like customer
centricity, partnership solution, what we talked about collaboration.

And the most important thing, which is required for any M&A activity is the people. And | can proudly say or | can vouch for that, that Schneider is
the best organization for the people taking care of. Today, when we were getting into the organization, the thing is that we have been committed
as one passport.

And today, we seemingly get it integrated into the Schneider organization as the one passport. So we are the same what the other -- my other
colleagues in the Schneider. Third thing, which we found it very good in this whole integration is that the integration has happened in the COVID
time. Though Mr. Manish had talked about much more over the business side, but look at the people side of the COVID.

One side, we were stressed, we were getting into the other organization. And other side, the COVID because nobody knows -- nobody knew that
time and the disruptive time that how somebody should act at this time. And they are the moral support, the new way of working, how we had to
get some kind of a technology to see that digitalization has come from Schneider Global to make that our customers, our partners, our people

happy.

And finally, you know India, after COVID, India went up like anything, and there, their confidence in making capital investment, technology transfer,
new way of working, digitalization, all those things happened. So we can say, like | can tell you, proudly say, our customers, our partners, our people
are very, very happy for settling into the best home for this Lauritz Knudsen.

And finally. Finally, India, like Mr. Kant talked, he spoke yesterday about Viksit Bharat, and the trajectory is very clear to all of us. And we are very,
very -- we are very sure of because in every phase, like | said last time, every phase we have been in synchronization with India's growth story. We
are still beloved for every year when India is growing.

And when India is reaching to that Viksit Bharat what we talk about in 2047, I'm seeing every -- we have got a full confidence that we will also see
that kind of tremendous growth in the future. To mitigate if -- because every economy moves up and down, to mitigate those ups and down, what
we have, we have got open to 30 countries because of Schneider's global presence.

And what we are seeing that this is -- all countries are much more similar or essentially like India Emerging market because we are specialist of the
emerging market. And what we are seeing in the global south, where we are -- we are opening up that market, will accelerate much quickly than
the other market. So we have global south, which is a part of India, is also part of Global south.

So other than India, we will grow. And the second thing, India, itself, is going to be a Viksit, a developed country by 2047. So overall, if you look at
the equation of the chemistry is very, very good for the Lauritz Knudsen. And thanks to the Schneider organization as well as (inaudible), Manish.

Manish Pant - Schneider Electric SE - Member of the Executive Committee, Executive Vice-President - International Operations

Thank you. Thank you, Naresh. Truly, it's been a really tremendous how and spectrum big inspiration, how we have been able to do it, and | really
want to thank the whole management team under the leadership of Deepak for making that happen.

REFINITIV STREETEVENTS | www.refinitiv.com | Contact Us

©2024 Refinitiv. All rights reserved. Republication or redistribution of Refinitiv content, including by framing or similar means, is prohibited without the prior written R I I I N I I I V I ‘

consent of Refinitiv. 'Refinitiv' and the Refinitiv logo are registered trademarks of Refinitiv and its affiliated companies.


https://www.refinitiv.com/
https://www.refinitiv.com/en/contact-us

DECEMBER 03, 2024 / 2:30AM, SCHN.PA - Schneider Electric SE Investor Event - Day 2

So let's continue our discussion and say how we are building the platform that is going to take us forward and ensure we are capturing this growth
that India is going to see. | move to the next pillar, which is around our network.

And | think this is another element how we are saturating the market with the two brands that are truly differentiated and making us ready to get
the maximum out of the inclusive growth that India is going to witness. For us, in India, transaction business is almost 65% of the total. As | said
before, LK is predominantly transaction, and that's what really makes it this way. We have a very strong distribution network. We have our panel
builders.

| would say, almost 90,000 point of sales carry between the two brands. 4,400 partners and a very strong coverage of around -- of over 500 cities,
and we will look at that. | think what has been truly great and very successful for enabling Schneider and that is what has made us successful is a
partnership that we have. Naresh talked about the value, which is very strong between both Schneider and Lauritz Knudsen, and we will see, we
have some basis to show you, some testimonies to show you how that is taking forward. Also, this partnership that we have has moved from
generations.

And | think this is what -- once you are present in a market, you build those customer intimacies and you take those customer intimacy across
generations. And that's what we are very, very proud of. And I'll talk about that in a minute. If you look at the two brands and how we are making
the geographical coverage, this is where we see Schneider, as | mentioned before, very strong in metro and Tier 1 and Tier 2 cities.

Let's hear from one of our partners who've been with us for several decades and what does he feel about this partnership from Mumbai, Novatech
from Mumbai. Can we roll the video, please?

(video playing)

This is the Lauritz Knudsen brand coverage. And let's hear, we go a bit north into a Tier 4 town called Rudrapur in Uttaranchal, and let's see what
Bharat Machinery has to share with us.

(video playing)

So yes, this is -- you've seen how with the two brands we are covering the full India. And if | move to the next slide, you'll see how the -- when you
put the two dots together, you see that we get a full coverage of India and which is complementing further by the next tier of distribution partners
that we have in the nation.

We have another brand which is also, | would say, it's a specialized brand in the country, targeted the homes on power storage, bringing resiliency
in the power at a distributed level inside the homes; a brand which is also very, very successful. It's a consumer brand.

It has over 100,000 point of sales. Very specialized channel. It's a brand of choice, which has been built with strong association with cricket. Yes, in
2025, you'll see two of our sponsored cricket team playing against each other. | think it will be a game to watch.

And what we are seeing with Luminous is we are taking also this on a transformation journey going more and more towards solar or the prosumer
business as we would like to call it. The Indian government has a very, very strong program of installing 10 million homes, solar in 10 million homes
with a subsidy of INR75,000 crores, and this is right at the middle of it.

We are also talking about -- we are also moving on the technology side. In fact, we were the first ones to launch the lithium-ion inverter for the
home. It was a little bit ahead of its time, and we continue to see how we are able to bring different chemistries and technologies to the market to
complement that.

So with this, we are very, very strong on our transaction business, which is, of course, a large part of our business. And with the three brands, with
its unique distribution network and the strong innovation that we have of our products, we are building a very solid platform for the future. Let's
shift gears now and move towards the next business model, which is around systems.
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And here, again, we -- as part of the Schneider strategy, we are covering the segments, and I'll talk about it and how we are doing that in the country.
To support all of this, we have very, very strong engineering capabilities that are targeted to engineer, to execute the projects, leveraging the full
suite of Schneider Technologies, both globally and adapting it to the execution of the projects in the Indian context.

| want to start by the grid. We -- as part of the energy transition in the nation, grid is going to be playing a very, very key role. India, as Mr. Kant,
yesterday, is a unique country which has one grid in the nation. And as we talk about distributed generation, the stability of the grid, the ability to
integrate all that distribution needs to happen.

And we, at Schneider, have those technologies to bring it to the market. 137 cities thereabouts are looking at moving to ADMS solutions. There is
also a very strong smart metering program where the government wants to deploy 250 million smart meters.

With our two brands, we are very, very well positioned to take advantage of that. | want to call out here an example, testimony of Tata Power, which
in the state of Odisha has been using our ADMS solution and automating the network to remotely manage the system and improve the reliability
of the network and improving customer experience for them.

At the same time, also saving a lot of money in terms of bringing down the downtime with preventive and predictive systems. Infrastructure, we
heard yesterday about the 80 airports. | mean, that are going to be built in the nation. And again, our solutions are there. We have -- we want to
call out here the Noida airport, which is a second airport, which is coming up in Delhi.

And we are bringing our building management systems here and driving -- building management systems together with electrical SCADA for
driving the operational efficiency across the various domains, whether it's baggage handling systems or passenger boarding systems.

And all of this was done by using ETAP solution for the electrical twin simulation as the airport was built. All this, in India, we talked about digital
India. Since | talk about the airport, India is very unique. You have an app, which gives you an identity to enter digitally the airport and go straight
to the boarding gate -- so of course, there is a lot of data that needs to be created that is generated, not just from here, but from others.

We are very well positioned with one in three data centers in India being powered from Schneider Electric Technologies. On the call out here, you
will hear from CapitaLand in a bit, but also PDG, which is standardizing on Schneider Solutions for their first 48-megawatt DC data center solution
using the EcoStruxure digital platform for managing the data center.

In India, we are truly privileged because the full value chain, all the way from power into the white space, everything is manufactured in India.
Cooling, UPSs, the LVMV gear. And as India scales up on data centers, we will be here to ensure that our customers are getting their supply chain
very well covered being local.

Buildings, again, one of the core segments for us in India. We are prescribing our tight tested panels for safety and reliability. Here, we have -- 1 can
give several examples. Mahavir is a leading Bangalore-based real estate developer, which is using our digital solutions, especially the heat tag
sensors to ensure that the safety of the buildings is ensured using these technologies. Moving to Industry. Here, a very core part of the infrastructure
growth for the country as well as the industrialization that Mr. Pant talked about. Again, what we have done here is we got with the acquisition of
L&T, control and automation business.

We combine that together with the industrial automation solutions of Schneider Electric to make a much stronger capability solution center to
deliver these -- to deliver industrial automation solutions end-to-end. And together with our energy management, we are able to bring -- we give
the example of cement industry where we are quite strong to power the infrastructure, you need cement.

And we are able to bring the full EcoStruxure Power plus process stack to the cement industry, but also others and to see how they are able to
reduce their energy consumption, go on the path of sustainability, reducing the carbon per tonne of cement produced. So both on the side of
systems, we are also well positioned to take the opportunity of what India is going to bring to us.
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Moving to the next pillar of software services and sustainability. Yesterday, Olivier mentioned about EcoCare. We are very pleased with the response
that we have got for this because customers truly see value in these digital services and to see how they can leapfrog from, | would say, an antiquated
system into a much more modern system, which is giving a very strong continuity of operations as well as bringing a lot of energy efficiency in
their installations.

In India, we have been powering 13 smart cities, and | would like to call out here Pimpri-Chinchwad in Pune, which is using -- also using the AVEVA
Unified operating system, operating Command Center and have made the most of it by ensuring a better quality of life for the citizens of Pimpri,
and this is exactly what we say that life is on with Schneider Electric.

Moving to sustainability. We have set up our franchise of sustainability solutions here in India and getting a good traction. India has committed to
going on the path of net zero by 2070. And we see a big uptake of these solutions.

And while we give these solutions, there's a big pull-through that we have as well in terms of the solution because while we are able to strategize
and digitize, we are also able to decarbonize those enterprises and take them faster on this sustainability journey. I'd like to call on Marriott, and
we have been doing for them 136 hotels and including the one that we are here today in terms of getting them on the journey and have helped
save them 39,500 tonnes of carbon dioxide and almost $4 million in savings.

So yes, what is good for the planet is good for the wallet, and that's what we are bringing to the customers here in India. So with this, | would like
to conclude and say that you have seen the five elements that have making us very strong in India to capture this growth story, this journey of
India, moving into a $7 trillion economy.

And while we do that, we also support the rest of the group and rest of the market from here in India. And | can tell you that with the Indian team,
we have the inspiration and the ambition not to remain at number three position in the group. Thank you.

Amit Bhalla - Schneider Electric SE - Senior Vice President, Head of Investor Relations

All right. Thanks. Thank you very much, Manish and Naresh. | think that's a good -- hopefully, for several of you, it's probably a good understanding
of where we stand, and we'll conclude later in the day when you can actually touch and feel the two brands and the products and speak to some
of the experts.

Having said that, | think at the same time yesterday, we've heard from policymakers, we've heard from group management, now from regional
management. At the same time, | think we have to understand that we're nothing really without our customers. We're very happy and thankful
that we have several of them joining us today, and | think you'll find the next session most insightful.

But before | do that, and | would like to introduce Deepak, who is actually the man who is running India, he is the Country President for India. So
he's in the cockpit. Deepak, again, has had a long career in Schneider Electric and reflective of our people strategy as well.

So Deepak has been in France. He's been in the US. He came back to India, and he was instrumental in the integration process of the two brands
as the transaction happened. And | think at the beginning of last year, took on the position to lead the country. So maybe | welcome Deepak on

stage.

And Deepak, if you can introduce the customers.

Deepak Sharma - Schneider Electric SE - Zone President Greater India, MD & CEQO, SEIPL

Good morning, everyone. Good morning. | know the energy should be high. Well, Manish spoke about the three -- two Cs about the country, the
cricket and the cinema. The third Ciis also very important in this country, the cuisine.
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I'm sure you tried some Indian masala or curry last night. So you've been hearing us what we do in the country, how we built the company in the
last 60 years, how we have positioned the multi brands in the country, and how we're serving the nation in the journey of Viksit Bharat.

Now what better way is to actually witness the same stories to our own customers, and we are privileged to have four of our very, very special
customers from the market. And it's an honor to have. And again, thank you, gentlemen, for coming and doing this honor.

So | would first like to invite CEO of CapitaLand. Welcome, Sanjeev. And he's responsible for driving growth and managing operations in India for
CapitaLand with 26 years of experience in real estate fund management and strategy development.

Welcome, Sanjeev, again, and he has traveled all the way from Singapore while he hits the country with all the multiple segments, but based out
of Singapore. The other gentleman is Vis as we call him, Viswanathan.

He's the Vice President engineering services as Capgemini for the Global Sustainability, and over 31 years of experience in project management,
visionary leader in sustainable engineering and has conceptualized the innovation sustainable operations with Capgemini, including the first net
zero energy platinum-certified campus in the Bangalore. Welcome, Vis. Welcome.

| have another gentleman, Sameer Sinha. He's the CEO of sugar business of Triveni Engineering. Sameer heads the second largest sugar industry
in the country, played a crucial role in driving sustainable growth within the company and alumni of lIT Kanpur, Indian Institute of Management,
Ahmedabad; a pioneer in driving the biofuel and the ethanol story for the country and the member of the National Committee of Bioenergy with
the country leads current biofuel at the Cll and member of National Committee on Agri. Welcome again, Sameer.

And last but not the least, Mr. Venkateswarlu, Vice President of Evacuation and Transmission Division of GreenKo. He's been in the industry for
almost three decades with a very extensive experience in HV systems and generation and has sent benchmarks in the renewable industry, very

crucial role in playing the 24/7 carbon-free energy.

Thank you joining us, Mr. Venkateswarlu. Thank you, sir. Welcome.

QUESTIONS AND ANSWERS
Deepak Sharma - Schneider Electric SE - Zone President Greater India, MD & CEO, SEIPL

Don't put me too much in the corner, but | will be here. So again, we've been talking about India. Since yesterday, we heard Mr. Kant talking about
our journey to the 5 trillion economy, 7 trillion economy. We heard about how the digitization is going to shape up.

We spoke about all of 1.4 billion of us having a unique ID card. We spoke about how the Internet users in these countries are probably at the highest
usage in the world. And we are talking about doubling them in the next phase. We're talking about urbanization. We're talking about bringing
more people to these beautiful cities, which are already super crowded.

That means we're going to build more cities. All that is great. But what we understand is, as for the government, the digitization plays an important
role and what best way to start from data. And here, | go to you, Sanjeev, to understand while we're all very excited with the data. But how do you
see this digital footprint is expanding with the Internet users to go double in the next five years? And what do you see the long-term vision of the
data center industry in the country?

Sanjeev Dasgupta - Capitaland India Trust - Chief Executive Officer, Executive Director

So yeah, | mean, | think India has got three important demand drivers for the data center industry. One is, of course, as you rightly pointed out, the
mobile penetration. | mean, India is mobile first in terms of consumers' experience.
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And it's interesting that Netflix, | think, has the second largest number of subscribers in India. They offer a mobile-only subscription service unique
to the market and which has really accelerated their growth. And they talked about it in their recent results.

The second leg is the enterprise. We are seeing financial institutions, retail companies expanding their digital footprint significantly. | think we've
had conversations with two of the largest private sector banks in India.

They own their apps, sanction personal loans to their customer within 10 seconds, which is -- and the expectation of the customer making a query
and the response coming back is two milliseconds. In order to power all of that, what we're seeing is that many of these banks are taking on almost
hyperscale-sized contracts for DCs today.

Then the third thing which is very interesting is the hyperscaler segment. So the hyperscaler segment, of course, it's -- it was, earlier, cloud
infrastructure. The last one year has been about GenAl. And that has two elements to it. One is, of course, the need to provide GenAl solutions for
the 1.4 billion people of India.

But the other thing is also as countries around the world are becoming extremely sensitive about the carbon footprint of data centers, data --
building new data centers in many other countries is becoming both expensive and challenging. So today, if you look at Singapore, they have put
a moratorium on new DCs.

They have put very stringent conditions on renewable energy. So today, 1 kilowatt data center capacity in Singapore costs about $300, which is
almost 2x of what it used to be six years back. If you look at Japan and Korea, that number is about $150, $160. And if you look at India, that number
is just below $100.

So that, again, is another reason why the hyperscalers are looking to host not only India-centric data in India, but also data from other markets
here. So | think, definitely, | think the tailwinds are fantastic for India. We are, as a company, investing in four projects, about USD1 billion, two of
which will start next year.

We are looking to grow this business much faster. Worldwide, we've got 800 megawatts under development and operating assets across 27
countries. So it's a very high-conviction business for us.

Deepak Sharma - Schneider Electric SE - Zone President Greater India, MD & CEO, SEIPL

Well, thank you. And we're all excited to partner and, of course, support that growth. Vish, this is for you. | mean, you are in a technology transformation
company. You do the engineering services. You have your own data centers. So data again plays an important role but with all the engineering
services.

How does this sustainable story fit into that? And we would like to understand, how did we transform the growth journey of Capgemini on the
efficiency and being more efficient while doing what you do, but building in the way the efficiency processes?

Viswanathan Rajendran - Capgemini - Vice President, Engineering Services & Global Sustainability
Yeah. Thanks, Deepak. Our vision is to make Business to Planet a reality. Business to Planet is a journey that goes beyond the business to business

or business to consumer. So it gives value for both people and the planet without a compromise. So that's our vision.

So we started working with Science Based Targets initiative. That's -- we are one of the first few organizations to work with SBTi to accelerate our
journey. We want to be net zero by 2040. We want to be carbon neutral by 2025 and use 100% renewable electricity for our operations by 2025.
These are our ambitions.
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And along with Schneider Electric, we have partnered with Schneider Electric and set up a unique energy command center in Bangalore. So this
unique energy command center is a central node for monitoring, managing, controlling, optimizing 70 buildings across India offices.

All'the 70 buildings across India offices are controlled and real-time optimized within this energy command center. And we want to take this beyond
India, across 335 offices across Europe, North America, and rest of the APAC. So that's the ambition we had.

And today, when we set up this energy command center, it is in operation for 2.5 years now. And we see 29% reduction in our energy consumption.
And we boost that we have a very efficient energy use index across all our owned campuses.

We have four net-zero-energy platinum offices across India, large offices. And all our owned offices are platinum certified by Green Building Council.
And by 2023, we've transitioned to 100% renewable electricity for our operations. And globally, we are at 98% renewable electricity by end of 2024.

So thanks to energy command center and thanks to Schneider Electric partnership, we set up this unique energy command center and seeing the
success. And many of our clients have asked, why don't we set up a similar command center for their own operations. That's when, beginning of
this year, we have partnered with Schneider Electric to take this energy command center even for our clients.

So we have an ambition also to reduce our client carbon emission by 10 million tonnes by 2030. And I'm sure a joint partnership like this, setting
up energy command center to optimize the energy consumption for our clients, will certainly help us to reduce 10 million tonnes of carbon dioxide
emissions for our clients as well.

Deepak Sharma - Schneider Electric SE - Zone President Greater India, MD & CEO, SEIPL

Well, what a story, and again, thank you for the trust and the partnership. | have to admit there was a learning curve involved for both sides and
while we accomplished this. And the Scope 4 story, the one where we are solving the -- also the challenges of our partners and talking about how
much we can save, | mean that's the next challenge we have taken. And we want to, of course, solve it.

So thank you, Vis, for that partnership and of course, the trust and the confidence. Looking forward for such more expansions.
Now we're talking about data. We're talking about sustainability. I'm coming to you, Sameer-ji. As a leader in sugar industry -- and sugar in the
country has been a very strong background, both for industry, both for processing -- the farmers -- of sugarcane and of course, producing what

we use.

Then beyond that, there has been a lot of energy transition which came, being an electro-intensive industry. According to you, what policies, what
megatrends, has been driving the industry itself and the next phase of energy in the country?

Sameer Sinha - Triveni Engineering & Industries Ltd. - Chief Executive Officer, Sugar Business Group

Hello? Yeah. That's a very interesting question. Now, look, sugar is a very fragmented industry right now. And it is associated with, let's say, about
55 billion farmers who are working there, 530 sugar factories. And the important thing is it's absolutely green, absolutely renewable space.

And there are two or three very interesting things. First of all, I'll come, what is sugar providing you, the first thing it is doing. And that's the key to
the sugar industry and has strengthened its financial position, also is the biofuel space. It's the key raw material for biofuels. That's number one.
We must understand what are the key drivers for biofuel. The key drivers are energy security for the country. That's one.

Second is a much cleaner environment. The third point is doubling the farmers' income and employability in the rural areas. And fourth is reduction
in the outgo of foreign exchange. And therefore, since a lot of phrases of the government have been dropped in the morning session, let me
continue in the same vein and say, it ticks all the right boxes: Atmanirbhar Bharat, Make in India, doubling the farmers' income, and the Panchamrit
or the five key elements, which were given by the Honorable Prime Minister at the Glasgow COP in 2021. | mean, it fulfills all of them.
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Now where have we moved in that space going forward over here? We started in 2013, '14, at 1.5% ethanol blending. And let's say that ethanol
blending is the key to biofuelling the future. I'm talking of biofuelling as distinct from EV separately. And today, we are at about 14%. And in '25,
'26, we have clear visibility of E20, which was the government's target and which had been advanced from 2030.

So we'll be doing E20 five years in advance of the government targets. That's number one. And it's largely coming in from the sugar industry, which
was the backbone, which provided all this. And of course, now maize has been taken up from an agriculture productivity increase perspective; so
that has gone [up].

Now I'm also going to just read out -- and that's the reason for the paper -- it's on November 28. A question was asked about the benefits of the
ethanol blending program in the parliament. And the Honorable Minister replied that the foreign exchange save was about INR1 lakh crore. The
crude substituted was 185 lakh metric tonnes.

The farmer paid INR1 lakh crores, and the CO2 reduced by 557 lakh metric tonnes. This was on the floor of the parliament. Therefore, what we are
saying is that the money which was going to buy the crude is now coming into the pockets of the farmers in rural India, empowering demand from
rural India. So that's a very important statement.

Also, if you look at where are we even at 1,000 crore liters, which would be E20 -- Brazil is at about 3,000 crore liters, and US has about 5,300 crore
liters in terms of ethanol. And I'm talking of 1G ethanol right now only. So therefore, the question arises that -- I'm a singular, passionate voice
which is saying, what beyond E20 -- E20 is already there, and this is what I've been asking for. And I'm very happy to state that NITI has already now
started a road map of what beyond E20. And this will be a key driver going forward.

You asked about what are the trends which would be coming out. I'm sorry if I'm taking a little more time, but | thought let me answer it in a little
detail. And the first would be in terms of the agricultural productivity, where you'll see IoTs plus imaging plus Al plus ML with a lot of data to increase
the productivity. And the productivity in sugarcane in the next five years, | feel, would go up by 10 tonnes per hectare from currently around 77 to
87.

Maize productivity is absolutely low at 3.4 metric tonnes per hectare versus a global average of about 6 to 7 metric tonnes per hectare, and US
doing about 12 tonnes per hectare. And I'm not counting on GM seeds, et cetera. So there is huge advisory work on genetics, work on breeding,
going forward to improve the seed quality. So that's the one trend.

And therefore, with all this, | think the 1G ethanol can work for; 25% more ethanol can come in. So we would be very close to 45%. And then there
are industry trends, which will go to 2G. Probably, in a second round, | can talk about the 2G ethanols and the future biofuels, the next-gen biofuels
as we call them.

And on the sugar factory side, they are characterized which, | believe, with a huge amount of potential for reduction in energy. Of course, we are
green. We use -- it's a renewable energy. We use sugarcane, the bagasse which comes out of it. We don't use fossil fuel at any place in the world
and in the system. And still then, there's a huge potential to reduce it.

And the government already has come out with a scheme, not only for sugar industry but for all the high-energy consumption industries called
the PAT scheme, and which would lay down the targets which the companies would be forced to come down upon.

So that would be over there on the factory side. And on the co-products value chain side, again, you'll have the next-gen fuels coming in. So there
are three buckets in which I've divided this.

Deepak Sharma - Schneider Electric SE - Zone President Greater India, MD & CEO, SEIPL

Well, thank you for the detailed clarification, Sameer-ji. So you were going to uplift the farmers' incomes. We're going to use the industry also for
bringing the energy to the market. | know India is at 15%, 16% mix. We probably are looking at Brazil and see how can we bring it to 40%-ish plus.
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