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= Our purpose . .

- To empower all to
" make the most of our
energy and resources
bridging progress and
sustainability for all.

At Schneider we
call this Life Is On.
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2023 was a year of strong growth; in revenues, profitability and cash gene?atior/
with a seamless transition to new governance structure. We delivered against &
ambitious targets both financial and extra-financial, as we prepared the company
for the Next Frontier. .
Financial KPIs .
Revenues Net Income (Gr%up share) Adjusted Earnings per Share
®
€35.9B €4.0B €7.26 B
+12.7% organic +15% +2%
Adjusted EBITA margin Free Cash Flow Proposed Dividend per Share
0)
17.9% €4.0B €3.50 .
+180bps organic 115% conversion rate +11% .
Our Impact
Impact Tonnes of CO, emissions People with access
revenues saved and avoided to green electricity
0]
4% 553M +16.0M
(+2pts vs. 2022) to our customers since 2018 since 2020
Schneider Sustainability CO, emissions People trained in
Impact score reduced energy management
0]
6.13/10 2(% 578,709
outperforming 2023 from top 1,000 suppliers’ since 2009
6.00/10 target operations
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About Schneider

Our mission is to be

your digita

Our business

Revenue

€35.9bn

Revenue by geography in 2023

@ North America

® Asia Pacific
Western Europe
Rest of the World

Employees

168,000+

Total employees by geography in 2023

® Asia Pacific

® Western Europe
North America
Rest of the World

partner for
Sustainability ana

—fficiency.

What we offer

We drive digital transformation by integrating
world-leading process and energy technologies,
end-point to cloud connecting products,
controls, software and services, across the
entire lifecycle, enabling integrated company
management, for buildings, data centers,
infrastructure and industries.

See page 25 to find out more
about our end-markets.

Where we operate

We are one integrated company.
We are the most local of global companies.

Our multi-hub approach is a key element to offer
improved resiliency, agility and proximity to our
customers and suppliers.

See page 62 to find out more
about our multi-hub approach
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Our four hubs We operate in

100+

Countries

(WorTn AwerIcA) (worn) (omna)
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We believe access to energy and impaCt Company

digital is a basic human right.

Why we do it We are an §
3

This means sustainability is at the
Our generation is facing a tectonic core of everything we do, in line with
shift in energy transition and industrial our purpose.

revolution catalysed by a more electric

world. Electricity is the most efficient

and best vector for decarbonization; IMPACT

combined with circular economy Company

approach solutions, we will achieve

climate-positive impact as part of the

United Nations Sustainable

See page 66 to find out more
DeveIOpment Goals. about our Sustainability strategy.

8HO LHD

6HD

See page 48 to find out more
about our strategy.
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Industrial Tech for the future

Transforming to be the “Industrial Tech”
leader as we embark upon The Next
Frontier for Schneider Electric

STRATEGIC REPORT

Our unique portfolio is best equipped for growth on themes enabling a sustainable future

We have curated our portfolio to become a powerhouse in electrification and digitization, driving sustainability and efficiency for customers

across end-markets.

Unique and focused portfolio
of automation offers, from grids to
buildings to industrial processes

H#

Clear #1 in electrification, globally

H#

Leading, end-to-end digital offers,
across the lifecycle of our customers
assets and operations

Digjtizatio®

Megatrends driving The Next Frontier

We identify five megatrends that will drive the expansion of our addressable market and we believe that we are ideally positioned to thrive in
the end-markets we serve.

: iy -t 2°

Digitization Climate Energy Evolution New Global
and Al Change Transition of Wealth Equilibrium

See Chapter 1 on page 48
to find out more.

Schneider Electric Universal Registration Document 2023 | www.se.com
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Well positioned on structurally growing markets :;

o

The end-markets we serve are in an ::
accelerated growth phase as a function of Potential addressable market estimates =
the five megatrends. An addressable 2023-27. in €bn ,',:
market of around EUR 400 billion in 2023 is ' ~€500bn+ o

set to grow at a compound annual growth

rate (CAGR) of between +6% and +7% in
the next four years, to reach in excess of
around EUR 500 billion by 2027.

> €100bn growth

CAGR

+06 to +/%

~€400bn

Key markers and strength of Schneider Electric

2027

Schneider Electric is characterized by a number of key markers and strengths which make us unique. These elements combine together to
allow us to successfully execute on our strategy and serve our customers.

1. 2. 3. 4. 5.

Ecosystem & Multi-hub Global balanced Focus on Culture &

Partner model model footprint sustainability empowered
workforce

A unique partner
ecosystem based on
trust and long-term
relationships
incorporating an
unparalleled network of
partners, including
distributors, panel
builders, system
integrators, and
electricians.

A decentralized
multi-hub operating
model driving
empowerment of our
people. Empowered
teams, closer to
customers, with quick
decision making, and
regionalized supply
chains.

The most local of global
companies and a
reshoring champion.

Going beyond the
scope of our own
operations in
sustainability.

Focus areas give roadmap for maximizing shareholder value

A culture led and skills
first organization
enabling positive
IMPACT.

IMPACT

Peter Herweck, Chief Executive Officer, identified five focus areas which, combined with a disciplined approach to governance, ethical
standards, and financial imperatives, are set to drive shareholder value in coming years.

1 2 3. 4 5.
Al everywhere

Software &
Prosumer

Sustainability —
The Next Frontier

Growth Culture Organic
expansion of

product franchise

Return on
capital employed

Agile operating
model

Strong governance
& business ethics

Disciplined
capital allocation

Wo2'as"MMAM | 011108|3 Japlauyos | uQ s| &yl
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oOur bu§méss model

We have curated a unique portfolio that is best equipped { . .
for growth on themes enabling a sustainable future

-
o _—tese « ¢

STRATEGIC REPORT

Our advantages and resources

We are advocates of open People Innovation
standards and partnership

ecosystems that are passionate 1 68 k"‘ 1 O O O —I—
about our shared values 2

enabling positive impact. employees worldwide, patent applications
in 100+ countries filed globally in 2023 L

Our expertise

Our integrated approach allows us to provide our customers with a
complete plug and play integrated solution.

< ELECTRIFICATION > < AUTOMATION > < DIGITIZATION >
#1 #3 #1

Complete end-to-end offers +  Automation — Building, Grid, Process, + Native connectivity

Unparalleled network of partners Discrete + End to End lifecycle approach with
Global leadership * Process, safety & Cyber leader AVEVA, etap, RIB Software
Innovation leader + Software defined Open Automation + Data driven insight

Sustainability trusted partner » Product leadership  Artificial Intelligence

through consultancy

< BUILDINGS > ( DATA CENTERS > (INFRASTRUCTURE) < INDUSTRY >

Creating value

Creating value for all For our Partners
our stakeholders. customers and suppliers
Y
553M 2%
tonnes of CO, saved performance of the
and avoided since 2018 Zero Carbon Project

Schneider Electric Universal Registration Document 2023 | www.se.com
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Sustainable
future

The planet and
local communities

46.5M

For our
employees

61%

&
@ L
Y ]
@ ®
* o L]
* . ® .
- a -
s
L .1
]
Environment Partners and¥suppliers Finaneial strength
Number of zero-CO, sites service provider and strong investmiént grade
partner ecosystem credit rating
®
I o
. Enabling a

For our
shareholders

+64%"

people provided access to
green electricity since 2009

(1) From January 1, 2021 to December 31, 2023

of eligible employees benefitting
from 2023 share plan

3-year Total
Shareholder Return
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A message from the Chairman of the Board of Directors, Jean-Pascal Tricoire

STRATEGIC REPORT

“We are more relevant now, than at any
point in the past, to our customers, our
people and our shareholders across the
world.”

Jean-Pascal Tricoire
Chairman

Dear shareholders,

| write to you in my new role as Chairman, following the flawless
transition in 2023 to a new governance model when we dissociated
the roles of Chairman and Chief Executive Officer. The new model
is in line with good corporate governance practice and the
transition has been meticulously planned and executed, with strong
involvement of the whole Board and intensive teamwork with Fred
Kindle, our Vice-Chairman and Lead Independent Director and
Peter Herweck, our Chief Executive Officer.

As | reflect on my twenty years at the helm of the company, we
have driven a meaningful transformation, making Schneider a
global leader in the fields of digitization, electrification and
sustainability. During this period our revenue has multiplied by
more than 4x, net income has grown by 10x and market
capitalization increased by 10x at the end of 2023. | am particularly
proud that we built a global leader in digital technologies - today
around 50% of our business - by leveraging the combined
accelerations of the Internet of Things (loT), big data and cloud,
software and artificial intelligence (Al), and through building a deep
vertical knowledge of our customers’ applications. We have grown
EcoStruxure, our loT and automation platform, and AVEVA, our
software and Al platform, to be references in energy and industrial
technology. We have also grown our electrification business to be a
true world leader, with integrated and digitized solutions from grid
to plug, and landmark positions in high tech segments like IT and
Data Centers, making Schneider ready for the Al economy and for
the ever-accelerating electrification of the world. We have
positioned ourselves to be the partner and advisor of our
customers for their agendas of digitization, electrification and
sustainability, at a time when the world moves fast to be all-digital
and all-electric, and more sustainable.

| am convinced that our company is uniquely placed to drive
positive impact and create technology to empower all to make the
most of their energy and resources, bridging progress and
sustainability, everywhere in the world. We have grown Schneider
into a company of significant scale, with a geographic footprint in
over 100 countries worldwide and a very balanced market
exposure focused on Buildings, Data Centers, Industry and
Infrastructure. We have constantly innovated our operating model
to be very local in every geography, and structured Schneider
across multiple hubs, creating technology, serving customers, and
growing and empowering talents at the most local level. We have
also integrated sustainability in every component of our company,
from our purpose and strategy to our operating model. We intend to
stay at the forefront of sustainability in both what we do and in how
we do business.

niversal Registration Document 2023 | www.se.com
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We are more relevant now, than at any point in the past, to our
customers, our people and our shareholders across the world. |
take this opportunity to thank all of them and acknowledge the role
of our investors who have supported, guided, and challenged us
through the transformation, demonstrating support and sometimes
patience.

On behalf of the Board of Directors, | would like to warmly thank
and congratulate each and every one of our employees who,
through their engagement, skills and creativity, build this great
company which is so well placed to face the next challenges.

Schneider’s solid governance is a tremendous asset thanks to the
trust and transparency that exists between the Group’s governance
bodies and within its Board of Directors, whose work benefits from
the broad international experience and diversity of its members. In
my new role and at the request of the Board, | continue to dedicate
a meaningful amount of my time to the future of Schneider, to
support Peter and the executive team in this next phase, and to
monitor the evolution of the company especially around key
strategic choices.

In particular, I am focusing my support on the following subjects
that the Board deems critical to Schneider’s future:

* Innovation and technology;

= Our culture of diversity, equity, inclusion and care, and our Multi
Hub model;

» Our people, who are the source of Schneider’s strength, and
among them, the emergence of the next generation of leaders;

» Sustainability and ESG which remains at the core of what we do;

= High level relationships with customers and stakeholders,
established over many years, with a special focus in the Asia
Pacific region.

Many of these responsibilities relate to strategy, innovation and
people, which | have always considered the most important
ingredients of our Company success. | am excited at the future
prospects of Schneider Electric as all our megatrends are starting
powerful inflections and | join the Board in extending my full
support to Peter. Peter is the one navigating the company towards
the next frontier and | look forward to continuing my dialogue with
key Schneider stakeholders as we all work together to ensure the
future impact and success of this great Company.

Life Is On!

Jean-Pascal Tricoire
Chairman

See more about our governance
on page 358.



A message from the CEO, Peter Herweck
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“2023 delivered numerous successes
and milestones for our company all in
support of accelerating the energy

Peter Herweck
CEO

transition and tackling climate change.”

Dear shareholders,

The year 2023 was a pivotal one for Schneider Electric. After two
decades at the helm of the company, Jean-Pascal Tricoire stepped
down as CEO in May, and handed the reins to me, while retaining
the role of Chairman.

Under Jean-Pascal’s visionary leadership, Schneider Electric
underwent a major transformation across all dimensions: our size,
footprint, portfolio, culture, purpose and impact all changed
beyond recognition during his tenure. Above all, we've become
stronger, more future-ready and more resilient.

Taking on the role of CEO is a huge honor and responsibility. I've
made a clear commitment to build on these strengths, to take
Schneider Electric even further into the future, and to support all
our stakeholders as we build a more sustainable and equitable
future for all.

Since the announcement in February 2023 and after two years at
AVEVA, I've spent much of my time meeting our customers, teams,
partners, suppliers, investors - in our labs and in the communities in
which we operate. It's been a great experience that has reinforced
my understanding of the breadth and depth of our expertise and
impact, while also giving me insights on where we have further
potential.

Throughout the handover period and during the rest of the year,
business continued as usual, and 2023 delivered numerous
successes and milestones for our company: a strong business
performance; recognitions in the fields of innovation, R&D and
sustainability; and active engagements in high-level events such as
COP28 and the International Energy Agency’s energy efficiency
conference — all in support of accelerating the energy transition
and tackling climate change. Meanwhile, at our milestone Capital
Markets Day in November, we announced The Next Frontier of
Schneider Electric - the evolution of our strategy to become an
Industrial Tech leader.

Looking ahead, | see five megatrends shaping the world in which
we operate: ongoing rapid growth in digital technologies and
Artificial Intelligence (Al); an accelerated need for concrete
solutions to fight climate change; the energy transition; the evolution
of wealth; and the shift to a new global equilibrium, which will see
countries and companies alike rethink how they operate.

For Schneider Electric, these trends represent growth
opportunities, despite the tough global geopolitical and economic
backdrop. Our business model, with a distinct focus on
sustainability, our ecosystem of long-term partners, our multi-hub
structure, and our people and impact culture all position us well for
the opportunities ahead.

The next chapter of our journey has a focus on organic
development and execution of our strategy around the megatrends.
So our priorities are as follows: A pivot to specific growth
opportunities, toward ones that allow us to meet the new and
challenging needs that arise from the megatrends in a faster and
more agile manner; the championing of environmental, social and
governance (ESG) issues, becoming the trusted sustainability
partner for our customers’ on their journey whilst accelerating on
our own net zero commitments; the expansion of our portfolio to
meet market needs, developing further world-class and future-
ready products and solutions, with specific focus in the areas of
software and prosumers; and the maximization of the opportunities
presented by Al for ourselves and our customers, and through the
development of efficient and sustainable data centers.

Above all, our priorities are focused on creating a culture of impact,
inspiring and encouraging our ecosystem of customers, partners,
suppliers, and colleagues to be Impact Makers. Impact Makers are
those who chose to make a positive difference to society and the
environment with technology and innovation. It's only by working
together, that we can harness our energy and resources to bridge
progress and sustainability for all.

2023 was another strong year for our company and is the basis for
our ambitions for the future: to become a €50bn revenue company,
with a €10bn adjusted EBITA (up from €6.4bn in 2023), and to
generate a Free Cash Flow conversion of around 100% across the
cycle. This is The Next Frontier for Schneider Electric.

| am excited to lead the way forward in these extraordinary times.

Peter Herweck
CEO

See more about our strategy on
page 48.
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An interview with Chief Financial Officer, Hilary Maxson

STRATEGIC REPORT

Schneider Electric delivered a strong performance
in 2023, what were the highlights?

In 2023, strong execution has been the key to driving our revenues,
adjusted EBITA, net income and free cashflow to record levels.

Our revenues of EUR 36 billion were an all-time high, up +12.7%
organic driven by strong growth in our Systems business with good
traction from Data Center & Networks and Infrastructure end-
markets, and strong growth in our Software and Service
businesses. In Products, the Group saw volume growth year-on-
year while the carry-over impact from 2022 pricing actions has
been fading as expected. Consumer-led segments showed good
signs of stabilization towards the end of the year while the discrete
automation market began to normalize from supply constraint
driven highs in the second half.

We saw strong adjusted EBITA margin expansion in 2023 reaching
17.9%, up +180bps organic, due to price carry-over, good volume
growth and improvement in our Systems margin. In 2023, the Group
also returned to positive industrial productivity as the supply chain
environment returned to a more normative state. We continued to
invest in our strategic priorities: innovation through R&D, stepping-
up to 5.6% of sales on a cash basis, expansion of our commercial
footprint and continued digital transformation including some new
investments into Artificial Intelligence applications.

We delivered free cash flow of EUR 4.6 billion, primarily due to the
P&L performance driving record operating cash flow of EUR 5.5
billion and improvement in working capital in the second half of the
year. We retained a strong focus on shareholder returns, driving
ROCE improvement of +130bps in 2023, now reaching 13.5%, and
delivering on our progressive dividend policy for a 14th year as we
propose a dividend of EUR 3.50 per share, up +11%.

2023 was a milestone year for the future of your
digital portfolio, could you tell us more about it?

Indeed, in January 2023 we announced the completion of the
transaction to acquire the entire share capital of AVEVA with the
strategic intent to create the global leader in industrial software for
engineering and operations. AVEVA has been delivering well on its
accelerated transition to subscription in the year and we were
happy to report a +19% growth in Annualized Recurring Revenues
at the end of 2023.

Overall, our Digital Flywheel grew faster than the rest of the Group
in 2023, with revenues up +17% organic reaching 56% of Group’s
total revenues. Digital innovation has been driving strong double-
digit growth in connectable products, up +20% organic. Edge

niversal Registration Document 2023 | www.se.com
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Control was up +10% organic and Field Services were up +13%
organic. Our combined Software and Digital Services reached EUR
3 billion revenues, up +18% organic. We are now at 70% recurring
revenue in our Agnostic Software businesses tracking toward our
target of 80% driven primarily by AVEVA's accelerated transition to
subscription. We are well positioned as we start our four-year
journey as a leader in Industrial Tech.

You also hosted a Capital Markets Day in
November 2023, what were the key messages?

At our Capital Markets Day, we presented the key aspects of our
strategy and financial outlook while our shareholders had the
unique opportunity to see our solutions in action at Tottenham
Hotspur Stadium.

Peter talked about five megatrends supporting the growth of our
addressable market expanding from around EUR 400 billion in
2023 to around EUR 500+ billion by 2027, growing between +6%
and +7% CAGR during this four year period.

These five megatrends are driving a structural step-up in our
markets, and we remain well positioned to outperform. As a result,
we have shared our ambition for the Next Frontier of organic
revenue growth to be +7% to +10% CAGR, 2023-2027. We see
opportunities across all our business models and end-markets and
our largest geographies are set to lead growth in coming years.

We also talked about the Next Frontier of profitability through a
combination of strong Gross Margin and agile operating model. We
are targeting an expansion of adj. EBITA margin of c.+50bps
CAGR, 2023-2027. This includes targeted investments that will
support our ability to capture this unprecedented growth
opportunity.

We are set to deliver strong free cash flow and return on capital
employed: cash conversion ratio is expected to be around 100% on
average across the cycle and we are moving towards 15%+ ROCE.

Our capital allocation priorities are clear: strong investment grade
credit ratings as our first priority, continued focus on shareholder
return supported by a progressive dividend policy and the funding
of our organic growth. We will remain prudently opportunistic and
agile towards acquisitions that reinforce our unique portfolio
positioning in growth markets and will continue to regularly assess
our portfolio to ensure all of our businesses are well linked to our
long-term strategy.

We also reiterated our across-cycle ambitions of 5%+ organic
revenue growth on average while we want to consistently be a
company of 250,

As we close a year of record performance, | am excited to start the
first year of our next chapter towards the Next Frontier of Schneider
Electric. Transforming to be the “Industrial Tech” leader, we are
ideally positioned to capitalize on our technology and great people
while remaining committed to sustainability and increased value for
all our stakeholders.

Hilary Maxson
Chief Financial Officer
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Financial performance highlights

2023 was a year of strong execution, driving record performance. The Group delivered record levels of
revenue, adjusted EBITA, net income and free cash flow, leaving it well positioned for the Next Frontier.

Revenue Performance Revenue (€ billions)

Consolidated revenue totaled EUR 35,902 million for the 12 months €35 9 B
ended December 31, 2023, up +12.7% organic and up +5.1% on a D
reported basis. The Group saw strong growth across end-markets
supported by secular trends of electrification, automation, and
digitization, while consumer-linked areas were impacted by the
effects of higher interest rates, though stabilizing by the end of the
year. Discrete automation demand was weak after high demand in
the prior year associated with supply chain constraints in particular
impacting sales in Western Europe, China and East Asia. The
Group saw good volume expansion, with product growth
supported by backlog execution, while the carryover impact of
price actions taken in 2022 faded across the year, as expected. FX
impacts were -4.3% driven by the weakening of the Chinese Yuan
and U.S. Dollar against the Euro, combined with the significant
devaluation of several other currencies including the Egyptian
Pound, Turkish Lira and Argentinian Peso. There was a net negative
impact of -2.5% from acquisitions and disposals, primarily relating
to the Group’s exit from Russia along with the net impact of other 2019 2020 2021 2022 2023
transactions.
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Energy Management generated revenues of EUR 28,241 million,
equivalent to 79% of the Group’s revenues and was up +14%
organic. North America grew +19% organic with strong growth
across end-markets, including continued strong growth in Systems
as a consequence of strong demand across Data Center and
Infrastructure end-markets. Western Europe was up +12% organic
with double-digit growth in the U.K., Germany and ltaly, while
France and Spain grew high-single digit. There was continued
good traction in Data Center and non-residential technical
buildings, though residential markets, particularly in the north of the
region, were impacted by pressures on consumer-spending.
Asia-Pacific grew +8% organic, with China delivering mid-single
digit growth for the year, with strong traction in transportation and
renewable power, while softness in construction markets continued.
India recorded double-digit growth, despite facing a high base of
comparison, with continued strong demand across end-markets.
There was good growth in Australia and across the rest of the
region. Rest of the World was up +20% organic, benefitting from
price actions taken in response to currency devaluation in
Argentina, Egypt and Turkey and with strong demand for systems
offers across the region.

@ North America
10,449 ME (+19.5% org.)

@ Western Europe

6,658 ME (+11.6% org.)
@ Asia Pacific

7,803 M€ (+8.3% org.)
® Rest of the World

3,331 M€ (+20.1% org.)
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Financial performance highlights

Industrial Automation

Industrial Automation generated revenues of EUR 7,661 million,
equivalent to 21% of the Group’s revenues and was up +7%
organic. Growth was led by sales into Process automation markets
while sales into Discrete automation markets also grew, though at a
slower pace due to weakness in OEM demand, particularly in
Western Europe, China and East Asia. The Group saw strong
growth in its industrial software offers through AVEVA, despite
headwinds from a transition from a perpetual license model to a
subscription model. North America grew +7% organic led by
growth in Discrete automation markets, supported by backlog
execution, while growth in Process & Hybrid markets was good
despite a high base of comparison from projects in Mexico.
Western Europe was up +7% organic, with strong growth in both
Process & Hybrid markets and industrial software at AVEVA, while
Discrete automation markets were impacted by the demand
weakness. Asia Pacific was up +1% organic, impacted by weaker
Discrete automation growth in China with weakness in OEM
demand, particularly among those tied to construction. There was
strong growth in several countries across the rest of the region,
notably India and Australia, while growth in Japan and South Korea

was muted due to OEM weakness. Rest of the World was up +20%
organic, benefitting from price actions taken in response to
currency devaluation in Argentina, Egypt and Turkey, while outside
of these countries there was strong growth in Discrete automation
markets and good growth in Process & Hybrid markets.

@ North America
1,762 M€ (+7.4% org.)

@ Western Europe

2,254 M€ (+6.6% org.)
@ Asia Pacific

2,444 M€ (+0.8% org.)
® Rest of the World

1,201 M€ (+20.1% org.)

Summarised Financial Results

€ million 2022 FY 2023 FY Reported change  Organic change
Revenues 34,176 35,902 +5.1% +12.7%
Gross Profit 13,876 15,012 +8.2% +18.1%
Gross profit margin 40.6% 41.8% +120bps +200bps
Support Function Costs (7,859) (8,600) +9.4% +13.7%
SFC ratio (% of revenues) 23.0% 24.0% -100bps -20bps
Adjusted EBITA 6,017 6,412 +6.6% +24.5%
Adjusted EBITA margin 17.6% 17.9% +30bps +180bps
Restructuring costs (227) (147)

Other operating income & expenses (433) 98

EBITA 5,357 6,363 +19%

Amortization & impairment of purchase accounting intangibles (424) (430)

Net Income (Group share) 3,477 4,003 +15%

Adjusted Net Income (Group share) 3,968 4,066 +2% +16.9%
Adjusted EPS (€) 711 7.26 +2% +16.5%
Free Cash Flow 3,330 4,594 +38%

Adjusted EBITA margin

1 7 9OA) +380 bps org. since 2019
(=)
©

) © .
4 N ~
© 1= - -
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2019 2020 2021 2022 2023

Adjusted EBITA margin at 17.9%, up +180 bps organic due to
strong price carryover, good volume growth and improvement
in systems margin.

Gross profit was up +18.1% organic with Gross margin up
+200bps organic, reaching 41.8% in 2023. The organic increase in
margin percentage was driven by a strong net price impact mainly
related to carryover from price actions taken in 2022, an
improvement of gross margin in systems business and improved
industrial productivity, particularly in H2.

2023 Adjusted EBITA reached €6,412 million, increasing organically
by +24.5% and the Adjusted EBITA margin expanded by +180bps
organic to 17.9% as a consequence of good volumes and the
strong gross margin improvement, combined with control over
support function cost growth while investing for the future.
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The key drivers contributing to the earnings change were the following:

€ million Adj. EBITA  YoY change Comments

Adj. EBITA FY 2022 6,017

Volume impact 1,135 Positive impact from higher sales volumes.

Industrial productivity 148 The Group’s industrial productivity level was +€148m with good acceleration in H2
as the supply chain environment returns to a more normalized state.

Net price’ 1,391 The net price impact was positive at +€1,391m in 2023. Gross pricing on products

Gross pricing on products 1,179  was positive at +€1,179m slowing as expected in H2 as mostly due to carryover from

Raw Material Impact 212 pricing actions taken in 2022. In total, RMI was a tailwind at +€212m.

Cost of Goods Sold inflation -152  Cost of Goods Sold inflation was -€152m in 2023, of which the production labor cost

Production labor cost and and other cost inflation was -€127m, and an increase in R&D in Cost of Goods Sold

other cost inflation -127  was -€25m. The overall investment in R&D, including in support function costs

R&D in Cost of Goods Sold -25  continued to increase as expected and represented 5.4% of 2023 revenue.

Support function costs -1,033  Support Function Costs increased organically by -€1,033m, or +13.7% org. in 2023,

(SFC) deteriorating as a percentage of sales by -20bps org. The Group was impacted by

inflation for -€376m and continued to focus on its strategic priorities with investments of
-€568m mainly linked to innovation through R&D, commercial footprint expansion and
digital transformation including Al projects. Despite completing its operational
efficiency plan in 2022, the Group delivered a further +€226m of cost savings. Other
increases of -€315m include impacts from bonus accruals and some one-time items
linked to technical accounting changes on employee share plans and marketing costs.

Mix 192 2023 performance resulted in a positive mix effect of +€192m where strong
improvement of Gross Margin in the Systems business was partly offset by impacts
from the relatively faster growth of Systems revenues compared to Products.

Foreign currency impact? -573 The impact of foreign currency decreased the adjusted EBITA by -€573m in 2023,
or around -100bps of margin, of which around -40bps related to impacts from
Argentina, Egypt and Turkey which saw significant currency devaluation in the year.

Scope and Others -713  The impact from scope & others was -€713m in 2023, with net Scope impacts
representing a -50bps adj. EBITA margin headwind primarily due to the
reincorporation of Solar activities and the exit from Russia. Others represents
primarily the positive impact from inventory revaluation in H1 2022.

Adj. EBITA FY 2023 6,412

(1) Price on products and raw material impact.

(2) Forthose currencies meeting the criteria to be considered hyperinflationary under IAS 29, such as Argentina and Turkey, an IFRS technical adjustment for
hyperinflation impact is reflected as FX and therefore excluded from the organic growth calculation. The effect of operational actions taken in these countries such as
increased pricing to mitigate the inflationary impact is reflected as part of the organic growth

Energy Management Industrial Automation
Adjusted EBITA margin, up +220 bps organic. Adjusted EBITA margin, down -110 bps organic.
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Financial performance highlights

Net income up +15%

€ million 2022 FY 2023 FY Comments

Adj. EBITA 6,017 6,412

Other operating income (433) 98 Other operating income and expenses had an impact of +€98m in 2023, consisting

and expenses mainly of +€265m gains on business disposal including from Telemecanique
Sensors, Gutor and VinZero, offset by M&A costs -€111m.

Restructuring costs (227) (147) Restructuring costs were -€147m in 2023, €80m lower than in 2022 following
completion of the Group’s operational efficiency program and moving towards a
target of around €100m per year, as previously communicated.

Amortization and impairment  (424) (430) Amortization and impairment of intangibles linked to acquisitions was -€430m in

of purchase accounting 2023, €6m higher than in 2022.

intangibles

Net financial income/(loss) (215) (530) Net financial expenses were -€530m in 2023, -€315m higher than last year. The cost
of debt was -€202m higher, as expected, due to higher interest rates and a higher
base following the acquisition of AVEVA minorities. Other financial income and
expenses were -€113m higher than in 2022, mainly attributable to impacts in
hyperinflationary economies and FX.

Income tax expense (1,211) (1,285) Income tax amounted to -€1,285m, higher than in 2022 by €74m as a consequence
of the higher pre-tax profit. The Effective Tax Rate was 23.8%, in line with the
expected range of 23-25% for FY2023, and slightly lower than 2022 when excluding
impacts of Russia exit.

Profit/(loss) of associates and (30) (115) Share of profit on associates increased to +€51m, up +€22m compared to 2022. The

non-controlling interests net income from Delixi was stable year-on-year. Amounts attributable to non-
controlling interests increased to -€166m compared to -€59m in 2022.

Net Income (Group share) 3,477 4,003 Net Income (Group share) was €4,003m in 2023, up +15% on 2022, which included
losses associated with Russia exit.

Adjusted Net Income 3,968 4,066 Adjusted Net Income was €4,066m in 2023, up +2% vs. 2022.

(Group share)

Net Income (Group share) (€ millions)

€4,003m
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3,477

2022

Adjusted Earnings Proposed Dividend
Per Share (€) Per Share (€)
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Free cash flow reached €4.6 Billion Free Cash Flow (€ millions)

The Group delivered Free Cash Flow of €4,594 million, primarily

due to the P&L performance driving record operating cash flow of €4 594 m
+€5,529 million. This included R&D cash costs of €2,016 million, 9

which increased to 5.6% of 2023 revenue.

T
Net capital expenditure of -€1,313 million increased slightly to 3.7% S”.
of revenue, in line with the Group’s plans to make capacity I -
. © N
investment to fuel future growth. IS ;D; o)
S (3]

™ [=2] 3
Trade working capital unwind boosted the free cash flow in 2023 by r°~’, i
+€173 million, with a strong rebound in H2 of +€1,065 million. N
Inventory days were stable compared to December 2022, having
seen an increase in the middle of the year as the Group sought to
secure supply and prioritize deliveries to customers. For
receivables, DSO also remained broadly stable while in relation to
payables DPO increased slightly, helping working capital.
Non-trade working capital requirements were primarily impacted
by the level of bonus accruals. 2019 2020 2021 2022 2023
Balance Sheet Remains Strong
€ million Dec. 31, 2023 Dec. 31, 2022
Total current and non-current financial liabilities 13,933 10,463
- of which Bonds 10,843 8,627
Cash and cash equivalents -4,696 -3,986
Net financial debt excluding purchase commitments over non-controlling interests 9,237 6,477
Purchase commitments over non-controlling interests 130 4,748
Net financial debt including purchase commitments over non-controlling interests 9,367 11,225
Schneider Electric SE issued bonds totaling €3,600 million during The Group remains committed to retaining its strong investment
2023. grade credit rating.

Schneider Electric’s net debt at December 31, 2023 amounted to
€9,367 million (down from €11,225 million at December 2022) after
payment of -€1.9 billion to fulfill the 2022 dividend and payment of
-€0.7 billion in relation to share buyback, offset by net acquisitions
of +€0.6 billion and the strong Free Cash Flow performance of
+€4.6 billion.

Financial Strength

A- A3

Standard & Poor’s Moody’s

S&P Global MoobDy’s
Ratings
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Financial performance highlights

Digital update

In 2023, the Digital Flywheel represented 56% of Group revenue, showing good progress towards a target range
of 60% - 65% by 2027. The growth of the Digital Flywheel outperformed the Group average, led by strong
performance in connectable products (which now represent 28% of Group revenues) and Software & Services
(which now represent 19% of Group revenues). Within its agnostic software businesses, around 70% of
revenues were classified as recurring, showing strong progress towards a target of around 80% by 2027.

Digital flywheel growing faster than Group, up +17% org. in 2023

Software & Digital Services

+18% org. growyy,

€3.0bn

FY 2023
revenues

Field

Services
of 2023 Group

revenues

28%

Connectable Products

*of FY23 Group revenues

Moving towards 60% to 65% of Group revenues by 2027 Recurring revenue in Agnostic Software to increase to
¢.80% by 2027

FY 2023 revenues
56%

® % of Group revenues

@ 60% to 65% by 2027
ambition

FY 2023 revenues
0%

® 9% of agnostic software
revenues

® ¢.80% by 2027 ambition

Key achievements of 2023:

* Flywheel at 56% of 2023 revenues (from 53% in 2022)

+ Agnostic software 70% recurring (from 65% in 2022)

« Digital innovation driving strong double-digit growth in connectable products

» Double-digit growth in Software and Digital Services despite transition to subscription at AVEVA
» Good growth in Field Services supported by increasing installed-base and Systems growth.
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Outlook and targets

Expected Trends In 2024 2024 Target

« Strong and dynamic market demand to continue on the back of The Group sets its 2024 financial target as follows:
structural megatrends.

» Strong demand for System offers notably driven by trends in 2024 Adjusted EBITA growth of between +8% and
Data Centers, Grid Infrastructure investment, and increased

0 H o
investments across Process industries served by both +12% organic. =
businesses. The target would be achieved through a combination of organic

+ Continued focus on subscription transition in Software and revenue growth and margin improvement, currently expected to be:
growth in Services. S
» A gradual demand recovery for Product offers, weighted * Revenue growth of +6% to +8% organic T
towards H2, linked with a recovery in consumer-linked » Adjusted EBITA margin up +40bps to +60bps organic v
segments, and Discrete automation. o . .
« All four regions to contribute to growth, led by U.S., India and This implies Adjusted EBITA margin of around 18.0% to 18.2% .
the Middle East. (including scope based on transactions completed to-date and FX =
based on current estimation). w
o
=
H
° [
2024-2027 Financial targets and
o
[ ] [ ] T
Ionger—term ambitions as announced .
° [
in 2023 capital markets day :
=
Based on its current view and assuming no major Longer-term ambitions: o
changes to the macro-economic and geopolitical , .
. t Schneider Electri d it + Organic revenue growth of 5%+ on average across the
envufonmen , 'C ne! er electric announcea Its economic cycle.
medium-term financial targets as follows: « To consistently be a Company of 252 across the economic .
cycle. T
2024-27 Financial Targets: + Cash conversion ratio® expected to be around 100%, on -
average, across the economic cycle.
» Organic revenue growth of between +7% to +10%, CAGR -
2023-2027%. =

» Organic expansion of Adjusted EBITA margin of around +50
basis points, CAGR 2023-2027%.

(1) 4-year CAGR.
(2) Sum of organic revenue growth % and adj. EBITA margin %.
(3) Free Cash Flow as a proportion of Net Income (Group Share).
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January

Schneider Electric achieved
outstanding performance in four
corporate sustainability ratings
underlining its long-standing
sustainability leadership.
13" consecutive year on CDP’s
Climate Change A list
13" consecutive year on the Dow
Jones Sustainability World Index
Top rating from EcoVadis: in the
top 1% of 85,000 corporates

assessed, achieving Outstanding
level

* #1in the Electronic Components &
Equipment sector in Europe on the
Vigeo Eiris index

IMPACT
Company

Key achievements of 2023

March

Schneider Electric launched
enhanced integration in EcoStruxure™
solutions to respond to rising energy
costs, escalating urgency for
sustainable and net-zero buildings.
Included are new integration
capabilities in EcoStruxure™ Building
Operation 2023, EcoStruxure™
Connected Room Solutions, and
EcoStruxure™ Power Monitoring
Expert, which will help simplify and
speed-up access to data that is
essential to manage energy use, help
reduce carbon emissions, and
enhance building value.

May

Peter Herweck became Schneider
Electric CEO effective May 4, 2023.
Having held several positions in fields
of Power Distribution, Building
Technologies, Strategy, Industrial
Automation and Software (as CEO of
AVEVA), Peter brings a diverse,
cross-cultural mindset, derived from
leading teams in both mature and
emerging markets. He is passionate
about technology and driving positive
progress in energy efficiency for the
world. His appointment as CEO was
unanimously approved by the Board.

February

Schneider Electric launched its
Industrial Digital Transformation
Services. This specialized global
service is designed to help industrial
enterprises achieve future-ready,
innovative, sustainable and effective
end-to-end digital transformation.
Services include discovery,
diagnosis, strategy, design,
implementation, and ongoing
customer success to achieve
demonstrable impact across
operational efficiency and workforce
empowerment, sustainability and
energy efficiency, asset optimization,
and cybersecurity.

April

Schneider Electric was recognized
by CRN with four prestigious five-star
ratings in its 2023 Partner Program
Guide. The mySchneider IT Partner
Program was awarded five-stars for
the fifteenth consecutive year, the
EcoXpert Partner Program earned
five-stars for a seventh consecutive
year, while the mySchneider Panel
Builders Program received a third
successive five-star rating. The
recoghnition reflects the Company’s
enduring commitment to nurturing
robust channel partnerships for a
more digitized and sustainable future.

June

|[EA analysis shows that progress on
energy efficiency needs to be
doubled by 2030 as part of efforts to
improve energy security and
affordability while keeping the goal of
limiting global warming to 1.5°C
within reach. At the Global
Conference in Versailles, strategies
were defined to generate greater
energy efficiency, culminating in the
Versailles 10X10 Actions. The
discussions reaffirmed the critical
role that energy efficiency and
digitization play in tackling the global
energy crisis.

Actions

to Accelerate

Energy Efficiency
Faster




July

Schneider Electric ranked 1st in the
Gartner Supply Chain Top 25 for
2023, climbing from second place in
2022 and achieving four consecutive
years in the top five. In recent years,
supply chains across the world have
been challenged by significant
disruption. During this time,
Schneider Electric has not only
navigated through the challenges but
continued to invest to make a more
resilient, agile, efficient, and
sustainable supply chain.

We're honored to be among
the 2023 leaders.

September

Schneider Electric unveiled its latest
manufacturing plant in Texas, part of
a US$ 300 million US manufacturing
investment contributing to the
advancement of the energy transition
and the build out of America’s
infrastructure. With more than 20
plants in its US manufacturing
network, the latest smart factory
opening makes Schneider Electric’s
El Paso campus the Company’s
largest manufacturing operation in
the US.

Integrated Report

November

Schneider Electric announced a US$
3 billion multi-year agreement with
Compass Datacenters. The
agreement extends the companies’
existing relationship that integrates
their respective supply chains to
manufacture and deliver
prefabricated modular data center
solutions. Schneider Electric delivers
on the promise of scalable, modular
data centers that offer a simplified
design, streamlined manufacturing,
and the ability to be deployed easily
across many environments to meet
increased demand, driven by strong
growth of Al.

August

Schneider announced its plan to
launch EcoStruxure™ Resource
Advisor Copilot, a conversational Al
tool designed to help business
leaders interact with their enterprise
energy and sustainability data at
even greater speed. The copilot will
equip energy and sustainability
teams with enhanced data analysis,
visualization, decision support, and
performance optimization, and the
ability to seamlessly process intricate
industry knowledge and Resource
Advisor system information.

October

Schneider Electric marked the 60th
anniversary of the Company’s
operations in India, today having
37,000+ employees and 30
manufacturing sites in India. The
country is Schneider’s third largest
market and acts as one of four global
hubs for the Group. The Schneider
Electric Innovation Yatra is our new
carbon neutral “innovation hub on
wheels” to connect and engage with
over 20 million customers and make
India more sustainable, digital, and
energy-positive.
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IMPACT

December

Schneider Electric launches the new
industrial intelligence software
platform CONNECT. Combining the
industrial ecosystem with data, Al,
and deep domain expertise for
sustainability and efficiency,
CONNECT is where our customers
can access all their software
applications and insights and benefit
from integrated intelligence that
enables them to operate with agility,
resilience, and sustainability.
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2023 Capital Markets Day

November 9, 2023

Tottenham Hotspur Stadium, London
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Attendees

2./00+

Attendees, in person and digitally
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Market trends - five megatrends driving
The Next Frontier of market growth

These
megatrends
reinforce

our strategic
vision

— creating
unprecedented
opportunities
in our
end-markets
through

the cycle.

Energy
Transition

Expansion of electrification and
energy demand, combined with a
need to decarbonize. Technologies
already exist to make companies
energy resilient and net zero.

0%

CO, emissions can be
removed using existing
technologies

-
J,
A

Digitization &
Artificial Intelligence

The evolution of large language
models and Al has accelerated
market growth. Requirements for
“compute” have increased
dramatically and require power,
cooling, more data centers, and will
drive more usage of structured data,
applications, and connected
products. These are all parts of
Schneider’s broad offer, enabling us
to capitalize on this trend.

20GW

Al power demand to grow
by 2028

il

Evolution of Wealth

Increased electrification and data
provide opportunities in both mature
and emerging economies. We are
positioned to benefit from an
infrastructure refresh in mature
economies and new construction in
emerging economies.

India + MEA by 2050

Population

+14bn +1.5bn

Growth Urban
Buildings
+100bn m?
Growth

Size of what exists in Europe & China
today

_ﬂ+

Climate
Change

A decade of climate change with
imperative measures ahead. Our
generation and technology need to
help to resolve this challenge.

Replace energy

supply
Scope 1 & Scope 2

Reduce for efficiency

& circularity
Scope 3

Electrify
processes

New Global Equilibrium

Evolving horizons — a change in the
global landscape. We are well
positioned for the shift in paradigm
driven by supply chain evolutions and
reshoring that will drive needs for
more automation and electrification.

Investment

$516bn

“Manufacturing the future”
investments announced by
private companies under
present US administration

Source: whitehouse.gov



Integrated Report

Data Centers and Networks end-market

Digitization and Al megatrends are driving unprecedented changes and opportunities to the Data Centers and
Networks end-market with increased needs for both Energy Management and software offers. Strong future
growth is expected, with critical needs for electrical content boosted by this turning point in technology. We
support data centers end-to-end across the lifecycle:

Building Source management Power distribution: Uninterruptible Monitoring:

a digital model, through our ASCO medium and low voltage Power Supply we ensure all of this is
with ETAP for electrical Power Technologies distribution that provides which is the power at monitored appropriately
design and simulation, solutions. power efficiently, the rack level as well with connectivity for
and RIB Software for meeting increased as the facility level. every asset.

planning and scheduling needs for power density.

throughout the

construction process.

Customer example — Compass Datacenters

21%
of 2023 orders cd

H# # COMPASS

datacenterse.

in electrical distribution Most complete portfolio
Goal
The skyrocketing generation and consumption of data, in large part
O due to the burgeoning Al market, requires a new breed of data
> O centers that can be standardized in their design, manufactured

efficiently, and delivered more quickly at a lower cost.

Challenge

it . Compass is a fast growing company with >100% growth in past
Artificiabintcllocies years and over 300% growth in 2023 supported by digitization and
Al megatrends. Compass needed to find a long-term partner to
secure multi-year supply and support the company’s scale-up

Cloud and Service providers phase while remaining a sustainability flagship in their industry.
Enterprise IT

On-premise Enterprise Datacenter Solution

Commercial & Industrial ‘ ‘ o
Agreement between the companies as an expansion of an existing

partnership to manufacture prefabricated modular data center
solutions. The integration of supply chains between companies will
deliver finished goods more quickly, with predictability, and at a

lower cost. The collaborative efforts will allow Compass to meet the
- increasing demands from customers to deliver cutting-edge data
center solutions in an innovative manner.

Products Systems @ Software & Services

Results

Schneider Electric and Compass Datacenters expand their
partnership with a $3 Billion multi-year Data Center technology
agreement. Since the inception of the initial agreement between the
From CPU to GPU technology companies, Schneider Electric has manufactured and delivered
about 150 modular data center solutions to Compass from its West
Chester, OH operation.

requirement per rack
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Buildings end-market

Strong megatrends are driving growth for the Buildings end-market. On one hand, the growing population and
increasing urbanization in emerging economies is driving the need for construction with a rise in first time
demand together with increased digitization. On the other hand, there is a need for existing infrastructure
refresh, particularly in mature economies where radical acceleration with retrofit is required in order to meet
decarbonization commitments, supported by government investment.

Customer example — Tottenham Hotspur

32% b

o

makes sustanabls

IMPACT

with EcoStruxune

of 2023 orders

#1 1Tind

in electrical distribution Present within 25% of all
buildings

Goal

O O As the Official Stadium Energy Management Supplier for Tottenham
—I_ O tO —I_ O Hotspur Football Club. Schneider Electric installed its EcoStruxure
Platform to detect the energy consumption across all the stadium’s

operations and then use this data to become even more energy
efficient.

In the UK, energy waste is the UK’s third-largest source CO,
emissions, with at least 117 million tonnes generated by lost or
Office & public buildings wasted energy each year. Tottenham Hotspur Football Club is on a
Healthcare mission to minimise their activities’ impact on the environment —
Hotels monitoring energy consumption is pivotal to this.

Residential

Commercial buildings Solution
Retails chains
Schneider Electric’s EcoStruxure Building Operation, Power

Monitoring Expert, and Power SCADA Operations software
platforms on site and EcoStruxure Building Advisor cloud based
analytics was installed to allow continuous control and real-time

monitoring of the systems integral to the stadium’s smooth
- operations.

Products @ Systems @ Software & Services Results

Tottenham Hotspur has been named the Premier League’s
greenest club for the past four successive years following a study
carried out by the UN-backed Sport Positive Summit.

Strong renovation momentum

of today’s buildings are likely to still be in use in 2050
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Industry end-market

Within the Industry end-market we target electro-intensive industrial companies in multiple segments including
Energies & Chemicals, Consumer Packaged Goods, and electric vehicle (EV) battery manufacturing. We bring
our complementary Energy Management and Industrial Automation offers together to fulfill the needs for energy
efficiency, increased automation, and sustainability. The Industry end-market is driven by the acceleration of
digitization and process electrification coupled with trends of reshoring and mega-projects.

Customer example — Nexans

34% .

of 2023 orders miakes sustainahle

IMPACT
#1 #1

wiith Schinetder Eleciric and AVEWA
in electrical distribution in Industrial data and
safety

Goal

O O Accelerate the transformation of Nexans into a business driven by
—I_ O tO —I_ O clear, rich and actionable data as the foundation for improved

business performance, safety and flexibility.

Challenge

The digitization of its factories will further improve the efficiency of

Reshoring & mega-projects S i :

production lines, enable predictive maintenance and reduce

carbon emissions. It will also contribute to the Group’s commitment
to achieve carbon neutrality by 2030. Customers for Nexans'’s cable
Energy & chemicals products and services will experience the benefits of the program
Consumer packaged goods through enhanced products availability.
Metals, mining & minerals
Machine solutions / OEMs Solution

EV & battery manufacturing
Nexans has partnered with Schneider Electric on a joint program to

take its digital journey to the next level after witnessing the
successful roll-out of its digital transformation program across more
than 115 sites worldwide. Today’s industrial innovation is driven by
powerful software and data analytics that increases both
- productivity and sustainability. Schneider Electric’s EcoStruxure
platform gives industrial enterprises focused insights to understand

process and operational data and uniquely enables common
cross-function, live monitoring, and application data sharing.

Products Systems @ Software & Services

Results =

Digitization drives performance g

Accelerated software deployment =
o> = ol g

>

Deployment speed Data usage Expected ROI 2

market CAGR 45 sites across 16 capacity Less than 3 years g
countries in 3 years  From 10% to 70% in  (investment costs, %

(by 2025) just 3 years IT/OT, OpEx of =

licences vs. =

material/energy/ §

productivity gains) g

o

o
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2023 Capital Markets Day

Infrastructure end-market

Within the infrastructure end-market we primarily address the needs from grid, transportation, and water and
wastewater segments. The grid is going through a structural transformation as it represents a bottleneck to the
energy transition. Increased power requirement, resiliency, and safety needs are driving investments around
grid modernization, grid extension for extended power reach, and grid digitization for increased efficiency and

sustainability.

13%

of 2023 orders

#1 #1  #]

in electrical in industrial in Grid

distribution data

+5% to +7%

Big government funding

Grid
Transportation
Water Wastewater

Products Systems @ Software & Services

Increase share of electricity

of the energy mix by 2050

Customer example — Digitization of conEdison, 4th
largest utility in the US

conEdison

Goal

Consolidation of five disparate Geospatial Referenced systems

in the New York City area to one continuous System of Record.
The System of Record is a cornerstone system for conEdison as

it delivers data to over 25 downstream applications and thousands
of end users.

Challenge

Building a consolidated model with standardized data and
processes into a seamless enterprise GIS to replace multiple
decades-old legacy systems. This includes the migration of the
existing solution and the conflation of the data to the New York City
land base.

Solution

As a market-leading technology provider, Schneider Electric has
the offers and expertise to modernize, automate and digitize
conEdison infrastructure. Through a combination of EcoStruxure
ArcFM™ offers Schneider supports conEdison as they strengthen
the network with enterprise business GIS intelligence solutions for
advanced asset and network management.

Results

As we deploy Schneider Electric solutions, conEdison are
experiencing the efficiencies brought by a modern architecture.
They are implementing our Designer XI tool which will eliminate
redrawing of designs into their System of Record. Through ArcFM™
Mobile they are delivering digital map books to the field as well
general visualization of their networks via ArcFM™ Web. This ability
to distribute this information to all aspects of the company improves
efficiency and safety to conEdison employees.
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Electrical and automation technologies
are converging with software and
sustainability as enablers for rapid
acceleration

Transforming to be the “Industrial Tech” leader

“We have over 100 individual software solutions today that
have been put together patiently and strategically by
Schneider over decades. We are now in the process of
bringing these together on one platform called
‘CONNECT.. Caspar Herzberg

CEO AVEVA and EVP
Schneider Electric Software

Delivering on our promise of holistic efficiency for
customers with one easy experience, we will provide a
combination of agnostic software that, together, gives one
intelligent digital twin. The one place where all data comes
together, where everything is true and is the exact

depiction of the asset, where operational data flows f\
through, and where you deploy not just generative Al to b I
ask questions, but industrial Al to let processes run and \/ -—— \"

self-optimize, and predict to drive savings.” A=Y/ etap ‘AQ RIB Sdéneide,r

Electric

“That is what Connect is going to bring: the one place for
the industrial ecosystem to come together.”

Going beyond the scope of operations in sustainability

We help our customers define their sustainability journey, strategize
with them through our Sustainability Consulting offer, then help
them to digitize so they have full visibility of their operations. Finally, oo
we help them to decarbonize through our equipment with PPAs, it

managed services, and the rest of our broad offering. Today, 40% ; CATALYZE
of the Fortune 500 companies are our clients, and we additionally R S v s D
help them in their decarbonization journey through networks where
we drive decarbonization in different industries such as
semiconductors or pharmaceutical supply-chains through our
Catalyze and Energize programs.

Find out more about our Catalyze and
Energize programs at www.se.com

Leading companies follow an integrated approach

Strategize Decarbonize Digitize

+ MEASURE enterprise baseline * REPLACE energy source * MONITOR resource usage & emissions
» CREATE decarbonization roadmap « ELECTRIFY operations « IDENTIFY saving opportunities

+ STRUCTURE program & governance * REDUCE energy use + REPORT and benchmark progress

+ ENGAGE ecosystem
« COMMUNICATE commitment
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An “Impact Maker” for sustainability

For over 15 years, sustainability has been at the core of Schneider Electric’s transformation journey. The
Group is now a world corporate leader in sustainability and a critical partner to our customers, suppliers,
investors, NGOs, and other stakeholders using our services and products to accelerate their own energy
efficiency and sustainability transition. Our purpose drives us in “empowering all to make the most of our
energy and resources, bridging progress and sustainability for all”. Schneider Electric is an Impact Company.

IMPACT
Company

At Schneider Electric, we pride ourselves on being an Impact
Company because sustainability does not only inform what we do,
it drives corporate decision making. This entails a responsibility to
share learnings and keep raising the bar.

We are an Impact Company convinced that to do good, we need to
do well, and vice-versa. To deliver sustainability impact, we must
combine solid profitability with leading practice on all
environmental, social, and governance (ESG) dimensions. At the
same time, this positive impact supports the long-term resilience of
the Company as we attract new customers, investors, and talents.

1. Do well to do good
and vice versa

Performance
The foundation for doing good

Business
Part of the solution

All ESG
Dimensions

vl
L
&

Our sustainability and business impacts converge to act for a
climate positive and socially equitable world, while delivering
solutions to our customers for sustainability and efficiency.

We bring everyone along in our ecosystem, from employees to
supply chain partners, customers, as well as local communities and
institutions. Building on a foundation of trust, our unique operating
model with a multi-hub approach is set up to impact at both global
and local levels. From a meaningful purpose, our culture builds on
strong people and leadership values empowering all Schneider
Electric people to make a great company.

2. Bring everyone along

© o Model & culture
m Set up for global and local impact

All stakeholders
in the ecosystem

An Impact model recognized in external ratings

-

¢

ecovadis

Sustainability Rating
FEB 2024

CLIMATE

Corporate Knights:
A Global 100
Most Sustainable
Corporation

Moody’s
ESG Solutions

Dow Jones
Sustainability Indices

In top 1% performance
among 100,000+
companies, achieving
Outstanding level

The only company in its
sector listed as A List 13
years in a row

See our recognitions on the
Awards page at www.se.com

Schneider has been
featured on Corporate
Knights’ Global 100 list
of sustainability leaders
every year since 2012,
ranking 7th in 2023

Schneider is part of the
Euronext Vigeo World
120, Europe 120, Euro
120, France 20 and
CAC40 ESG indices

#1 among industry
peers, scoring 88 out of
100 in the latest S&P
Global Corporate
Sustainability
Assessment


https://www.se.com/ww/en/about-us/company-profile/awards.jsp
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Our 2025 sustainability commitments

With less than 10 years left to reach the 17 United Nations Sustainable Development Goals (SDGs), Schneider Electric has accelerated its
impact and is making new, bold commitments to drive meaningful impact within the framework of its business activity. Schneider Electric’s
6 long-term commitments are to:

Act for a climate-positive world by continuously investing in and developing innovative solutions that deliver
T TEEnTTT immediate and lasting decarbonization in line with our carbon pledge.
s

Be efficient with resources by behaving responsibly and making the most of digital technology to

preserve our planet.

6 S 25 |14 S | 1580

ki

Live up to our principles of trust by upholding ourselves and all around us to high social, governance, and

ethical standards.

g aoeun | g oo [ wease - 46 socue | 7 s
AOWELBENG ETONHCSROWTH cosuTn ADSTRONG FORTHEGOMLS
_4,\/\ AORODLCTON

Create equal opportunities by ensuring all employees are uniquely valued in an inclusive environment to

T = = develop and contribute their best.

Harness the power of all generations by fostering learning, upskilling, and development for each generation,
. paving the way for the next.

S A = O O

M| Gif

Empower local communities by promoting local initiatives and enabling individuals and partners to make
1 semas] 17 v sustainability a reality for all.

Our unique transformation tool

Since 2005, Schneider Electric measures and demonstrates its
progress against sustainability goals with a unique transformation SéHNEIDER
dashboard today called Schneider Sustainability Impact (SSI).

SUSTAINABILITY
IMPACT

The SSl is the translation of our six long-term commitments into a
selection of 11 highly transformative and innovative programs
executing our 2021 — 2025 sustainability strategy. It has been 1. Focused

designed to focus on the most material issues, leveraging internal on material issues
and external stakeholders’ feedback.

2. Disrupting
Every quarter, the SSI provides, on a scoring scale of 10, an overall the status quo
measure of all the programs’ progress, which is shared with all our

stakeholders together with financial results. 3. Transparent

At the end of the year, 64,000 employees of the Group are quarterly disclosure

rewarded for the progress achieved as the SSI constitutes 20% of 4. Robust
their short-term incentive plans’ collective share (STIP). assured by an independent third party

To ensure robustness, the SSI's performance and monitoring 5
systems are audited annually by an independent third party and

obtain a “moderate” assurance, in accordance with ISAE 3000

assurance standard (except for SSI #+1). In 2023, the Group

obtained a “reasonable” assurance for SSI #8.

. Rewarding
employees for performance

Read more about Schneider Sustainability Impact
and Schneider Sustainability Essentials in
chapter 2, on pages 71 to 75.

@

Read more about our contributions the
United Nations Sustainable Development Goals
on pages 76 and 77.
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Proud of 2023’s sustainability achievements

The Schneider Sustainability Impact is a scorecard demonstrating that rapid and disruptive changes for a more
sustainable world are possible across diverse, complex topics. We are committed to taking urgent action to
co-create a brighter future aligned with the United Nations SDGs, and measuring our impact with transparency.

In 2023, the SSI achieved a great score of 6.13/10, exceeding its 6.00/10 target for the year, and is on track to achieve its 2025 ambition.
This result represents the average progress of 11 SSI programs (excluding SSI #+1).

The Group’s solutions and services helped its customers save and avoid +110 million tons of CO, emissions in 2023 alone (SSI #2), and The
Zero Carbon Project contributed to reduce the operational CO, emissions of 1,000 top suppliers by 27% (vs. 10% in 2022). The Group also
progressed on its transition to sustainable packaging, with 63% of primary and secondary packaging now free from plastic-free, using
recycled carboard (SSI #5), versus 45% in 2022. The most significant progress was achieved by SSI #9 with 6.9 million people provided
with access to clean and reliable electricity in 2023 alone (vs. 5.5M in 2022). Lastly, progress against the nearly 200 local commitments
taken in all markets where Schneider operates under SSI #+1 can be consulted on a dedicated page on se.com.

SUSTAINABILITY 6.13/10

IMPACT vs. 4.91/10 in 2022 and outperforming 6.00/10
target for the year

Schneider Sustainability Impact

6 Long-term Commitments 11+1 targets for 2021-2025 Baseline 2023 Progress®? 2025 Target
Climate 1. Grow Schneider Impact revenues® 2019: 70% I 74% 80%
2. Help our customers save and avoid millions of tonnes 2020: 263M N 553M 800M
of CO, emissions
3. Reduce CO, emissions from top 1,000 suppliers’ 2020: 0% I 270 50%
operations
4. Increase green material content in 2020: 7% I 200 50%
our products
5. Primary and secondary packaging free from single- 2020: 13% I 637 100%
use plastic, using recycled cardboard
6. Strategic suppliers who provide decent work to their 2022: 1% M 21% 100%
employees
7. Level of confidence of our employees to report 2021: 81% B +1pt +10pts

unethical conduct

8. Increase gender diversity in hiring (50%), front-line 2020: 41/23/24 | 41/28/29 50/40/30
management (40%) and leadership teams (30%)

9. Provide access to green electricity to 50M people 2020: 30M +16.6M 50M

10. Double hiring opportunities for interns, apprentices 2019: 4,939 I <1.52 x2.00
and fresh graduates

11. Train people in energy management 2020: 281,737 | 578,709 1M

+1. Country and Zone Presidents with local commitments 2020: 0% 100% 100%
that impact their communities

(1) The baseline year is indicated in front of each SSI baseline performance.

(2) Each year, Schneider Electric obtains a “limited” level of assurance on methodology and progress from an independent third party verifier for all the SSI and SSE
indicators (except SSI #+1 and SSE #12 in 2023), in accordance with ISAE 3000 assurance standard (see Independent verifier's report on page 302). In addition,
SSI #8 received a “reasonable” assurance level in 2023. Please refer to page 266 for the methodological presentation of each indicator. The 2023 performance
is also discussed in more details in each section of this report.

(3) Per Schneider Electric definition and methodology. For the reporting requirements under the European Taxonomy Regulation, please refer to pages 277 to 293.



Climate

Parterning to accelerate the adoption of renewable
energy

With the Catalyze Program, Schneider Electric Partners with
Intel, Applied Materials and Google to accelerate the
adoption of renewable energy and reduce CO, emissions
throughout the global semiconductor value chain.

ICATALYZE

Trust
Sustainability School for Partners

To support its Partners in their Net-zero transformation,
Schneider Electric has launched an innovative program
specially designed to empower them with skills and
knowledge to capitalise on emerging business in
sustainability and digitization.

Schneider Electric
Sustainability School

Generations
Go Green Winners

Celebrating Schneider team, Team Sun Devil Sparks, from
North America for its energy saving solution for space cooling
using “breathing” wall panels.

The challenge for students competing was to introduce a
solution helping building owners to motivate and empower
occupants to reduce their carbon footprint through
technology.

Integrated Report

Resources
Products with sustainable packaging

Packaging transformation is making progressing apace, with
80% of all cardboard used in the primary and secondary
packaging made from recycled carboard. Our Wiser range is
notably completely free from single-use plastics, using only
recycled cardboard.

Equal
Clean electricity for health facilities

Schneider helped install solar solutions for more than 500
public health centers in South Asia and Africa. Previously
without access to reliable electricity, these facilities can now
guaranteed access to quality healthcare for over 1.5 million
people.

Local

Acting as a corporate citizen

Schneider Electric employees, with the support of Schneider
Electric Foundation and the Tomorrow Rising fund,
demonstrated an incredible spirit of solidarity following the
earthquakes in Turkiye, Syria and Morocco. Donations from
thousands of employees around the world have been
contributing to providing emergency kits, and maintaining
education supporting refugees and NGOs’ missions.
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Governance

Chairman of the Board of Directors
60 years, French
Organizes and directs work of
Board, presides over Annual
General Meetings.
Supports the Company in its
high-level relations with select
stakeholders (notably in Asia),
in coordination with the Chief
Executive Officer.
Promotes the Company’s values
and culture, in particular in relation
to environmental, social and
governance (ESG).
Advises CEO, notably on
strategic, human capital, and
leadership development matters.

Our Board of Directors

As of March 28, 2024, the Board of Directors
consisted of 16 Directors. Mr. Philippe Knoche was
appointed as an Observer by the Board of Directors
on December 13, 2023, in effect from February 14,
2024, with the intent to propose his appointment
as a Board member to the Annual Shareholders’
Meeting to be held on May 23, 2024.

Léo Apotheker
Director
70 years, French & German

Nive Bhagat
Independent Director
52 years, British

v

Vice-Chairman &

Lead Independent Director

65 years, Swiss
Consulted by the Chairman
on agenda and sequence of
events for Board meetings.
Has the ability to require that
the Chairman convene a Board
meeting.
Deals with any possible
conflicts of interest.
Carries out annual
assessments of the Board.

Chief Executive Officer
57 years, German

Has sole authority to bind the
Company with third parties.
Defines and proposes the
strategy.

Manages the Company.
Runs the business.

Develops human capital and
leadership.

Jean-Pascal Tricoire
Chairman of the Board of
Directors

60 years, French

Fred Kindle
Vice-Chairman &

Lead Independent Director
65 years, Swiss

Cécile Cabanis
Independent Director
52 years, French

Giulia Chierchia
Independent Director
45 years, Belgian & Italian

1Ce ®
o o

Rita Félix
Employee Director
41 years, Portuguese

Anna Ohlsson-Leijon
Independent Director
55 years, Swedish

Lip-Bu Tan
Independent Director
64 years, American

*

ok

0y
Linda Knoll
Independent Director
63 years, American

Abhay Parasnis
Independent Director
49 years, American

Bruno Turchet
Employee Director
50 years, French

Jill Lee
Independent Director
60 years, Singaporean

©
| e
P /Y

Xiaoyun Ma
Employee Shareholders
Director

60 years, Chinese

Anders Runevad
Independent Director
64 years, Swedish

A

Philippe Knoche
Observer
55 years, French & German

Gregory Spierkel
Independent Director
67 years, Canadian

+ 3 Employee Directors

* 85% Independent
Directors*

* 46% women Directors*

* 81% non-French
Directors

* 12 nationalities
from 3 continents

Excluding the Director representing the employee shareholders and Directors representing the employees.
Including joint meeting with other committees.

Board expertise

w

@ International markets (15)
Corporate finance (13)
Public company management (14)
Industry knowledge (9)

@ Accounting, audit & risk (5)
Sustainability (5)

Law, governance, ethics &
compliance (4)
Digital & Software (7)

@ Employee perspective &
Knowledge of the Group (4)

Board committees

. Audit & Risks Committee
6 meetings™™
4 members
100% independent
100% average attendance

. Governance, Nominations &
Sustainability Committee
6 meetings**
6 members
67% independent
96% average attendance

Human Capital &
Remunerations Committee
4 meetings**

5 members

100% independent*

100% average attendance

. Investment Committee
3 meetings
8 members
67% independent*
90% average attendance

‘ Digital Committee
5 meetings**
7 members
67% independent*
94% average attendance

@ Committee Chair
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Activities of the Board in 2023

There were seven meetings (including a Strategy session of three days) with 94% average attendance.

Business and financial results Risks and compliance

Ongoing business, financial statements and information delivered to  Risk mapping, business continuity plan, and ethics
the market, and ESG strategy. and compliance framework.

Strategy and investment Corporate governance

Review of strategic priorities, including during the Strategy session,  Succession plan for Corporate Officers, composition of the Board and
and authorization of significant acquisitions and disposals (over EUR  its committees, compensation of Corporate Officers, long-term
250 million). incentive plan, preparation of the Annual General Meeting.

Our Executive Committee Our shareholders

As of December 31, 2023, the Executive Committee was chaired by the Chief Executive Officer and meets monthly.
Its mission is to conduct Schneider Electric business in line with the strategy defined by the Board of Directors.

&2 a A 6 @

Peter Herweck Hilary Maxson Charise Le Chris Leong

Chief Executive Officer Chief Financial Officer Chief Human Resources Executive Vice-President

57 years, German 45 years, American Officer Chief Marketing Officer

51 years, Chinese 56 years, Malaysian
@ BlackRock, Inc. (7.8%)
@ Sun Life Financial, Inc. (5.7%)
Employees (3.7%)

@ Treasury shares (2.5%)

Hervé Coureil Mourad Tamoud Nadége Petit Gwenaelle Avice-Huet Public (80.3%)

Chief Governance Officer Executive Vice-President Executive Vice-President Executive Vice-President

& Secretary General Global Supply Chain Innovation Europe Operations

53 years, French 52 years, French 43 years, French 44 years, French * 41% women

* 65% non-French members
« 7 different nationalities
from 3 different continents

Key

Peter Weckesser Annette Clayton Laurent Bataille Manish Pant Global functions
Chief Digital Officer Chairwoman of North Executive Vice-President Executive Vice-President ——— Operations
55 years, German America France Operations International Operations Business

60 years, American 45 years, French 54 years, Indian
Aamir Paul Zheng Yin Barbara Frei Olivier Blum Caspar Herzberg
President and Chief Executive Vice-President Executive Vice-President Executive Vice-President CEO AVEVA & EVP
Executive Officer North China & East Asia Operations  Industrial Automation Energy Management Schneider Electric Software
America Operations 52 years, Chinese 53 years, Swiss 53 years, French 50 years, German

46 years, American

Our Stakeholder Committee

The primary mission of the Stakeholder Committee is to oversee the delivery of long and short-term commitments undertaken by Schneider
Electric in accordance with its purpose and sustainability strategy.

I 7

Peter Herweck Bertrand Piccard Lan Xue (Dr.) Amani Abou-Zeid (Dr.) Linda Knoll

Chief Executive Officer Chairman of Solar Impulse Cheung Kong Chair African Union Commissioner  Director of Schneider
57 years, German Foundation Distinguished Professor and in charge of Infrastructure, Electric SE, Human Capital
65 years, Swiss Dean of Schwarzman College Energy, ICT and Tourism & Remunerations Committee
in Tsinghua University 62 years, Egyptian Chair
64 years, Chinese 63 years, American

Rita Félix Salvo Lombardo Emily Reichert (Dr.) Michela Conterno
Employee Director of Former Chief of Staff, CEO, Greentown Labs CEO, LATI

Schneider Electric SE UNHCR 49 years, American 48 years, ltalian

40 years, Portuguese 64 years, Italian
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Governance

Our Executive compensation

The general principles underlying the compensation policy for Corporate Officers and the analysis of their contribution to the Group’s
performance are reviewed and approved by the Board of Directors based on the recommendation of the Human Capital & Remunerations
Committee. Executive compensation set by the Board of Directors is aligned with the Group’s global strategy and is based on three pillars
divided into seven principles:

Pay for Performance Alignment with shareholders’

Competitiveness

interest
» Principle 1: Prevalence of variable » Principle 4: Significant proportion » Principle 6: To benchmark the
components: circa 80% for CEO (at of the total compensation delivered Corporate Officers’ compensation

target). in shares. package “at target” in the median
* Principle 2: Performance is » Principle 5: Performance range of the Company’s updated

evaluated via economic and conditions support Schneider peer group.

measurable criteria. Electric’s strategic priorities and » Principle 7: To reference the

* Principle 3: Financial and
Sustainability objectives are fairly
balanced and distributed between
short-term (annual variable
compensation) and medium-term
(long-term incentive) components.

are aligned with shareholders’
expectations.

CAC 40 third quartile and the
STOXX Europe 50 median.

Aligned with those principles, the compensation of the Chief
Executive Officer is made of the following components: for the
variable component of the compensation, the Board upon
recommendation of the Human Capital & Remunerations Committee,

Balance between compensation elements

chooses the performance conditions directly linked to the Group’s 24%,
priorities. The Schneider Sustainability Impact (SSI) which includes a No;lmked to
performance

climate target (see section 2.1.2 of the Universal Registration
Document) is used as a criterion in the annual variable compensation
of the Chief Executive Officer and that of the 64,000 employees
benefiting from such compensation. In the same way, the Carbon Paid in cash 24%

reduction targets criterion will be used for the long-term incentive TEIESETINEL
lan granted to 4,000 employees including the Corporate Officer. (o) compensation
plang ploy 9 P g8 %o 100% of fixed?
ort-term

(1) Estimated valued, in accordance with IFRS standards, of the LTIP to be granted

76%
Linked to
performance

52%

Paid in shares

52%

Long-term
(minimum

during 2024 fiscal year.
(2) Between 0% and 200%.

Group’s strategic priorities

Organic growth

Value for customers

Sustainability

Continuous efficiency

Value & returns to
shareholders

3years +
presence
condition)

How the strategy links to the Corporate Officers’ variable compensation

Annual incentive plan

Delivering strong execution and creating value for customers and shareholders every
year to contribute to Schneider Electric’s long-term success

Group organic Group Group cash Net Schneider
sales growth  Adjusted conversion Satisfaction Sustainability
EBITA margin rate score Impact

improvement

35% 25% 10% 10% 20%

Long-term incentive plan

Building an integrated and leading company with strong sustainability focus and
attractive returns to shareholders

Carbon emissions
reduction targets

25%

Adjusted Earnings Relative Total
per Share Shareholder Return

40% 35%
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Our Enterprise Risk Management

Schneider Electric places a significant importance on resilience within the values and principles which guide its actions, as a key element
for sustainable growth which is part of the Group’s Sustainability value.

An Enterprise Risk Management based on the three lines of defense model

Schneider Electric uses a hybrid risk management model with central functions and experts in charge of setting risk management
mechanisms, establishing policies, and other activities, while the ownership of the risks belongs to the Business Units, Operating Divisions,
or Global Functions who are responsible for deploying the central framework to manage their risks.

Board of Directors

Accountable to stakeholders for organizational oversight. The Board is informed about
the efficiency of the internal control and risk management systems.

\ \
Senior Management Audit & Risks Committee
Responsible for designing and leading the overall internal control system including the Follows-up on the efficiency of internal <~
oversight, identification and assessment, and mitigation of risk at Group level as well control and risk management systems
as Business Unit level and across key Group functional areas. and reports to the board thereon.
N\ N2 I I
1st line of defense —> 2nd line of defense 3rd line of defense
Take ownership of how the risks Set risk management mechanisms, advise and monitor the 1st line Independently assesses if the
are controlled on the ground, of defense, help it build action plans to improve response, 1st line of defense is managing
following the risk management control and monitoring of risks. risks properly and if the 2nd line |
procedures set by the 2nd line of defense is supporting
of defense. the 1st line in the right way.
Operating Divisions and Group Risk Global Functions -
Key Risks Potential
The key risks selected and Categories and Risks net impact
presented in the adjacent table
are the risks considered by the 1 Event triggered risks
Group as specific {o its 1.1 Risk of cybersecurity on Schneider Electric infrastructure and its digital ecosystem (including Y
business and identified as connected products used as a gateway to attack Group’s customers and partners)
having the potential to affect its E £ : ol °
activity, its image, its financial 1.2 EXportcontrols
situation, its results, or the 1.3 Product, project, system quality, and offer reliability ()
achievement of its objectives. 1.4 Competition laws o
However, the Group may be 1.5 Corruption linked to B2B and project business ([ )
exposed to other non-specific 1.6 Human rights and safety issues through the value chain [ ]
risks, or risks of which it may — -
not be aware, or risks of which 1.7 Counterparty risk [ J
it may be underestimating the 1.8 Currency exchange risk (]
potential consequences, or -
other risks that may not have 2 Trend driven risks
been considered by the Group ; Technol i S ive Al °®
as being likely to have a 2.1 Technology evolu ions (Generative Al)
material adverse impact on the 2.2 Operational disruption due to global political and economical disruptions ()
Groupj s busmesg financial 2.3 New competitive landscape and business models in energy ([ )
condition, reputation, or —
outlook. 2.4 Supply chain resilience ()
) 2.5 Evolution of software and digital services offers ([ )
In each category, risks are —
assessed in terms of potential 2.6 Attracting and developing talent with a focus on critical skills ([ )
impact for the Group 2.7 Failure to achieve our long-term sustainability commitments and comply with ®
according to three levels (red, regulatory requirements
orange, and green), with red . . . . : .
being the most likely to affect ﬁ Business disruption due to environment-related risks ()
the Group. . .
3 Management practice risks
Key to symbols 3.1 Inappropriate Data Management o
. High impact g IT systems management ()
@ vedium impact 3.3 Pricing strategy o
@ Lowimpact 3.4 M&A and integration [ )
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Integrated Report
Our Stakeholders

Sharing sustainable value
with our stakeholders

Schneider Electric is committed to open communication with its ecosystem and uses the feedback to analyze
its market and define areas of progress. Schneider Electric aims to boost its positive impact on the planet and
society at large by promoting green and responsible growth that is shared with all its stakeholders.

Stakeholders in our ecosystem

To share its expertise and develop high-performance solutions, Schneider Electric builds long-term partnerships with a wide range of global
and local players. Schneider has developed the industry’s largest network of distributors, and works with many types of suppliers, as well
as with its end-customers. The Group is continually strengthening its local connections in all countries to deliver the best customer
experience and co-develop sustainable and effective digital solutions. Alongside business partnerships, the Group is involved in various
local and international associations and organizations supporting sustainability, working with key players from across society.

@P Suppliers

The Group established an ambitious
sustainable procurement strategy
providing guidelines to its 53,000
suppliers to ensure that all contribute to
the Group’s ambitions to build an
inclusive and carbon neutral world, where
ecosystems and resources are
preserved, and people get access to
economic opportunities and decent lives.

Communities
and civil society

Schneider Electric promotes local
initiatives and enabling individuals and
partners to make sustainability a reality
for all, everywhere. Through education in
energy management and investment
supporting high social impact, the Group
hopes to have a positive and sustainable
impact on its ecosystem. Its offers
provide access to energy to more than six
million people each year.

Distributors and
end-customers

We provide our customers with efficient,
safe, and decarbonized solutions through
digitalization, and electrification,
providing them with high environmental
performance products and full
transparency on environmental impact
with Green Premium™ offers. The Group
insists on high quality and cybersecurity
to build strong customer experience.

Schneider Electric

|Z Financial partners

Our business model delivers consistent,
sustainable, and strong financial
performance providing our financial
partners attractive returns. The Group
actively participates in innovative
sustainable finance initiatives, such as
sustainability-linked bonds in 2020 or
sustainability-linked revolving credit
facilities in 2022.

Stakeholders’ top four expectations

Employees and
* social partners

The Group is committed to offering equal
opportunities to all its employees around
the world and works to empower all
across every generation and region. The
Group motivates its employees and
involves them in its missions by making
the most of diversity, supporting
professional development, and ensuring
safe, healthy working conditions.

Institutions and
technical bodies

The Group is involved in various local and
international associations and
organizations supporting sustainability,
working with key actors from all levels of
society. Schneider Electric maintains a
constructive dialogue with policymakers
and regulators so that its views are
represented on issues affecting its
industry.

In its latest survey, Schneider’s stakeholders expressed their main concerns and expectations, which have been used by the Group to build
its 2021 — 2025 sustainability objectives.

1. 2. 3. 4

Leading climate action in our
ecosystem with our partners.

Pioneering circular economy
and being efficient with
resources.

Ensuring a fair transition and
guaranteeing high ethical,
social and environmental
standards along our value
chains.

Leveraging digital in
cybersecure solutions to boost
positive impact.



Committed with our partners

World Business

Council

for Sustainable
%Q Development

Schneider Electric is an
active member of the World
Business Council for
Sustainable Development
(WBCSD). The Group
participates in various
workstreams, such as
Equity and Human Rights,
PACT (Partnership for
Carbon Transparency) and
SOS1.5. In 2023, Schneider
Electric was also very active
in the Business for Inclusive
Growth (B4IG) initiative, a
coalition committed to
tackling poverty and
inequalities incorporated
into the WBCSD Equity

*fﬂi United Nations
we® g Global Compact

Schneider Electric joined
the Global Compact in
2002, and our Chairman
was appointed to the
worldwide Board in 2018.
The Group aligns its
sustainability strategy with
the UN 10 principles on
human rights, labour,
environment and anti-
corruption. As a signatory,
Schneider Electric upholds
its responsibility to act and
aims to contribute to all 17
UN Sustainable
Development Goals.

Since 2017, Schneider
Electric is a Strategic
Partner of the World
Economic Forum, where our
CEO is a member of the
International Business
Council and the CEO
Alliance of Climate Leaders
—and our Chairman a
member of the Community
of Chairpersons since 2023.
Schneider engages with a
wide range of partners to
progress on common world
challenges, by joining
public-private dialogues
and peer-to-peer
workgroups, sharing

Integrated Report

The Group has renewed its
commitment to the Solar
Impulse Foundation which
selects more than 1,000
solutions contributing to the
achievement of at least five
SDGs, and which are
promoted to corporate and
political leaders worldwide.
Solutions are selected
based on their technical
feasibility, environmental
benefits, and economic
viability.
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Action. insights and use-cases o
leading to new frameworks i
and toolboxes.

Read more on our dialogue with o
stakeholders on pages 78 and 91 T
o
Revenue breakdown by stakeholder
(g}
Every year for the last 18 years, Schneider Electric has published a diagram showing its revenue distribution and financial flow for its various .
stakeholders.
2023 total revenue: €35,902M 2
Employees: States: Non-governmental Shareholders: Bank: Procurement
Wages Income taxes organisations: Dividends Net bank fees and other ®
€10,133M €1,285M Donations® €1,767TM €308M €19,983M i

€24M

Investment capabilities

Net external financing® including capital change

Operating Cash Flow after dividend payment

€2,056M €4,140M
Investments and Net financial Change in cash

development investments €792M
€1,313M@ €265M©“

.

R&D: €2,016M

(1) Unaudited declarative amount.

(2) Borrowings, capital increases and treasury stock disposals.
(3) Of which €328 million in R&D.

(4) Of which €257 million for long-term pension assets.
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Our Stakeholders

Proud to be one of the most ethical

companies

Present in over 100 countries with diverse standards, values, and practices, Schneider Electric is committed to
behaving responsibly in relation to all its stakeholders. Convinced that its responsibility extends beyond
compliance with local and international regulations, the Group is committed to doing business ethically,
sustainably, and responsibly. Schneider’s business actions and decisions run on trust.

Trust Charter, Schneider Electric’s
Code of Conduct

Schneider Electric Trust Charter acts as the Group’s Code of
Conduct and demonstrates its commitment to ethics, safety,
sustainability, quality, and cybersecurity. Schneider Electric
believes that trust is a foundational value. It is earned. It serves as a
compass, showing the true north in an ever more complex world
and Schneider Electric considers it to be core to its environment,
sustainability, and governance commitments.

Trust powers all Schneider Electric’s interactions with stakeholders
and all relationships with customers, shareholders, employees, and
the communities they serve, in a meaningful, inclusive, and positive
way. It is implemented via the Ethics & Compliance program with
responsibilities at Board, executive, corporate, and operational
levels.
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Read our Trust Charter on se.com
and on page 108 of this report

| | Access our Trust Line

on www.se.com

2023 achievements

30+ 99%

Our Speak Up Mindset

Schneider Electric employees must feel free and psychologically
safe to share their ideas, opinions, and concerns, without fear of
retaliation, this is the base of our Speak Up mindset. All
stakeholders may report concerns either by contacting an
appropriate person internally or by using the Trust Line, our
whistleblowing system, which is available online globally, at all
times, and protects the anonymity of the whistleblower.

To ensure the effectiveness of that Speak Up mindset and related
whistleblowing system, the Group created two specific committees:
the Group Operational Compliance Committee (GOCC) which
detects and manages cases of non-compliance and reviews
monthly the effectiveness of the system, and the Group Disciplinary
Committee which levies sanctions and remediation actions on
serious non-compliance cases to guarantee a fair and transparent
disciplinary policy.

All employees are invited to express whether they are comfortable
to “report an instance of unethical conduct without fear” each year.
In 2023, 82% of employees surveyed answered “yes”, a 1 point
progress versus 2022. The Group’s ambition to raise its employee’s
confidence by 10 points by 2025 (SSI #7).

Training and empowering all employees

Every year, a global campaign of mandatory trainings is run for all
employees, called Schneider Essentials, and is available in 18
languages. In 2023, the trainings focused on Trust, Cybersecurity,
Sustainability and Quality, along with additional courses based on
function or location. Other trainings are provided to specific
businesses or service teams according to their roles and positions,
such as anti-corruption.

In 2023, a Trust Week was organized to further raise awareness
among employees. This internal communication campaign has
been a great medium to draw together all the pillars of Trust into a
single event, which consisted of 1 global keynote and 13 webinars
gathering over 2,000 attendees.

| WORLD'S MOST
SIETHICAL

K|CompaNiES:
ETHISPHERE

12-TIME HONOREE

82%

languages in which the
Trust Charter is available

of all employees
completed the Schneider
Essentials training on
Trust

of employees are
confident to report
unethical conduct

Ethisphere Institute — One
of the World’s Most
Ethical Companies for the
13" year in 2023


https://www.se.com/ww/en/download/document/SchneiderElectric_TrustCharter/?ssr=true
https://www.se.com/ww/en/about-us/sustainability/responsibility-ethics/trustline/
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Schneider Electric’s vigilance plan

Schneider Electric started in 2017 the implementation of a vigilance plan covering its business activities as
well as those of its suppliers and subcontractors in order to prevent negative impacts on people or the planet
within its value chain. Since then, this vigilance plan has been continuously reinforced, aiming to expand
further towards communities.

(g}
An end-to-end, risk-based mitigation plan -
The Group’s vigilance plan complies with the provisions of the 2017 French law on corporate duty of vigilance and includes:
« Arisk analysis specific to risks that Schneider Electric poses or may pose on its ecosystem and environment; &
» Areview of the key actions implemented to remediate or mitigate these risks; T
* An alert system (Trust Line); and v
» Governance specific to vigilance.
In this Registration document, Schneider Electric presents the results of the risk assessment, and the subsequent mitigation actions. A ;
synthesis of key risks and actions is presented below. &
The plan is governed by the Duty of Vigilance Committee, set up in 2017. The committee meets twice a year, and has met 17 times since its
inception. X
=
H
Risk areas Main risk identified Main mitigation actions Risk level
Schneider « Cybersecurity: only high risk for the Training sessions .
. . . . (3]
Electric sites Group’s sites, as Schneider Electric is a Cybersecurity Leaders .
supplier of connected and digital solutions, Incentive for plant managers o
thus a potential target for cyberattacks Annual review of policies
aimed at its customers’ systems Cyber Badges
o
Read more on cybersecurity T
page 127 .
Suppliers *  Human rights: most frequent issues Supplier Code of Conduct .
concern decent working hours, paid leave, Supplier Vigilance Plan (SSE #17) o
and proper resting time. ISO 26000 assessments .
+ CO, emissions: notably coming from the The Zero Carbon Project (SSI #3)
transformation and transportation of raw Green materials (SSI #4)
materials. Decent Work program (SSI #6) o
» Pollution: for some categories of Sustainable Packaging (SSI #5) -
substances purchased, such as solvents )
Read more on suppliers programs
page 138 N
Contractors » Health and safety: physical injuries that On-site audits . 3:9
can happen during construction, or when Training on anti-corruption and Business Agent Policies

doing services and maintenance operations  Project follow-up
» Business ethics: mostly related to potential ~ Selection process adapted to our Vigilance Plan
corruption, conflict of interest, and integrity

due to the contractual nature of this activity. Read mare on contractors

page 149
Local + Communities living around Schneider Vigilance risks assessments .
communities Electric sites (factories, offices, etc.) have a Project reviewed according to involvement and
limited risk exposure because operations mitigation capabilities

are usually located in large, well-structured

urban areas. Read more on communities

page 151

Risk level: Low to Medium @ Medium to High @ High @

Read more about our Vigilance Plan
on page 115

2023 achievements

Top 25% 320,000 3,200+

in external ratings for employees of our suppliers with suppliers assessed under our
Cybersecurity performance better working conditions thanks Vigilance Plan since 2018

to the ‘Vigilance Program’ for

suppliers since 2017
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Our Stakeholders

Great people make a great company

As the changes to the world accelerate and transform its industry, Schneider Electric considers the Group’s
culture as a key business differentiator to achieve profitable and sustainable growth. Schneider is a people
company where employees come to work for a meaningful purpose and feel empowered to have an impact.

Our Employee Value Proposition

Meaningful Inclusive

Our mission is to be your digital partner
for Sustainability and Efficiency.

globally.
We empower all to make the most of

their energy and resources, ensuring
Life Is On everywhere, for everyone, at
every moment.

We believe in equal opportunities for
everyone, everywhere.

We adhere to the highest standards of
governance and ethics.

We want to be the most diverse,
inclusive, and equitable company,

We value differences, and welcome
people from all walks of life.

Empowered
Freedom breeds innovation.

We believe that empowerment generates
high performance, personal fulfillment,
and fun.

We empower our people to use their
judgment, do the best for our
customers, and make the most

of their energy.

2025 People Strategy

Schneider Electric aspires to achieve its purpose and mission by
empowering and developing its people to their fullest potential. The
Group acts with agility and trust to innovate for its customers and
strives to win in the market.

Schneider’s People Strategy provides the Group with the
framework to support business growth and culture transformation.
To achieve the mission of its People Strategy and shape the
workforce of the future, the framework includes three outcome-
based themes:

« Organizational agility — a growth and innovation culture,
enabled by a leaner, agile, and multi-hub structure, customer
proximity, and fast decision making, supported by new ways of
working.

» Future ready talent — a diverse, empowered, and digitally
skilled team. All talents develop current and future skills through
a personalized experience to realize their potential.

» Leadership Impact — leaders deliver impact on results and
transformation through disruption, collaboration, and inclusion.
They build great teams, coach, and care to achieve together.

Schneider assesses and refreshes its People Strategy from time to
time, to enable the Group to achieve the “Next Frontier” of Growth.
At Schneider, a culture led and skills first organization enables the
desired impact.

Read more about our people programs
on page 210.

2023 achievements

81% x1.52

Committed to Schneider #SEGreatPeople

Schneider Electric’s great people are passionate about our
meaningful purpose. The Group motivates its employees and
promotes their involvement by making the most of its diversity,
supporting professional development, and ensuring safe, healthy
working conditions. Its ultimate ambition is to deliver higher
performance and greater employee engagement, through world-
class people practices that are supported by a multi-hub model.

By 2025, Schneider Electric has committed to creating equal
opportunities and harnessing the power of all generations. It will
achieve this by ensuring all employees are uniquely valued in an
inclusive work environment and by fostering learning, upskilling,
and development for each generation. In regards to this
commitment, in 2021 the Group launched the senior talent program
to accompany employees in the later stages of their career which
accelerates the transfer of knowledge and skills across all
generations, and serves as a great enabler to a just transition.

Our Employee Value Proposition is our commitment to engage
existing and future talent. It is the reason why people join Schneider
Electric, stay, and remain engaged.

(%

61%

of employees feel they
have the flexibility to
modify their work
arrangements as needed
(stable since 2022)

hiring opportunities for
interns, apprentices, and
fresh graduates

employees’ received
digital upskilling thanks
to the Digital citizenship
program (stable since
2022)

subscription in our yearly
Worldwide Employee
Share Ownership Plan
(WESOP)
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Local sustainability commitments

As part of the 2021 — 2025 Schneider Sustainability Impact, Schneider promotes local initiatives and enable
individuals and its partners to make sustainability a reality for everyone, everywhere. 100% of Schneider
Electric’s Country and Zone Presidents have defined three local commitments that impact their communities
in line with the Group’s sustainability transformation. Close to 200 local programs have been deployed since
2021; here are a few examples of initiatives being implemented to drive local and impactful changes.

USA

More than 80 robotics teams have
been supported through mentor-
based programs that build STEM
skills, inspiring young people to be
leaders in science and technology.

France

Schneider Electric’s societal program
allows employees in France to join
non-profit associations at local,
national, or international levels. Over
25,000 days were devoted to
communities and associations
through volunteer activities
dedicated to tutoring and training.

Brazil

In partnership with NGOs, Schneider

Electric is retrofitting electrical
installations in households and
community spaces such as schools
and medical centers, benefiting
more than 2,900 people.

China

Through the Schneider Learning
Institute, 35,000+ business partners
and customers have been trained in
courses that develop energy-
efficiency skills in energy
management products, solutions, and
services. Certified training courses
and a tailored program for VIP
partners and customers are also
available.

Tiirkiye

In seven rural areas, Schneider
Electric gave 80,000 people access
to 90 kW of green energy through
holistic solutions, including solar
greenhouses with wastewater feeds,
fishponds, and solar chicken
incubators, increasing professional
opportunities for women.

I:_;l Check our local commitments on www.se.com

India

More than 93,000 school students
have been trained as Green
Ambassadors by sensitizing them to
energy and environmental
conservation through activity-based
learning.
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https://www.se.com/ww/en/about-us/sustainability/local-commitment.jsp
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Sustainable relations with suppliers

With a network of more than 53,000 suppliers around the world, Schneider Electric is committed to developing
lasting relationships, while supporting its partners to progress and embrace more sustainable social and

environmental practices.

Supply chain and procurement vision

Our world-class supply chain is driven by the following principles

and objectives:

» Customer satisfaction and quality is our number one priority. Our
supply chain is market driven and tailored to the customer.

+ Sustainability is at the core of procurement actions with focus on
the impact that the operations of our suppliers generate on the
environment and society.

»  Competitive landed costs and optimized cash, driving a high
level of productivity and Schneider Electric’s top-line growth
and margin.

» An agile and secure supply chain, that is a competitive
advantage in the market, throughout the product lifecycle.

«  World-class competencies and talents with values of
accountability, collaboration, and simplification.

Read more about our sustainable relationships with
suppliers on page 138

2023 achievements

20 % +1.6pts

Building a sustainable procurement strategy

Schneider Electric aims to collaborate with its global supplier
network for an inclusive and carbon neutral world, where
ecosystems and resources are preserved, and people get access
to economic opportunities and decent lives. To achieve this, the
Group:

» Provides a Supplier Code of Conduct with fundamental
requirements that all suppliers delivering goods or services to
Schneider Electric are expected to adhere to.

» Integrates sustainability criteria in day-to-day operational
procurement actions. The qualification process focuses on
people, social responsibility, and environmental management.
Sustainability criteria accounts for a significant part of the
evaluation. In 2023, these criteria were revised and enhanced,
in line with the latest and most demanding internal requirements.

» Has set ambitious targets for the suppliers as part of a five
year-engagement plan, based on their progress in each of the
following areas:

— Climate action, addressed by The Zero Carbon Project
(SSI#3), aiming to reduce operational emissions from 1,000
suppliers.

— Enhancement of circular supply chain by increasing the use
of green materials (SSI #4) and sustainable packaging (SSI
#5)

— Upholding of social commitment related to conflict minerals
and extended minerals (cobalt and mica)

— Upholding of human rights and inclusive workplaces by
implementing best-in-class practices through the Decent
Work program (SSI #6).

Holistic monitoring approach

To complete the Group’s commitment to environmental and social
topics, it established a transversal governance mechanism to
proactively screen, identify, and mitigate sustainability risk from
suppliers and embed preventive controls into the procurement
processes and integrate these controls in day-to-day operations.

Strategic suppliers are subject to the Group’s ambition to promote
continuous improvement based on the ISO 26000 standard
evaluation, and our Vigilance program aims at auditing 4,000
suppliers identified as high-risk, by 2025.

On their hand, suppliers can report any Group’s misconducts
through Schneider Electric’s alert system, the Trust Line, which will
be thoroughly and confidentially investigated.

CELLERCE
UREMENT

AWARDS

21%

operational CO,
emission reduction in the
Zero Carbon Project (vs.
10% in 2022)

increase of suppliers’
ISO 26000 score vs.
2022 (+71pts since 2019)

strategic suppliers
conform to Schneider’s

awarded 3 times by CIPS
in 2023 for our

Decent Work sustainable procurement
requirements (vs. 1% in programs
2022)
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Sustainability for Customers

As the digital partner of its customers for Sustainability and Efficiency, Schneider Electric delivers products
and services, empowering customers to make the most of their energy and resources. To do so, the Group
relies on the highest standards of product quality and safety, as well as digital trust and security.

Green Premium™ offers

™

In 2008, Schneider Electric developed Green Premium™, its product
sustainability program, to provide transparent information on
hazardous substances, environmental impact, and end-of-life
instructions.

Green Premium™ label is an expression of our innate belief that
ambitious environmental considerations must be embedded in all
our value propositions. It encompasses three pillars: Trust,
Transparency, and Performance. “Trust” means Schneider
continuing to be transparent with customers and going beyond
regulations by applying the same rules regardless of the
geographies. “Transparency” is the warranty from Schneider to
disclose in a digital way the environmental impacts of its products,
their end-of-life treatment, as well as any meaningful environment
related attribute for customers. Finally, “Performance” is
Schneider’s commitment to deliver products with reduced
environmental impact.

In 2023, an overhaul of the Green Premium™ label was initiated to
further enhance transparency regarding environmental impact of
products and anticipate compliance with upcoming regulations.
Today, more than 80% of Schneider’s product sales originate from
Green Premium™ offers.

Strive for premium quality

Schneider Electric’s priority is to delight customers with an
outstanding end-to-end experience. Its ambition is to earn the
reputation as the safest supplier in its industry. This vision is built on
trust; the Group is committed to ensuring the safest experiences for
its customers and believes this is the personal responsibility of
every employee. Safety is at the heart of innovation at Schneider.
Industry standards are not the goal — they are the baseline.
Schneider innovates beyond standards and believes that
technology helps people work safer. Safety demands active
engagement of all, without exception. The Groups rises to new
challenges. Moreover, to better fulfill customers’ needs and improve
their satisfaction, Schneider Electric relies increasingly on data
analytics and digital interlocks to secure a zero-defect mindset at
the core of our processes from design, to execution and services.
The Group’s commitment to quality and customer satisfaction is
illustrated in its ambition to have zero offers recalled from
customers, by 2025.

2023 achievements

553M

Rated

Gold
2023

w Cybervadis

From 2022, Schneider has introduced a Customer First
performance criteria in the incentive goals for Group executives,
measured with its Net Customer Satisfaction through real-time
digital customer surveys covering six critical touchpoints as part of
its customer operational interactions. In 2023, the Net Satisfaction
Score reached an historic record-level confirmed by a continuous
improvement performance in most of critical touchpoints. All results
are available in the Customer Feedback Management Platform
where all employees are engaged to act on the customer
experience.

Strive for resiliency

Resiliency is the capacity to quickly recover from difficulty.
Schneider uses a risk centric framework to reduce our exposure to
technological, environmental, process, geopolitical, and health
risks that might disrupt its business. Schneider Electric has
standardized issue-escalation processes in place, as well as risk
assessment and business impact analysis, and is prepared to
manage any crisis with disaster recovery and business continuity
plans, if needed. The Group’s local leaders are empowered to
assess risks, increase their preparedness, and handle all types of
crises with a rapid and effective response, thanks to processes
and tools in place to support them.

Strive for trust in cybersecurity,
data privacy and protection

Schneider Electric’'s cybersecurity strategy encompasses people,
processes, and technology across the operational lifecycle. By
following globally recognized standards and complying with
certified “secure by design” development processes, the Group
safeguards the digital ecosystem and delivers secure offers,
systems, solutions, and services. The right to privacy and
protection of personal information is a fundamental human right.
Schneider considers fairness, transparency, data integrity, quality,
security, and trust as core principles of how it handles data and
uses it in the products, systems, and services they deliver. In 2023,
the Group was awarded a Gold Medal in CyberVadis’ assessment
for the second year in a raw, underlining its commitment to
cybersecurity. By leveraging digital technologies based on human
centered design with a “do no harm” oversight, Schneider’s
solutions benefit customers’ sustainable future.

80.6% 98%

tonnes of CO, saved and
avoided for customers
since 2018 (+106M vs.
2022)

Gold medalist during the
second participation to
CyberVadis

of our product revenue
covered by Green
Premium™

reduction of parts
quantity affected by
recalls vs. 2022
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Integrated Report
Our Stakeholders

Delivering social impact for

a just transition

Around the world, Schneider Electric gives people access to energy and education through initiatives that
combine training, technological innovation, social innovation, and entrepreneurship. This means thinking
about the world of tomorrow by empowering everyone, regardless of origin, gender, or socio-economic level,
to build a fair future for individuals and families worldwide.

Improving lives through access
to green electricity

Today, around one and half billion people have little or no access to
electricity, representing one in four of the world’s population. For
Schneider Electric, access to energy is both a fundamental right
and a means for social and economic development. Specifically,
access to green electricity offers a chance to live a better life, as it
can have a positive multiplier effect on all socio-economic
dimensions of the individual or community, including livelihood,
health, education, security, and empowerment of women, while
fighting against climate change by replacing fossil solutions.

At Schneider this is called “Electricity for Life” and “Electricity for
Livelihood™:

“Electricity for Life” means delivering access to green electricity as
a fundamental right, answering to essential needs (such as lighting,
social connection, or education) for off-grid households, small
businesses, and the humanitarian sector.

“Electricity for Livelihood” means delivering access to green electricity
as a driver of economic development and poverty reduction for
households connected to an unreliable grid, and for productive
businesses. In fact, many farms, schools, and health centers in
rural areas currently depend on an intermittent grid and are in need
of quality energy with back-up solutions based on solar energy.

Schneider’s Access to Energy solutions already benefited more
than 46 million people between 2009 and 2023. Our ambition is to
support a cumulative total of 50 million people by 2025, and 100
million by 2030.

L o 5 .

L

Ly

2023 achievements

58,000+ 578,009

Empowering youth through education
and entrepreneurship

For more than 20 years, training and entrepreneurship have been
the historical mission of the Schneider Electric Foundation, under
the aegis of Fondation de France. The Group’s ambition is to train
one million people by 2025 for energy-related professions. The
Youth Education & Entrepreneurship program aims to give all
young people the means to build solutions for a better life,
contribute to a fairer, low carbon society, and transform the world.

By providing funding, its expertise, volunteering its time, and
collaborating with its partners on the ground, Schneider is
empowering younger generations and the broader community to
achieve a better future through sustainable development.

Its work is divided into three main areas:

1. Support access to qualitative jobs through vocational and
entrepreneurship training in the energy field.

2. Learn new skills for the future, technical and soft, giving younger
generations the boost they need to succeed and build the world
of tomorrow.

3. Create the right ecosystem to spread entrepreneurial spirit and
encourage innovation, enhancing younger generations to define
their future and take part in social and environmental
challenges.

To do this, the Schneider Electric Foundation draws on a network of
around 80 delegates across 100 countries, that was renewed in
2023. Its role is to select local partners in the fields of vocational
training in the energy sector, to support entrepreneurship and
sustainability awareness. The Foundation also leverages its
“VolunteerIn” digital platform to empower employees to be local
actors and ambassadors of the Group’s societal commitments
through volunteering initiatives, particularly around social
mentorship.

Read more about our social impact on
page 242

46.5M 85.8M€

volunteering days since
2017 (+17,084 days vs.
2022)

young people trained in
energy related
professions since 2009
(+ 180,845 vs. 2022)

people connected to
green electricity since
2009 (+6.9M in 2023)

engaged by Schneider
Electric in Impact
Investing Funds since
2009
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Acting for a climate-positive world
and preserving resources

Climate change and nature loss are two of the greatest global challenges of the 21t century. They are inextricably
linked and require joint efforts and solutions to tackle them. Schneider Electric’s climate and resources strategies
converge to minimize its environmental footprint and to maximize the environmental benefits its offers bring.

Climate and resources strategy

Urgent action and a system-wide transformation are needed to
deliver the enormous emission cuts necessary to limit greenhouse
gas (GHG) emissions. With its climate programs, the Group aims to
limit its carbon emissions by implementing its own Energy
Management and Industrial Automation solutions and develop
offers that will help its customers do the same.

Schneider Electric was one of the first companies to have its
Net-Zero targets validated by the most recent SBTi “Corporate
Net-Zero Standard” in August 2022. The Group is committed to be
“Net-Zero Ready” in its operations and to reduce its scope 3
emissions by 25% by 2030, and to be Net-Zero across its full value
chain by 2050. In addition, as an intermediary milestone, by 2040,

25% absolute reduction
across our entire value
chain and “Net-zero
ready” in our operations

Carbon neutral in
our operations

the Group will be carbon neutral along its full value chain. With its
resource programs, the Group aims to minimize the volume of
resources it needs and optimize the use of these resources. The
existing systems and infrastructure are not adequate to maintain,
collect, and redistribute materials effectively for a global circular
economy. As a result, waste, including plastics and e-waste,
pollutes our land, and the world continues to deplete the limited
natural resources. Schneider Electric embraces circular economy
principles all along the lifecycle of products and offers.

The keystone of Schneider’s circularity approach is EcoDesign
Way", a process that is applied to the development of all new
products. EcoDesign Way™ enables the right trade-offs between
the environmental impact along the lifecycle of products, allowing

to co-ordinate the efforts over the whole value chain.

Net-zero CO, emissions
across our entire
value chain

Carbon neutral across
our entire value chain

2021 — 2025 initiatives to act for climate and preserve resources

) C

( Suppliers

Operations

) ( Customers/Society )

SSI#3 Reduce CO, from suppliers
operations
SSE #4 Improve CO, efficiency in

transportation

SSE #7 Switch to electrical vehicles

SSi#4

D SSI#5

SSE #10 Avoid primary resource use

Use green materials in our
product

Switch to sustainable packaging

2023 achievements

4% 63%

SSE #1 Transition to Zero-CO, sites
SSE #3 Source renewable electricity
SSE #5 Improve energy efficiency

SSE #8 Deploy local biodiversity programs
SSE#9 Make waste a resource

SSI#1
SSI #2

Grow our impact revenues

Save and avoid CO, emissions
for customers

SSE #2 Substitute products using SF,

SSE #6 Product revenues covered by
Green Premium™ eco-label

SSE #11 Deploy water conservation
action plans

Clmate A 101

of our revenues are
impact revenues
(vs. 72% in 2022)

of our primary and
secondary packaging is
free from single-use
plastic and use recycled
cardboard (vs. 45% in
2022)

Part of CDP Climate A Zero-CO, sites helping
List for the 13" year in a decarbonize Schneider’s
row operations

(vs. 77 in 2022)
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1.2.3 Energy Transition
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1.4.2 Expand Position as ESG Champion 4
1.4.3 Organic Expansion of Product Franchise
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1.4.5 Artificial Intelligence Everywhere ol !
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1.5 Key Markers and Strength )
of Schneider Electric ’

1.5.1 Ecosystem and Partner Model

1.5.2 Multi-hub Model

1.5.3 Global Balanced Footprint

1.5.4 Focus on Sustainability
1.5.5 Culture and Empowered Workforce

1.6 Ambition to Impact

Schneider Electric Universal Registration Document 2023 | www.se.com

'S
©



Chapter 1 - Group strategy

sabla o b’

AR

._....;#JJJ

AR

'y _-_
7t l.--'l

Life Is On | Schneider Electric | www.se.com

[=2]
<



STRATEGIC REPORT

Schneider Electric Universal Registration Document 2023 | www.se.com

a
o

Chapter 1 - Group strategy

11 Strategy overview

11 Strategy Overview

Schneider Electric is a powerhouse of electrification
and digitization.

We are the global leader in creating holistic efficiency
for our clients, tailored to each customer’s needs.

And we are an industry-recognized ESG champion

with a world-leading portfolio of sustainability solutions.
Our strategy is informed by a comprehensive ten-year horizon market analysis. We believe

that five “megatrends” will impact our customers and consequently our offerings over the
next ten years. We refer to the convergence of these megatrends as “The Next Frontier”.

Digitization Climate Evolution New Global
and Al Change Transition of Wealth Equilibrium

The Next Frontier

l

¢¢ To prepare our company for The Next
Frontier, we’ve carefully considered the
macro-environmental factors that will shape
business conditions over the next decade.
During this time, there will be a flood of
generation-defining innovation that we plan to
channel into a resilient, sustainable, and
human-centric future for our customers.”

Dallal Slimani
Chief Strategy Officer
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1.2 Megatrends and Opportunities

Schneider Electric has thrived over the years because
we have always embraced a future resilient strategy.

This approach is even more important in today’s world,
where we are facing unprecedented changes in our
markets.

Every day we hear about the latest trends and predictions for the future. We have sorted through the noise and consolidated the trends that
are the most relevant to our business over the next decade. A megatrend is a powerful, long-term shift or pattern that has a significant
impact on various aspects of society, economy, and business. These trends have the potential to shape the future and create new
opportunities or challenges. In the context of Schneider Electric, megatrends are analyzed and considered to formulate a strategic
approach. They encompass a range of factors, including political, economic, social, technological, legal, and environmental implications.

By understanding and preparing for these megatrends, Schneider Electric can align its strategy with market demands, anticipate customer
needs, adapt to changing landscapes, and provide innovative solutions that address the challenges and opportunities arising from these
trends. This holistic approach enables Schneider Electric to stay ahead of the curve, deliver sustainable and efficient solutions, and
maintain a competitive edge in the market.

The five megatrends that have influenced our 2023 strategy:

- A<
J -n+ &

2°

Climate
Change

Digitization
and Al

Harnessing the power
of software-defined
everything,
automation, data
management, and
machine learning

Adapting to the reality
of greenhouse gas
emissions impacts,

while still working
towards a carbon-free
future

Evolution
of Wealth

Energy
Transition

Securing and
modernizing the
world’s energy
infrastructure
infrastructure to
economies

Providing first time
electrification,
telecommunication,
and transportation

New Global
Equilibrium

Reimagining
manufacturing and
supply chains to be

resilient in the face of
political conflict,

materials shortages,
and pandemics

new

Schneider Electric has positioned itself as a leader in the Next Frontier. Through a proactive approach, Schneider Electric has been able to
anticipate trends, adapt our offerings, and stay at the forefront of industry, enabling us to deliver sustainable and efficient solutions for the

Next Frontier.

Let’s take a closer look at the impact and opportunities we see in these megatrends.
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1.2 Megatrends and opportunities

1.21 Digitization and Al

Advancements in artificial intelligence, robotics, quantum computing, and other digital

“ technologies will have profound consequences for the global economy and society. These

= advancements have the potential to boost productivity everywhere, by making powerful
capabilities such as Large Language Models available to all. With this massive increase in
demand for data center services comes the equally massive responsibility and opportunity for
Schneider Electric to lead the deployment of sustainable data center solutions.

The convergence of Al, automation, big data, cloud computing, and cybersecurity is reshaping the global economy in significant
ways.

Al, and specifically the latest advancements in Generative Al, are Big data provides valuable insights for businesses, enabling
driving innovation and efficiency across industries, automating data-driven decision-making, personalized marketing, and
tasks, and improving decision-making. This will lead to increased improved customer experiences.

productivity, cost savings, and new business opportunities.
Cloud computing allows businesses to access scalable computing

Automation is transforming manufacturing, logistics, and service power and storage, enabling cost-effective solutions, remote work,
sectors, streamlining processes, reducing errors, and improving and collaboration. It accelerates digital transformation.

safety. It supports companies who suffer from significant talent

shortage. Cybersecurity becomes even more critical. Protecting people,

data, systems, and infrastructure from cyber threats is paramount
to ensuring trust, privacy, business continuity, and human safety.

¢¢ Al presents a massive opportunity and disruption.
With its unparalleled adoption, it increases
productivity of people, machines, and processes with
immense scaling potential. Its ability to draw insights
from large amounts of data is key to successful
energy transition — no other technology can support
us in smarter usage of scarce resources through
relentless and continuous optimization. But its own
energy demand and carbon footprint must be
addressed with green solutions for data centers.”

Philippe Rambach
Chief Al Officer

Megatrend Customer Relevancy

« Massive data center capacity required

* Managing Big Data explosion

« Self-governing networks of hardware / software

» Digital twin technology for all segments

» Deploying next-gen power electronics

« Digital infrastructure

» Developing trustworthy Al Systems

« Conversational user interfaces that enable more natural
human-machine interaction




1.2.2 Climate Change
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Climate change refers to long-term shifts in temperatures and weather patterns. Such shifts

can be natural, due to changes in the Sun’s activity or large volcanic eruptions. But since the

1800s, human activities have been the main driver of climate change, primarily due to the
burning of fossil fuels like coal, oil and gas.

Climate change is having a profound impact on the globe, posing significant challenges to ecosystems, communities, and

economies worldwide.

Rising global temperatures are causing more frequent and intense greenhouse gas emissions, transition to renewable energy sources,

heatwaves, droughts, and wildfires, leading to water scarcity and
agricultural disruptions. Sea levels are rising, resulting in coastal

and implement sustainable practices to safeguard the planet for
future generations.

erosion, flooding, and the displacement of vulnerable populations.

Extreme weather events, such as hurricanes and storms, are
becoming more frequent and severe. Climate change also
threatens biodiversity, causing species extinction and disrupting
delicate ecosystems. Urgent action is needed to mitigate

Decarbonization activities pursued
most today

Replace energy supply
Scope 1 &2

Reduce for efficiency & circularity
Scope 3

Electrify process

Prosumers market is the largest

X2

Prosumer potential market to
double in the next 4 years

Megatrend Customer Relevancy

» Incorporating climate-ready features into buildings and
power infrastructure

»  Water desalination, filtering systems

» Increasing viability of carbon capture, utilization and storage

»  Growing demand for HVAC

» Lasting damage to ecosystems

As we work to minimize the impact of climate change, there are
several clear areas of action for Schneider Electric, beyond acting
on our Scope 1, 2 and 3 emissions. We also can help our
customers become more energy efficient, as well as explore new
power generation concepts, including hydrogen, carbon capture,
utilization, and storage (CCUS), nuclear, and prosumerism.

Navigating the New Energy Landscape

~E55bn

Combined new market

Hydrogen Carbon Capture, Utilization,

Markets Our offering

Residential W AutoGrid  evconnect

Building Qmerit energysage @

Utilities
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1.2 Megatrends and opportunities

1.2.3 Energy Transition

Low-emissions sources of electricity, led by renewables, are poised to overtake fossil fuels by

;)\: 2030. Global electricity demand will rise, due to appliance electrification, rising global incomes,
electric vehicles (EVs), heat pumps, etc. In particular, the success of EVs is being driven by
multiple factors, but sustained policy support is the main pillar.

The energy transition is a fundamental shift in the way we produce and consume energy, driven by the need to mitigate climate
change and reduce greenhouse gas emissions. This transition involves significant changes in both the supply and demand sides

of the energy sector.

On the supply side, there has been a notable shift towards
renewable energy sources such as solar and wind. Advances in
technology and declining costs have made renewables more
economically viable, leading to increased adoption. Governments
and businesses are incentivizing renewable energy projects,
leading to a substantial growth in renewable capacity. This shift
towards clean energy sources helps reduce carbon emissions and
dependence on fossil fuels.

Simultaneously, there is a push for energy efficiency and
conservation, globally recognized as a major contributor to
decarbonization. Industries and households are adopting
energy-efficient practices and technologies to reduce energy
consumption. This demand-side shift is driven by the need to
optimize energy usage, reduce costs, and minimize environmental
impact. Energy-efficient appliances, smart grids, and building

70 O/ 0] 25% -

CO, emissions can
be removed using
existing technologies

Energy efficiency IT
Process efficiency EVs
Circularity

Digital twin & metaverse

Electricity as part of energy mix

Digitalization as disrupter Electricity 4.0

Heat pumps

management systems are being embraced to monitor and regulate
energy consumption. This is complemented by electrification (also
a vector of efficiency), across all sectors (EVs, Heat Pumps, etc.).

The energy transition also involves the integration of decentralized
and distributed energy systems. This includes the rise of
microgrids, where communities or buildings generate and manage
their energy locally. Decentralized systems allow for greater
resilience, energy independence, and the integration of intermittent
renewable sources.

Overall, the energy transition is reshaping the energy landscape,
moving towards a cleaner, more sustainable future. It requires
collaboration between governments, businesses, and individuals to
accelerate the adoption of renewable energy sources, promote
energy efficiency, and drive innovation in the energy sector.

% Energy —‘

Smart grid

Microgrid

Renewables

Storage

VPP, aggregation, contract &
demand management

Sources: Schneider Electric™ Sustainability Research Institute IEA The untapped potential of energy efficiency.

Megatrend Customer Relevancy

» Huge expansion of electrification, with ever-increasing demand
« Energy efficiency initiatives
« Drive to decarbonize all industries




Chapter 1 - Group strategy

1.2.4 Evolution of Wealth

As wealth increases, consumption patterns change. The growing global middle class have
expectations of access to energy, high-speed data services, reliable transportation, and of

l course food. In parallel, global demographics are projected to shift significantly through 2050.
This trend necessitates advancements in automation and Al to support countries with aging
populations and lower birth rates.

World demographics continue to be a driver to change. Increasing population and growing wealth in new economies and aging
populations in mature economies, are creating new opportunities in electrification and automation.

In new economies, rising populations, increasing incomes, and On the other hand, in mature economies, aging populations and

improving living standards are driving increased demand for basic changing demographics are driving the need for increased

services, such as housing, electricity, medicine, and water. As people’s electrification and automation. As the proportion of elderly

purchasing power grows, there is a greater need for reliable and individuals increases, there is a greater demand for technologies

affordable access to energy. This leads to significant opportunities for that can assist with healthcare, independent living, and mobility.

investment in infrastructure that can be developed sustainably. This includes smart homes, remote healthcare monitoring systems,
and assistive robotics, which can improve the quality of life for an

Moreover, as new economies strive to boost industrialization and aging population.

economic growth, there is a growing need for automation and

advanced manufacturing technologies. Automation can enhance Additionally, automation technologies can help address labor

productivity, improve efficiency, and reduce costs in various shortages resulting from demographic changes. Industries such as

sectors, including manufacturing, agriculture, and transportation. manufacturing, logistics, and healthcare can benefit from the

This presents opportunities for companies specializing in implementation of robotics and automation systems to fill gaps in

automation technologies, software, and artificial intelligence to the workforce and improve productivity.

expand their markets and cater to the growing demands of these

economies.

New Economies Mature Economies

Rise in new construction and Infrastructure refresh supported
demand for first time electrification by government investment

Population growth (India + MEA, by 2050) Europe Today

+1.4bn +1.5bn 5% 05% >6x

Overall Urban Buildings are Current rate of Faster on retrofits
inefficient energy retrofit by 2030 to meet
EU climate target
Buildings growth (India + MEA, by 2050) Versailles 10x10

+100bn m? 10 ([0)%

Size of what exists in Actions To Faster To
Europe and China today accelerate energy accelerate energy
efficiency efficiency

Sources: Schneider Electric Sustainability Research Institute.

Megatrend SE Customer Relevancy

« Greening of construction, transportation, and production

* Modernizing and decentralizing the grid

« Scaling the New Energy Landscape

» Reskilling workers to green jobs

» Strategic control points (i.e. Panel, Software, Architecture)
redefined
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1.2 Megatrends and opportunities

1.2.5 New Global Equilibrium

2°

While the global supply chain remains intact, understanding the global political winds will be
critical in deciphering what path globalization will ultimately take. Populism, nationalism,
financial re-regulation, and national security concerns have usurped economics as the

STRATEGIC REPORT
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priorities of international relations.

The world is experiencing a slowdown in the accelerated globalizati

on witnessed in the last decades. This is evident through the

rise of protectionist trade policies, trade conflicts, and the reevaluation of global supply chains. The focus is shifting towards

national interests and self-sufficiency.

This has a significant impact on companies’ strategies. They must
reassess their global supply chains, diversify sourcing, and
consider regionalization. Trade barriers and supply chain
restrictions can disrupt operations and increase costs. Adaptation
to new regulations, market shifts, and localized production are
essential for maintaining competitiveness in a deglobalizing world.

This has brought a new focus on resilient supply chains. They are
crucial in today’s dynamic and uncertain business environment.
Disruptions like natural disasters, geopolitical tensions, and
pandemics highlight the need for flexibility and contingency

Supply Chains

Rebuilt resilient and autonomous,
importance of electronics

$516bn

investment
“Manufacturing the future” investments announced by
private companies under present US Administration

Megatrend Customer Relevancy

» Building resilient, autonomous supply chains

» Reshoring critical industries

«  Cybersecurity for all segments, particularly energy, water, and
other civil infrastructure

Critical industries

planning. Companies must diversify suppliers, invest in digitization,
and adopt agile strategies to ensure continuity, minimize risks, and
meet customer demands effectively.

Countries are also pushing for additional reshoring, bringing back
manufacturing and production to domestic or nearby locations.
This can reduce dependency on global supply chains, create jobs,
and enhance national security. However, it also entails higher costs,
potential loss of overseas markets, and disruption to existing supply
chains. A careful analysis of costs, market dynamics, and long-term
sustainability is essential when considering reshoring strategies.

Trade Barriers

Obstructs free trade, favoring
domestic production

X2

by 2030
European Union ambition to double its size in the global
semiconductors market
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1.2.6 Trend-driven Opportunities

These Megatrends reinforce our strategic vision — creating unprecedented opportunities in our end-markets
through the cycle.

Why do these megatrends matter for Schneider Electric? The committed to leading the way to The Next Frontier.
explosion of digitization and Al, the accelerated need for concrete o
solutions to f|ght climate change, the ongoing transition of our Schneider Electric’s mission is to be the premier digital partner for f
energy landscape, the evolution of wealth, and the new global sustainability and efficiency. We provide energy and automation
equilibrium create unprecedented tailwinds, pushing us towards solutions. We combine world-leading process and energy
The Next Frontier. technologies, real-time automation, software, and services,

enabling “remote-everywhere” integrated solutions that are built
We anticipate that our markets will experience outsized growth in with safety, reliability, and cybersecurity for homes, buildings, data
the period 2024-2027 where we see an increase in market growth centers, infrastructure, and industries.

CAGR to between +6% and +7%. This will impact our traditional
business areas, but will also open new opportunities, as new
technologies and business models come to maturity. We are

¢¢ The Next Frontier for Schneider Electric
is the evolution of our strategy, focused
on transforming our company to become
an industrial tech leader, supporting our four
end markets, Data Centers, Buildings,
Industry, and Infrastructure, to achieve new
levels of efficiency, sustainability and
resilience. This visibly reinforces our ability
to tackle an increasingly complex world.”

Peter Herweck
CEO
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1.3 Our Vision

What does the Next Frontier look like for our customers?

loT enabled solutions

that make an

of the future by connecting electricity with digital in

individual homes, apartments, and public housing. We
support our customers to achieve a net-zero future, create safe and
adaptive homes with reliable power, use actionable insights to
efficiently manage energy usage and costs, and enjoy
personalized living experiences.

S Residential: We help create sustainable and smart homes

Buildings: We are the trusted advisor on sustainability and
Jrl'_" efficiency for our building customers across healthcare,

hotels, retail, real estate and design consultants. Our
solutions combine early engagement, data driven design, building
and power management technologies, and software to provide
more resilient, sustainable, people-centric, and hyper-efficient
buildings. In an All Digital, All Electric world, our technologies give
our customers the structure to Design, Build, Operate, and Maintain
future-ready operations, assets, and portfolios.

C’I‘b Cloud and service providers: Data centers will continue

to be the backbone for digital solutions and sustainability
will be integrated into their infrastructure. Schneider Electric has
expertise in power, building, and IT domains and is uniquely
positioned to partner with clients globally. Digitization enables
sustainability, reliability, safety, and risk management, improving
time to market.

Mobility: We partner with automotive manufacturers and

electric vehicle (EV) battery manufacturers in their
transformation by enabling the digitization of operations, massive
electrification, and new sustainable mobility. We also provide
solutions for critical transportation infrastructure, such as railways
and metropolitan transport, airports, and ports for their digitization,
electrification, and decarbonization. Our solutions include
microgrids and Energy-as-a-Service, to help customers run safe,
reliable, efficient, and carbon-free operations.

Consumer packaged goods: We provide digital solutions
Eﬁ to help food and beverage and life science companies

improve their competitiveness and profitability. We enable
digital transformation on every step of the value chain, focusing on
decarbonization, manufacturing flexibility, asset performance,
product safety/compliance, and workforce empowerment for better
sustainability, efficiency, and resiliency of the operations.

Mining, minerals, and metals: We help our resources

industries to contribute to progress, ensure social license

to operate, and build a sustainable mining, minerals, and
metals business that is responsible, efficient, and profitable with
digitally-integrated automation, power, and process along a unified
value chain.

sustainability, resilience, and efficiency for the water cycle,

from water resources to water distribution, sewage

management, and treatment. We support customers from
strategy to execution, combining power and process solutions for
energy efficiency and net-zero water, and innovative smart water
technologies and services to boost water efficiency, safety,
reliability, and circularity.

E Water and wastewater: We are the digital partners for

Energies and chemicals: We are the digital partners for

sustainability and efficiency for the oil, gas, and

chemicals industries. We empower customers to manage

the entire lifecycle of capital projects, achieve
sustainability targets, and improve safety. Our strong field-proven
experience enables them to decarbonize their operations and
develop them into new energies businesses.

Power and grid: We help power and grid customers to
fulfill growing low-carbon electricity demand, efficiently
and reliably, and we enable a flexible energy system from
power plant to grid to prosumers. Thanks to a stepwise digitization
and optimized data management, they can overcome challenges
such as increased intermittent renewables, decentralized
generation, and extreme weather events. We are the trusted
partner for our customers to achieve their sustainability objectives.

m=. Semiconductor: We enable the transformation of the
semiconductor industry through tailored energy

wmnn - Management solutions that integrate digital technologies

such as Al, IoT, and predictive analytics. Our offers can

help turn fabs into net-zero energy facilities and help set new
standards for responsible manufacturing. And our support extends
beyond the fabs, aiding customers in reducing the sector’s carbon
footprint while working to develop a self-sustaining energy hub.
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1.41 Execute for Sustainable Growth

We are ideally positioned at this pivotal time, benefiting from significant market tailwinds.

Schneider Electric will continue to execute and grow our market
share in new geographies and customers. We are doubling down
on our new investments in India and increasing our efforts in the
Middle East to take advantage of growth markets and strong
investments.

We are also constantly examining new customer groups and
adapting our teams to best serve their needs. For example, we
recently set up a group to focus on the needs of home and electric
vehicle battery manufacturers, a segment that has only gained

significance in the past decade.

We continue to increase the share of service and software that we
sell together with our established hardware business and trying to
increase the proportion of recurring revenue that we have.

We continue to develop our growth mindset within our company to
ensure that we act quickly on local needs, raise issues and work to
solve them collaboratively, together.

1.4.2 Expand Position as ESG Champion

We lead clients on their journey to a carbon-free energy future.

Today, Schneider supports its customers bridge the definition of
climate strategies and their climate transition plans, as well as their
operational fulfilment. For most clients, the starting block is to
establish their current emissions footprint on all scopes (stemming
from their operations, their energy supply, and their value chain).
On this basis, Schneider Electric helps its customers to strategize
on their approach to net zero and to implement the operational
steps required to achieve their trajectory using all relevant levers,
including energy efficiency, electrification, renewable energy
sourcing, and more.

Schneider Electric also offers cutting edge managed services and
digital solutions to tackle climate change through digitization. The
Group helps its customers collect the data needed to both design

their strategy and then help show progress against emissions, both

for internal purposes and disclosure against prevailing
sustainability frameworks.

Sustainability Business

40%

of the Fortune 500
as clients

€40bn+

Energy spend under
management

Walmart 3;< Energize

16GW

Globally advised
corporate PPAs

ecoact

Finally, Schneider can connect climate strategy with operational
carbon decreases, through reduction in energy consumption,
transition of energy to electricity, and the decarbonization of energy
supply. These actions include switching from gas to electric motors
in a plant (Scope 1), buying renewable electricity via a power
purchase agreement (Scope 2), and working with suppliers to
assess and reduce their scope 1 and 2 emissions (Scope 3).

3,000+

Sustainability experts
worldwide

% Zeigo network

by Schneider Elec

intel QI GRERER
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1.4 Key Focus Areas

1.4.3 Organic Expansion of Product Franchise

Our product franchise is second to none. [ .

We have a robust set of products that add value to our customers
and our overall ecosystem. We are working to create even greater
impact by moving R&D investment towards 7% of Group revenues.
There are significant technological changes happening, e.g.
generative artificial intelligence, power electronics, etc. We must
make sure that we are appropriately tracking those changes, what
they mean for our product portfolio and when we need respond to
maintain our leading position. We are now in one of the most
dynamic phases of technological development in our history.

This may mean making hard choices about what to invest in, but
R&D efficiency is always a critical part of having a world class
products R&D organization. We will continue to focus on
appropriate returns on investment, with a strong eye on emerging
innovations.

Software is core to our digitization journey,
both for Schneider Electric and for our customers.

Our focus is on building a scalable portfolio, with our EcoStruxure
platform, for open and interoperable loT digital solutions. Our
software businesses such as AVEVA, ETAP, and RIB, leverage
CONNECT, the industrial cloud platform for secure access to data
and applications. With EcoStruxure and CONNECT, we deliver
more value to our customers spanning the life of their assets.

This empowers the creation of a true digital twin from initial design,
build, operate, and optimize lifecycle phases, supporting both
sustainability and energy efficiency imperatives. Our software
portfolio integrates market leading technologies, deep domain
expertise, and an extensive partner ecosystem, resulting in a
unified user experience and seamless end-to-end set of
customizable solutions to specifically meet business challenges.

We are enabling a new flexible energy system
for prosumers.

We continue to evolve a broad portfolio of hardware and software
solutions for individual consumers as well as utility level customers.
We see 2x market growth in this area over the next five years.
Navigating the complex world of local regulations, local providers,
and solution sets can be quite difficult. Schneider Electric enables
our customers to control their own energy, while providing much
needed flexibility to the electrical grids of the future.
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1.4.5 Artificial Intelligence Everywhere

We are ideally positioned to lead in artificial intelligence.

The benefits of artificial intelligence will materialize across Artificial intelligence will be a key technology in the fight against
Schneider Electric: carbon emissions and for sustainability:
« Unprecedented demand for energy for datacenters due to the » Reduce carbon emission thanks to the reduction of energy
new needs of generative Al needs, in buildings, factories, data centers, etc. by being able to
» Increase our internal efficiency and the Schneider customer model their processes through machine learning and therefore
experience through a transformation of our processes enable their optimization
leveraging Al » Predict energy needs and optimize energy usage, Al will
» Improve our customer offering, embedded in our products and recommend energy efficiency measures that shave the peak of
through consulting, to help them be more sustainable demand and its negative impact on carbon emissions

»  Make the adoption of these new technologies easier by
reducing barriers to entry, thanks to the automatization by Al of
tedious adoption & deployment tasks

The acceleration of demand for Al services, such as Generative Al,
will greatly increase the need for compute power and therefore
energy in data centers, with a strong shift from CPU’s to GPU'’s.
There will be growing importance of our ability to provide green
energy for those enhanced and new datacenters, and to make
those data centers more efficient through digitization.
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1.5 Key Markers and Strength
of Schneider Electric

1.51 Ecosystem and Partner Model

We have a unique ecosystem based on long-term partnerships.

Our partnership model is one of our core strengths. Around 60% of
our group revenues go through our partners. This network includes
over 6,000 distributors and 120,000 points of sale around the world.
Our ecosystem includes over 4,000 panel builders and system
integrators and 20,000 partners. This ecosystem is the result of
decades of work and a strong level of intimacy with all the network
partners. We are fortunate to have a loyal group of partners and
work to make their interactions more frictionless and value-adding.

One of our key customer groups is electricians. We have 300,000 in
our global network and all of them are trained in our products,
including the digital aspects. This will help them continue to meet
the needs of customers in an increasingly digitized world.

1.5.2 Multi-hub Model

The multi-hub approach enables improved resiliency, agility and proximity with our customers and suppliers.

We are one of the most local of the global companies. Our people
live and work in the regions where we operate and are close to our
customers. Our model reflects our decentralized governance
model and empowers our people where they need it — close to the
customers.

Our multi-hub approach continues to be a key part of Schneider
Electric’s strategy. It enables improved resiliency, agility and
proximity with our customers and our network of suppliers.

As today’s world is increasingly divided by politics, conflict, trade
and regulatory differences, this characteristic of Schneider
Electric’'s model has proven its strategic value.

Four hubs serve our different markets (China, Europe, India and
North America). Each hub has its own capabilities, while
coordinating globally to meet customer needs.
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1.5.3 Global Balanced Footprint

We are the most local of global companies.

Schneider Electric is balanced to leverage the global scale and
proximity to customers. We simultaneously work to ensure we drive #1 Gartner Top 25 Supply Chain 2023
value and high quality from our suppliers, while shortening supply = :
chains for greater agility, resilience, and sustainability outcomes.

We are crafting an integrated supply chain to support our growth
aspirations. We are moving our sourcing and manufacturing to be
90% within the region the products and solutions are sold aligned
across our supply chain hubs: North America, China, India, Europe,
and “Rest of World”. We have announced significant investments in
North America and “Rest of World” markets to meet the anticipated
demand and build greater autonomy of these two fast-changing
regions. We more than doubled our investment run rate in North
America with a focus on enhancing Made in America compliance
for government regulated markets, and significantly expanded our
presence in India. We will continue to scale our smart factories
program to be best positioned for today and the future.

A global network that ensures the resilience of our end-to-end value chain

‘ S "

18,500 suppliers, 153 factories in 79 distribution centers in 17 segments and personas,
€11.0 billion purchases* 38 countries 44 countries 164,000 order lines a day,
228,000 references

*Production parts procurement

1.5.4 Focus on Sustainability

We are going beyond the scope of operations in Sustainability.

The foundation of Schneider’s sustainability strategy is the belief &‘3’-‘ .
that investing in the transition to a more sustainable world is not A g
only the right thing to do, but it also drives the company’s '-

competitiveness, innovation and resilience. This approach secures e

sustainable growth, because any company’s health is deeply
interconnected with the health of the environmental and social
systems it evolves in. It encompasses continuous improvement of
environmental, social, and ethical dimensions across an
organization’s entire value chain and stakeholders. This holistic
approach allows the Group to greatly mitigate risks and to bring
tangible added value by being more attractive to stakeholders,
while boosting innovation.

However, we are not stopping at improving our own sustainability
posture or even that of our value chain. We are actively leading
organizations globally to reach their sustainability goals via our
Sustainability Business.

On this journey for a better planet, the Group is convinced that no
one should be left behind, and businesses should strive for a just
transition.

See page 66 to find out more about our sustainability
strategy.
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1.5 Key Markers and Strength of Schneider Electric

.
= 1.6.5 Culture and Empowered Workforce

o

” Our People and Culture lead us into The Next Frontier.

o

5 Our commitment to our people and growing their skills is truly what setting high ambitions for growth and transformation, by delivering
w allows us to create impact. We continue to invest in critical skills, impact. We are also focused on making sure we have the right

: including services, software, sustainability, and electronics, to build talent in the right locations. We cannot fulfill our vision as the most
[ competencies that we will need to be successful in the future. This local of global companies without a balanced approach to

'; is in addition to our ongoing commitment to build digital skills, geographies.

where we now have 77% of our workforce involved.
The impact this makes for our people is easy to see in our

Our culture is a strength, a differentiator. We are intentional about it increasing engagement level and decreasing turnover rates. Our
and shape it with design and care with our focus on leadership. people are critical to our success, and they believe in our vision, as
Leaders at Schneider play an active role in shaping culture, in you can see from our high level of employee ownership.

WORLD'S TOP Forbes
B AMIES
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1.6 Ambition to Impact

The only constant in life is change. Schneider Electric has been a
trailblazer in every industrial revolution during its 187-year long
history. From the first revolution powered by steam, to the second
with electricity, and the third with automation, we have constantly
adapted and innovated. In the fourth revolution of digitization, we
continue to lead in energy management and automation solutions.
Industry 5.0, also known as the human-centric revolution,
represents the integration of humans and advanced technologies in
the manufacturing sector. It emphasizes collaboration between
humans and robots, focusing on tasks that require creativity,
problem-solving, and emotional intelligence. Industry 5.0 aims to
create safer, more sustainable, and socially responsible
manufacturing environments, promoting a harmonious relationship
between humans and machines. We are committed to also leading
into this revolution.

LifzlsMn | Schneider
| e

igcrric

The underlying megatrends offer terrific opportunities for growth,
particularly in a potentially volatile short-term environment. We are
uniquely positioned to capitalize on the opportunities in front of us:
our distinct focus on electrification, automation and sustainability, a
unique ecosystem of long-term partnerships, an empowered
multi-hub model, a balanced global footprint, and our people and
culture.

We have set big ambitions that capitalize on our strengths, with
concrete plans and targets that empower our teams to act. We are
excited to lead the way forward in these extraordinary times to what
we call “The Next Frontier”.
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21 Sustainability for all

211 Strategic vision towards long-term
positive impacts
6 long-term commitments and progress
measurement tools
Contribution to the United Nations
Sustainable Development Goals
Open dialogue with stakeholders
Materiality assessment
Main sustainability risks, opportunities, and impacts
Integrated and transverse governance of sustainable
development
21.8 Global and local external partnerships to move
forward collectively
2.1.9 Schneider Electric contribution to standardization
2110 Measuring our contribution to a more
sustainable world
2111 Key external frameworks and ESG ratings
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End-to-end Circularity 190
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Use longer and use again 207
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Electric a great company 210
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for a just transition 242
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Methodology and audit
of indicators

Methodology elements on the published indicators
Methodology elements on EU Taxonomy indicators
Sustainability Accounting Standard (SASB)
Correspondence table

Task-Force on Climate Related Financial
Disclosures (TCFD) correspondence table

Report of one of the Statutory Auditors, appointed
as independent third party, on the verification

of the consolidatead non financial statement
Reasonable assurance report from one of the
Statutory Auditors on a selection of Schneider
Electric’s non-financial performance indicators

as for the year ended December 31, 2023

Indicators

Environmental and climate indicators
Social indicators
Societal indicators
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Chapter 2 - Sustainable development

An introduction by our Chief Sustainability and Customer & Quality Officer

STRATEGIC REPORT

“Companies that

want to do well,
must also be good -
and vice versa.”

Agustin Lopez Diaz
Chief Sustainability and Customer & Quality Officer

| took on the role of overseeing sustainability matters at Schneider
Electric at the end of the hottest summer in recorded history. The
climate crisis was — and is — leaving a trail of destruction across the
globe, and the window to address it is rapidly closing.

The good news is that readily available and cost-effective solutions
exist, and can be deployed now by every one of us to deliver on
common sustainability ambitions.

At Schneider Electric, we have worked hard for many years to do
s0. And by the summer of 2023, we’'d reached the midterm point of
our current five-year Schneider Sustainability Impact (SSI)
program. SSl initiatives act as our sustainability roadmap, tracking
our environmental, social, and inclusion transformation in line with
six long-term commitments to climate, resources, trust, equality,
people of all generations, and the local stakeholders with whom we
work.

Engaging for impact with all stakeholders

As an Impact Company, we are committed to bringing everyone
along — employees, customers, and suppliers —and to working
closely with local communities to make a difference. And | couldn’t
be prouder of the impact we made in 2023.

We continued to support our customers on their journey toward
Net-Zero with digital, electrification, and automation technologies.
As of December 2023, we were already more than halfway towards
meeting our target of helping our customers save and avoid 800
million tonnes of CO, emissions by 2025.

Part of the work to get to Net-Zero across our end-to-end value
chain involves maintaining the highest standards of quality. And as
we continue to encourage our top suppliers to switch to cleaner
energy and run more energy-efficient operations, we're also
tackling our own Scope 3 emissions.
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We're taking a similar approach to also ensure that our partners
protect their employees’ rights and provide access to decent work.
And we’re making good progress in eliminating single-use plastic
from packaging and increasing the green material content in our
products.

Our long-standing efforts to address energy poverty and transform
lives with affordable, reliable, and clean electricity also continued
apace in 2023. We're well on our way to meeting our 2025 goal to
expand energy access to 50 million people worldwide.

Maintaining our sustainability commitments over the
long run

Continued recognition from external rating agencies including the
Dow Jones Sustainability World Index, Euronext Vigeo, Ecovadis
and CDP Climate Change, and many others, underlines our
progress; none of which would be possible without the commitment
of our employees.

Meanwhile, the Schneider Electric Foundation celebrated its 25"
anniversary in 2023. That's a quarter of a century of creating
educational and entrepreneurial opportunities and greater access
to energy, and supporting the energy needs of local communities.
The Foundation also provides vital support and disaster relief —
most notably in 2023 sending donations and essential goods to
earthquake victims in Turkey, Syria, and Morocco.

Sustainability initiatives are transformative, and not always quick
wins. They’re about continuously building on prior achievements
and striving for long-lasting, positive impact. And that's what we will
do - for the rest of the 2021-2025 SSI program, and beyond.

Agustin Lopez Diaz
Chief Sustainability and Customer & Quality Officer
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Distinctions 2023

Corporate Knights:
A Global 100
Most Sustainable Corporation

Moody’s Dow Jones
ESG Solutions Sustainability Indices

-

PLATINUM %

ecovadis

Sustainability Rating

FEB 2024

0 <
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N
2023
w Cybervadis 12-TIME HONOREE

2023 highlights
6.13/10 63% 553M 46.5M

Schneider Sustainability Sustainable packaging Tonnes of saved and People have access
Impact score, for our products avoided CO, emissions to green electricity in
outperforming 2023 (vs. 45% in 2022) for our customers since 2023, since 2009
target (6.00/10) 2018 (+112 MT vs. 2022) (+6.9M vs. 2022)
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2.1 Sustainability for all

211 Strategic vision towards long-term positive impacts

The world is changing

The world is facing multiple challenges that require a significant
and rapid response from businesses. The climate crisis is causing
flooding and droughts that have already resulted in billions of
dollars in damage and mass population migrations. It is
jeopardizing access to basic needs and services such as health,
food, water, and energy for millions of people — generating further
social inequalities. The biodiversity crisis, driven by changes in
the usage of land and sea, direct exploitation of natural resources,
pollution, climate change, and invasive species will further
destabilize our economies as the ecological services nature
provides to an ever-growing population are degraded. Meanwhile,
the digital revolution is completely changing the way people
interact with one another, how we interact with machines, and

the way machines interact with each other.

In the past years, multiple geopolitical crisis have also set in motion
a series of global events which have led to significant disruptions,
many of which have impacts across the world. These include
constrained labor availability, global shortages of raw materials and
electronics, unreliable transportation, and reductions in energy
availability. Supply chains across industries have been challenged
by these outcomes.

New expectations and practices have emerged to help the world
adapt to, or mitigate the impacts of this disruption:

» Local dynamics in response to ecological and social
considerations as well as supply chain disruptions;

+  The mobilization of new generations, demanding a radical shift
towards a more sustainable economy;

« The flourishing of new environmental, social, and governance
(ESG) regulations for both financial and non-financial
undertakings;

«  New ways of working, which are more flexible and more digital;

» Circular business models to preserve the planet’s resources.

Articulating the strategy around an Impact
Company model

While everybody — governments, NGOs, investors, and individual
citizens — has an important role, companies can be crucial players.

They can be both developers and users of new solutions with have
the resources, talent, technology, and geographic footprint to make
real and fast change and use it to drive sustainable financial
performance.

25% absolute reduction across our
entire value chain and “Net-Zero
ready” in our operations (SBTi)

Carbon neutral in
our operations

The foundation of Schneider’s sustainability strategy and Impact
Company model is the belief that investing in the transition to a
more sustainable future — in energy sobriety, gender equity, or low
carbon solutions — is about future-proofing the Company. It drives
the Company’s competitiveness, innovation, and resilience. It
secures sustainable growth because any company’s health is
deeply interconnected with the health of the environmental and
social systems it evolves in. It encompasses continuous
improvement of environmental, social, and ethical dimensions
across an organization’s entire value chain and stakeholders.
This holistic approach allows the Group to greatly mitigate risks
and also brings tangible added value by being more attractive to
stakeholders, while boosting innovation.

The transformation of Schneider Electric reflects this. The adoption
of an Impact Company model has seen the Company triple in size,
growing from €9 billion in 2003 to €35.9 billion in revenues in 2023.
Schneider Electric products, software solutions, and services help
households, companies, buildings, data centers, infrastructure
projects, and entire industries make the most of their energy and
resources and bolster their energy resilience. With its solutions, the
Group plays a major role in accelerating the energy transition and
fighting the climate crisis, while making a long-term positive impact
on the planet and society.

A purpose to empower all to make the most
of our energy and resources, bridging
progress and sustainability for all

This positive contribution is measured as Impact revenues, which
represent 74% of the Group's total revenues in 2023. In addition, in
order to further contribute to a new electric and digital world, 100%
of Schneider Electric’s innovation projects are aligned with its
purpose, more than 90% being either strictly green or neutral. On
this journey for a better planet, the Group is convinced that no one
should be left behind, and businesses should operate a just
transition.

Climate change, biodiversity loss and rising inequalities, are

all issues that have long-term consequences and cannot be
addressed with a short-term mindset alone; solving these issues
requires a combination of a long-term vision and concrete
short-term action presented below.

Carbon neutral
across our entire
value chain

Net-Zero CO, emissions
across our entire
value chain (SBTi)

Provide access
to energy to
100 million people

Objectives of the
Schneider Sustainability
Impact (SSI) and
Schneider Sustainability
Essentials (SSE)
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21.2 6 long-term commitments and tools to measure

progress

In response to the societal, economic, and ecological worldwide
transformations, expectations from its stakeholders, and aligned
with its Purpose and the United Nations Sustainable Development

Group, complementing the SSI. This tool brings balance between
the innovative transformation plans of the SSI and the need to keep
making progress with other long-lasting programs.

Goals (UN SDGs), Schneider Electric has made six long-term

commitments. By tracking its sustainability performance and
publishing quarterly results, Schneider Electric upholds its
commitments to the SDGs and industry leadership in corporate

social responsibility.

Our tools to measure progress

The execution of the Group’s 2021-2025 sustainability strategy is
tracked through quantitative key performance indicators (KPIs), Tool
under two complementary tools: the Schneider Sustainability
Impact (SSI) and the Schneider Sustainability Essentials (SSE).
Collectively, the 11 SSI Global and Local Impact programs, as well
as the 25 SSE programs, are the Group’s short-term sustainability
roadmap and our contribution to the 17 UN SDGs.

The SSl is the translation of our six long-term commitments into a
selection of 11 highly transformative and innovative programs. The

A notable addition to the 2021-2025 program is the local aspect,
aiming to deploy local actions in the 100+ markets where the Group
operates in order to better empower all leaders and collaborators to
unlock meaningful local impacts.

Long-term commitments and tools

Schneider Schneider Local Sustainability

Sustainability Sustainability Impact programs

Impact (SSI) Essentials (SSE) (SSI#+1)

KPIs " 25 ~200
Scope Global Global Local
Reporting Quarterly Annual Annual
Assurance Yes Yes No
Link to STIP Yes No No

programs are tracked and published quarterly, audited annually, and

linked to short-term incentive plans (STIP) for more than 64,000

employees.

The SSE reflects continuous improvement actions taken by the

Read more on the SSI and SSE programs and scope on
the next page and throughout the report.

I:l_El Read more on the local commitments on www.se.com

Act for a climate-positive world
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by continuously investing in and developing innovative solutions that deliver
immediate and lasting decarbonization in line with our Carbon Pledge.

Be efficient with resources
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by behaving responsibly and making the most of digital technology to
preserve our planet.

Live up to our principles of trust
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by upholding ourselves and all around us to high social, governance, and
ethical standards.

Create equal opportunities
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by ensuring all employees are uniquely valued in an inclusive environment to
develop and contribute their best.

Harness the power of all generations
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by fostering learning, upskilling, and development for each generation,
paving the way for the next.

Empower local communities

e | 17 o
i B

by promoting local initiatives and enabling individuals and partners to make
sustainability a reality for all.
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Chapter 2 - Sustainable development

2.1 Sustainability for all

21.21 The Schneider Sustainability Impact:
a unique transformation tool

Since 2005, Schneider Electric has measured its sustainability
performance each quarter in a dashboard known as the
“Schneider Sustainability Impact” (SSI). Schneider uses this tool to
address its sustainability challenges and to improve each of the
pillars of its strategy identified through its materiality matrix. Each
SSI mobilizes the whole Company around holistic sustainability
goals impacting its ecosystem, shares the Group’s improvement
plans with stakeholders, and creates system value.

A single ESG performance score

The SSI provides an overall measure of the Group’s progress on

its sustainability goals on a scoring scale of 10. This is achieved

by converting each KPI's performance on a 10-point scale,
considering that base year performance receives a 3/10 score, and
the 2025 objective translates in a 10/10 score. For each KPI, the
relevant score is obtained by linear interpolation and rounded down
to the second decimal. The overall score of the tool is the average
of each KPI's score with equal weight excluding the local
commitment (SSI #+1). In 2023, the SSI achieved a great score of
6.13/10 (vs. 4.91/10 in 2022), exceeding its 6.00/10 target for the
year, and is well on track to achieve its 2025 ambition. The 2024
objective is to keep accelerating and reach 7.40/10.

Transparent quarterly progress disclosure

The results of the SSI are published every quarter together with
financial results and made available to all stakeholders via the
Group’s website. On these occasions, results are collated and
presented to the Function Committee (previously known as Group
Sustainability Committee), which makes decisions on any
corrective actions that may be necessary to reach objectives. The
Governance, Nominations & Sustainability Committee (previously
known as Human Resources & CSR Committee) within the Board of
Directors conducts an annual review of the Group’s sustainability
strategy, analyzing, in particular, the performance of the SSI. The
results are also publicly presented to shareholders by Schneider
Electric’'s CEO or CFO, demonstrating the Group’s commitment to
making sustainability part of the Company’s long-term strategy.

In addition, the results of the SSI are released in various external
reports (such as the Universal Registration Document including

the statutory auditors’ report), and are shared during customers
and investors events. Internally the results are published on the

intranet, and in various communications to employees (including
a quarterly internal video featuring the CEO and the CFO on the

quarter’s results).

Find all quarterly releases on the Financial Results page
on www.se.com

Annual publication and external assurance

The annual publication of the SSI results follows thorough internal
data controls performed by each relevant team and supervised by
the Sustainability team, as well as a complete “limited” external
assurance from an independent third-party verifier for all of the SSI
and SSE indicators (except SSI #+1 and SSE #12), in accordance
with ISAE 3000 assurance standard. Progressively, Schneider
Electric aims to obtain a reasonable assurance level on the SSI.

In 2023, SSI #8 obtained a reasonable assurance level, as well as
other energy, CO, and safety KPIs (SSE #3, SSE #5 and SSE #14).

@ See Independent verifier’s report on page 302.

Rewarding employees for performance

Since 2011, the SSI score is included in the variable compensation
of global functions and Company leaders. In France, since 2012,
the SSI has also been included in the profit-sharing incentive plan
for the French entities, Schneider Electric Industries and Schneider
Electric France. From 2019, the weight of the SSI criteria has
increased from 6% to 20% in the collective part of the annual
short-term incentive, further highlighting the importance of
sustainability on Schneider Electric’s business agenda. In 2023,
the SSI performance impacted the short-term incentive plans for
64,000 employees (20% of collective share), including the
Executive Committee members and the CEO.

Read further details in the section 2.5.4. “Compensation
and benefits” on page 234.

SSI and Sustainable Finance

In November 2020, Schneider Electric announced its first
sustainability-linked convertible bond, due 2026, for a nominal
amount of approximately €650 million. This bond issuance is linked
with three programs of the SSI 2021-25 (SSI #2, SSI #8 and SSI
#11). In 2022, Schneider Electric signed €2.7 billion Syndicated
Sustainability-Linked Revolving Credit Facilities with a margin
indexed on the annual performance of the SSI.

Find more information about debt and bonds on the
Debt page on www.se.com

SSI creation process

The SSlis a cyclical process taking place every 3 to 5 years. In
2020, a specific SSI Steering Committee was created, comprising
around 50 members representing each Executive Committee
member, and each geography, function, and business unit. Three
all-hands workshops took place, and the Sustainability team
organized individual follow up interviews with each member to
define precise and measurable programs.

The breadth of stakeholders involved in the design of the SSI, and
the variety of analyses leveraged, makes it a powerful tool to move
the Group forward on its major challenges.


https://www.se.com/ww/en/about-us/investor-relations/financial-results.jsp
https://www.se.com/ww/en/about-us/investor-relations/regulatory-information/bonds.jsp

Three scenarios may emerge from one SSI to the next:

»  Programs are maintained and their targets are renewed
orincreased;

*  New and more innovative or better-adapted indicators
are implemented;

» Programs are removed, if for instance they have reached a
threshold. Any former program may continue to be monitored
internally if relevant.

The Sustainability department presents a draft version of the new
SSI to the Governance, Nominations & Sustainability Committee,
which reports on its work to the Board of Directors, and to the
Function Committee, for validation. This latter Committee includes
seven members, who each have functional responsibilities and
report directly to the CEO: the Chief Sustainability and Customer &
Quality Officer; Chief Strategy Officer; Chief Human Resources
Officer; Chief Global Supply Chain Officer; Chief Marketing Officer;
Chief Governance Officer & Secretary General; and Chief Financial
Officer. The new SSl is then approved by the CEO.

During the deployment of the SSI, annual reviews take place
organized by the Sustainability team together with internal experts
and new or complementary programs may be launched or be
evaluated in more depth.

Notable SSI achievements and challenges in 2023

SSI #2 delivered +112MTCO.e saved and avoided for customers, a
continuous improvement compared to 2022 (+93MTCO,e), driven
by good progress in Power Purchase Agreements services and
Variable Speed Drives sales.

The Zero Carbon Project (SSI #3) recorded a 27% progress (vs.
10% in 2022) thanks to CO, emissions efficiency gains in the
operations of 1,000 top suppliers.

The Group kept progressing on its transition to sustainable
packaging, with 63% of primary and secondary packaging now
free from single-use plastic, using recycled carboard (SSI #5),
compared to 45% in 2022. This progress was possible thanks to
the mobilisation of the teams worlwide, and particularly in Europe
and North America.

SSI #6 significantly progressed in 2023, with 85% of strategic
suppliers committed to the Decent Work program, of which 21%
are meeting the Decent Work expectations set by Schneider
Electric. This represents an increase of 20 pts since its launch in
2022, but reaching the 2025 target remains a challenge due to the
shorter timeframe to achieve it.

The most significant progress was achieved by SSI #9 which
delivered access to clean and reliable electricity to 6.9 million
people in 2023 alone (vs. 5.5M in 2022), thanks notably to the
solarization of Health Centers in South Asia and Africa, and the
delivery to Impact Investment Funds.

One of the most challenging 2025 objectives will be to train 1 million
people in energy management (SSI #11). Major progress was
delivered in 2023 with close to 180,850 new people trained, more
than twice than in 2022 (close to 70,000 people). However, due to
the delay caused by the pandemic, an acceleration will be needed
in the coming years to reach the target. To achieve it, the Group is
opening trainings to more OECD countries and supporting new
types of programs for the youth.

Chapter 2 - Sustainable development

21.2.2 Schneider Sustainability Essentials

The SSE reflects continuous improvement actions taken by the
Group, complementing the SSI. This tool brings balance between
the innovative transformation plans of the SSI and the need to keep
making progress with other long-lasting programs. All SSE KPIs are
externally assured each year like for the SSI.

Notable SSE achievements and challenges in 2023

Schneider is committed to accelerating sustainable transformation
in its own operations:

+ In 2023, 24 new sites were certified Zero-CO, sites (SSE #1), for
a total of 101 sites contributing to the Group’s GHG emissions.

« Corporate vehicle fleet transformation (SSE #7) accelerated by
10 points in 2023, driven by a strong performance in Europe
and a growing market maturity.

+ The Group’s ambition is to deploy local biodiversity
conservation and restoration programs at 100% of its sites (SSE
#8), and to deploy a water conservation strategy and related
action plan at 100% of its sites in water-stressed areas by 2025
(SSE #11). In 2023, 66% of sites have put biodiversity programs
in place (vs. 18% in 2022), and 73% of sites in scope have
adopted and implemented water conservation action plans
(vs. 48% in 2022).

* Improving CO, efficiency in transportation (SSE #4) is a
challenge as it is primarily driven by the mode mix of the
Group’s aggregate freight globally, to best serve its customers.

With SSE #23, Schneider aims to provide access to meaningful
career development programs for its employees during later stages
of their career. 67% benefited from these programs in 2023 (vs.
43% in 2022).

Finally, 1,165 new suppliers were assesed in 2023 under
Schneider’s “Vigilance Program” (SSE #17), notably thanks to the
increase of remote Vigilance assessments.

Deploying a ‘Social Excellence’ program through multiple tiers
of suppliers is one of Schneider’s 2021-25 objectives (SSE #12).
This program is stilll in development.

Local Sustainability Commitments

A significant element of the 2021-2025 program is the local
dimensions, which deploys local actions in the 100+ markets
where the Group operates in order to better empower all leaders
and collaborators to unlock meaningful local impacts. 100% of
Schneider Electric’'s Country and Zone Presidents have defined
three local commitments that impact their communities in line with
our sustainability transformation. Close to 200 local programs have
been deployed since 2021.

In 2024, the local programs will be renewed or extended by setting
more ambitious targets, with the aim of increasing local impact
through employee engagement. All local sustainability leaders
were involved in 2023 to prepare for the launch.

Discover Schneider’s local sustainability commitments
on the Empower local communities page on
www.se.com
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Chapter 2 - Sustainable development

2.1 Sustainability for all

SCHNEIDER 2023 score:

SUSTAINABILITY 6.13/10

IMPACT

vs. 4.91/10 in 2022 and outperforming 6/10
target for the year

Schneider Sustainability Impact

6 Long-term Commitments 11+1 targets for 2021-2025 Baseline! 2023 Progress® 2025 Target
Climate 1. Grow Schneider Impact revenues® 2019: 70% I 74% 80%
2. Help our customers save and avoid millions of tonnes 2020: 263M I 553V 800M
of CO, emissions
3. Reduce CO, emissions from top 1,000 suppliers’ 2020: 0% I 270 50%
operations
4. Increase green material content in 2020: 7% I 200 50%
our products
5. Primary and secondary packaging free from single- 2020: 13% I 63 100%
use plastic, using recycled cardboard
6. Strategic suppliers who provide decent work to their 2022: 1% M 21% 100%
employees
7. Level of confidence of our employees to report 2021: 81% B +1pt +10pts

unethical conduct

8. Increase gender diversity in hiring (50%), front-line 2020: 41/23/24 | 41/28/29 50/40/30
management (40%) and leadership teams (30%)
9. Provide access to green electricity to 50M people 2020: 30M +16.6M 50M
10. Double hiring opportunities for interns, apprentices 2019: 4,939 I <1.52 x2.00
and fresh graduates
11. Train people in energy management 2020: 281,737 | 578,709 1M
Local +1. Country and Zone Presidents with local commitments 2020: 0% 100% 100%

that impact their communities

(1) The baseline year is indicated in front of each SSI baseline performance.

(2) Each year, Schneider Electric obtains a “limited” level of assurance on methodology and progress from an independent third party verifier for all the SSI and SSE
indicators (except SSI #+1 and SSE #12 in 2023), in accordance with ISAE 3000 assurance standard (see Independent verifier's report on page 302). In addition, SSI
#8, SSE #3, SSE #5 and SSE #14 received a “reasonable” assurance level in 2023. Please refer to page 266 for the methodological presentation of each indicator. The
2023 performance is also discussed in more details in each section of this report.

(3) Per Schneider Electric definition and methodology. For the reporting requirements under the European Taxonomy Regulation, please refer to pages 277 to 293.

Read more about the SSI indicators methodology
on pages 266 to 272



Schneider Sustainability Essentials
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6 Long-term Commitments 25 targets for 2021-2025 Baseline® 2023 Progress®? 2025 Target
Climate 1. Decarbonize our operations with Zero-CO, sites 2020: 30 I 101 150
2. Substitute relevant offers with SF,-Free medium 2020:26% [N 60% 100%
aia voltage technologies
3. Source electricity from renewables 2020: 80% 90%
4. Improve CO, efficiency in transportation 2020: 0% B 1.6% 15%
5. Improve energy efficiency in our sites 2019: 0% 15%
6. Grow our product revenues covered 2020: 77% 80%
with Green Premium™
7. Switch our corporate vehicle fleet to electric vehicles 2020: 1% [ pLIA 33%
8. Deploy local biodiversity conservation and 2020: 0% I 667 100%
restoration programs in our sites
9. Give a second life to waste in 2020: 120 I 137 200
‘Waste-to-Resource’ sites
10. Avoid primary resource consumption through 2020: 157,588 | 311,229 420,000
‘take-back at end-of-use’ since 2017 (metric tons)
11. Deploy a water conservation strategy and action plan 2020: 0% | A 100%
for sites in water-stressed areas
12. Deploy a ‘Social Excellence’ program through multiple -- In progress -
tiers of suppliers®
13. Train our employees on Cybersecurity 2020: 90% 97.3% 100%
and Ethics every year
14. Decrease the Medical Incident rate to 0.38 or below 2019: 0.79 I 0.51 0.38
15. Reduce total number of safety recalls issued to 0 2020: 25 B 23 0
16. Be in the top 25% in external ratings for 2020: Top 25% I WEEA Top 25%
Cybersecurity performance
17. Assess our suppliers under our ‘Vigilance Program’ 2020: 374 | 3,248] 4,000
18. Reduce pay gap for both females and males 2020: F: -1.73% -1.00% <1%
2020: M: 1.00% 0.67% <1%
19. Increase subscription in our yearly Worldwide 2019: 53% 60%
Employee Share Ownership Plan (WESOP)
20. Pay our employees at least a living wage 2019: 99% 100% 100%
21. Multiply the number of employee-driven development 2020: 5,019 N x5 x4
interactions on the Open Talent Market
Generations 22. Support the digital upskilling of our employees 2020: 41% 90%
23. Provide access to meaningful career development 2022: 43% | A 90%
programs for employees during later stages
of their career
24. Increase our employee engagement level 2020: 69% I 730 75%
25. Increase the number of volunteering days since 2017 2020: 18,469 58,177 50,000

(1) See note (1) under the SSI table on the left page.
(2) See note (2) under the SSI table on the left page.
(3) SSE #12 “Social Excellence” program is under development.

Read more about the SSE indicators methodology
on pages 272 to 277.
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Chapter 2 - Sustainable development

2.1 Sustainability for all

21.3 Contribution to the United Nations Sustainable
Development Goals

The 17 United Nations Sustainable Development Goals (UN SDGs) are focused on protecting the planet, alleviating poverty, and achieving
worldwide peace and justice. The Schneider Sustainability Impact (SSI) and Essentials (SSE) programs contribute to those global goals,
either directly or indirectly, for all stakeholders in the Company’s value chain. Schneider Electric is an active promoter of the SDGs and a
member of the UN Global Compact (UNGC), notably with its Chairman being a member of the global Board. Schneider discloses each year
its Communication on Progress, and was one of the 850 participants in the UNGC Early Adopters program in 2022. The following mapping
of the Group contribution by SDG and stakeholder was realized by reviewing all 169 targets and leveraging the SDG Compass tools.

Key SDG
contributions

Stakeholders Schneider’s contribution to SDGs Key programs
Eﬁ Suppliers As a responsible employer, manufacturer, and buyer, Schneider SSI #9; SSI #10;
Y Electric committed to ensuring the well-being of employees SSI #11; SSE #20
R‘}_ Communities throughout its value chain. Through sustainable procurement, fair

compensation and development opportunities, the Group ensures
all its stakeholders can live fulfilling and thriving lives.

e 20 . Food is a basic need and a necessity for livelihood. Schneider SSI#9
2 i it Communities contributes to strengthen food security by improving access to
energy in rural areas, through better irrigation, food storage, and
processing.
CO0DHEALTH @iﬁ Operations Schneider’s holistic view of well-being translates into programs that SSI #6; SSE #12;
ANDWELLBENG support the physical, mental and emotional well-being of its people, SSE #14; SSE #17
_/\/\f. but also across its operations, safeguarding the reliability of the
healthcare sector by powering their facilities.
QALY @Q Operations Learning is a Core Value of Schneider Electric. The Group actively SSI#10; SSI #11;
U oo promotes a mentoring culture, connecting generations together to SSE #25
!ﬂ l {lp Communities help tomorrow’s energy leaders to grow and build a sustainable
future.
GENDER @0 Operations Schneider Electric believes in equality between all genders. As SSI#8; SSE #18
AL such, the long-lasting difference in society’s treatment of men and
women is a challenge we face and rise to as we believe that
diversity, equity and inclusion benefit all.

o0 . Schneider takes great care in ensuring its operations have no SSE #6; SSE #11
LEARWATER. Communities ’
L L] iT) impact on biodiversity and water quality. The Group protects water
on its sites, with a specific conservation strategy and solutions in
water-stressed areas to limit the impact on local communities.

AFFORDABLEAND @0 Operations Schneider provides solutions for clean, reliable, and efficient SSI #1; SSI #2;
"Li":“'lm' energy consumption to its customers, and is committed to help SSI #3 SSI #9;
_\Q'_ LSS Customers people in underserved areas gain access to green and reliable SSE #1 SSE #3;
I _ﬁf}_ ot electricity. ::E :?, SSE #6,
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Schneider’s contribution to SDGs

For Schneider Electric, protecting workers’ rights, guaranteeing
their dignity and creating work opportunities is essential to enable
all its stakeholders to thrive. Its Decent Work program aims to
improve working conditions for its employees and for workers
across its supply chain.

Schneider Electric’s identity and legacy drive the Company
towards perpetual innovation and mobilization to make its
infrastructures and products modern and up-to-date with its
commitment to sustainability.

Schneider is devoted to empowering and positively impacting all
employees, customers, and communities. The Group hopes to
bring everyone together on the same level of equality, thus allowing
all to strive individually and collectively.

Schneider offers a solution to ensure sustainability in urban areas,
with smarter homes and buildings. The Schneider Electric
Foundation acts to provide access to sustainable energy to all,
turning our global commitments into local realities.

Schneider Electric considers that circularity is key for sustainability.
Using fewer resources and producing higher-quality products is
the ideal combination to ensure safety for employees, consumers,
and the environment.

Schneider Electric has been leading the fight against climate
change for 15 years. Its strategy focuses on acting for climate
protection, preserving resources, and maintaining ethical practices
to fight for the planet.

Resources are essential to our business; preserving them not only
makes good business sense but is also the right thing to do.
Hence, preserving the ocean has become core to our sustainability
engagement and we commit to protecting marine life.

Schneider Electric is committed to using fewer natural resources,
living within our planet's means, and advancing an accelerated
biodiversity strategy. We align with like-minded partners to
prioritize conservation and help create a more sustainable world.

Sustainability is a job for all; the urgency of the situation is
impossible to ignore. All hands must be on deck and it is crucial to
establish frameworks, programs, and infrastructure to allow a just
and peaceful development.

Schneider Electric is a global company that aims to adapt and
ensure cooperation amongst all its stakeholders to create an
environment of trust and prosperity in its operations but also for its
employees’ and local communities’ fulfillment.

Consult Schneider Electric’s commitments to SDGs on
the Sustainability page on www.se.com

Key programs

SSI #6; SSI #10;
SSE #12; SSE #14;
SSE #17; SSE #18;
SSE #20; SSE #22;
SSE #23

SSI #1; SSI #2;
SSE #1; SSE #2;
SSE #4

SSI #8; SSI #10;
SSI #11; SSE #18;
SSE #20

SSI#1; SSI #12;
SSE #1; SSE #4;
SSE #9

SSI| #4; SSI #5;
SSE #6; SSE #9;
SSE #10; SSE #15

SSI #2; SSI #3;
SSE #1; SSE #3;
SSE #4

SSI #5; SSE #8;
SSE #11

SS| #4; SSI #5;
SSE #8

SSI #6; SSI #7;
SSE #12; SSE #13;
SSE #16; SSE #17

SSI| #3; SSI #6;
SSI #11; SSI #12;
SSE #2; SSE #11;
SSE #12; SSE #17;
SSE #24; SSE #25

8HO LHD 9HO SHD YHO €HO Z2HO LHD 1d40d3d
A3 LVIOILNI

6HD

Wo2'as"MMM | 011108|3 Japlauyos | uQ s| &yl

~
~



https://www.se.com/ww/en/about-us/sustainability/

STRATEGIC REPORT

Schneider Electric Universal Registration Document 2023 | www.se.com

~
oo

Chapter 2 - Sustainable development

2.1 Sustainability for all

2.1.4 Open dialogue with stakeholders

Schneider Electric engages in open and continuous dialogue with each of its stakeholders. In particular, the Sustainable Development
department takes into account the comments, ratings, and evaluations from stakeholders on the Group’s Sustainability strategy and
programs. This feedback is integrated into the drawing up of the registration document, new improvement plans, and during the design
of the SSI programs, which takes place every three to five years.

Stakeholder How we create value

[\

Suppliers The Group established an ambitious sustainable procurement strategy
providing guidelines to its 53,000 suppliers to ensure that all are aligned
with the Group’s ambitions to build an inclusive and carbon-neutral
world, where ecosystems and resources are preserved, and people
get access to economic opportunities and decent lives.

Key achievements

2(%

CO, emissions
reduction from our
top 1,000 suppliers’
operations

Employees The Group is committed to all its employees, empowering people across
and social generations and regions offering equal opportunities. The Group
motivates its employees and promotes involvement by making the most

82%

partners of diversity, supporting professional development, and ensuring safe,
healthy working conditions.
of our employees are
confident to report
unethical behavior
j D Distributors To enable a more sustainable future we ensure our customers are
and end- provided efficient, safe, and decarbonized solutions through 5 5
customers digitalization and electrification, providing them With high envirgnmental
performance products and full transparency on environmental impact
with Green Premium™ offers. The Group insists on high quality and
cybersecurity to deliver strong customer experience. tonneg of Coz
emissions saved and
avoided for our
customers
— Financial Our more than 15 years of experience and expertise in sustainability has O
\/'7I partners led us to understand that not only does sustainability allows us to do ; O

good but it also makes good business sense. In fact, our business model
delivers consistent, sustainable, and strong financial performance,
offering our financial partners attractive returns.

Impact revenues

Institutions The Group is involved with various local and international organizations
and technical supporting sustainability, working with key players from all levels of
society. Schneider Electric makes it its priority to maintain a transparent

300+

bodies and constructive dialogue with policymakers and regulators so that our
views are represented on issues affecting our industry. Lo

associations and
organizations we
take partin
worldwide

Communities Schneider Electric acts to empower local communities by promoting

|:£§ and civil local initiatives and enabling individuals and partners to make 2
society sustainability a reality for all, everywhere. Through education on energy

management and investments supporting high social and environmental
impact, the Group hopes to have a positive impact on its ecosystem.

local commitments
that positively impact
communities




2.1.5 Materiality assessment

Assessment principles

Each year, Schneider Electric performs risks, opportunities, and
impact assessments, considering issues that can have direct
positive or negative financial impacts for the Company in the
short-term (3 — 5 years), medium-term (5 — 10 years), or long-term
(10 — 30 years), as well as impacts the Company may have on
people and the planet, directly or indirectly in its value chain.

The assessments rely on a panel of both internal and external tools,
take into account stakeholders’ expectations, and are coordinated
by different teams. In particular, the Sustainability team, the
Strategy team, the Group Risk Management function and the Duty
of Vigilance Committee play a key role. Other topic-specific
committees contribute to the assessments and oversee the Group’s
strategy on those issues, such as the Carbon Committee, Human
Resources Committee, and the Ethics Committee.

Key internal tools include:

» Aninternal and external stakeholder consultation (materiality
assessment), focused on analyzing key stakeholders
expectations, is performed prior to each SSI program launch
every three to five years (last exercise done in 2020). This
assessment is described in the next pages of this chapter.

»  The Group risk matrix, led by the Group Risk Management
function, is updated every year and focuses on identifying the
risks considered by the Group as specific to its business and
identified as having the potential to affect its business activity,
its image, its financial performance, its results, or the
achievement of its objectives. For more details about the
Enterprise Risk Management (ERM) please consult Chapter 3,
pages 326 to 357.

» The Vigilance risks matrix, which is presented and described in
chapter 2.2.2 “Vigilance Plan” on page 117, focuses on the
potential adverse impacts the Group may have on people or
the planet, directly or indirectly in its value chain through its
business relationships. A dedicated Vigilance report is
available online.

+ Other specific risk mappings are conducted regularly,
dedicated among others to Ethics & Compliance (including Anti-
Corruption and Conflicts of Interest), Climate, Water and
Biodiversity, supplier, and cybersecurity risks.

Internal tools are complemented with external inputs, such as:

+ Regulatory frameworks: for instance, the key topics listed under
Article R. 225-105 of the French Commercial Code (Extra-
Financial Performance Declaration), the European Taxonomy
Regulation or European Sustainability Reporting Standards
(ESRS);

» International Finance Corporation’s (IFC) Performance
Standards on Environmental and Social Sustainability;

+ International institutions and Non-Governmental Organization
(NGOs), and peer working groups and initiatives;

» Analysis of Environment, Social, and Governance (ESG) rating
agencies expectations;

»  Specific requests from investors and customers;

+ Recommendations from the Task Force on Climate-related
Financial Disclosures (TCFD), the Taskforce on Nature-related
Financial Disclosures (TNFD), and various other frameworks
(SASB, GRI, etc.).

The assessment covers the entire value chain of the Group and
its stakeholders: suppliers and subcontractors, financial
transactions, customers, as well as Schneider Electric’s scope —
on cross-functional, environmental, social, and societal topics,
including human rights and anti-corruption.
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The main identified risks, opportunities, and impacts are quantified
based on probability of occurrence and magnitude of impact by
the relevant departments to determine gross risks, and an
assessment of current mitigation measures informs on potential

net impacts. In this sustainability chapter, we present and discuss
gross risks, and detail the mitigation actions implemented. Net risks
are presented in Chapter 3, page 337 in accordance with
“Prospectus 3” requirements.

On this basis, the list of extra-financial risks is reviewed and
validated annually by relevant Senior Vice Presidents, the Board of
Directors’ secretariat, the Internal Audit team, the Group Risk
Management function and presented to Governance, Nominations
& Sustainability Committee and to the Function Committee at least
every 3 years, in coherence with the SSI calendar.

Six main risk categories were identified in 2023 and are presented
in detail in the following pages:

+ Corporate governance

» Ethical business conduct

» Cybersecurity and data privacy

» Sustainable supply chain

» Product, projects, system quality, and offer reliability
» Responsible workplace

Creation of the SSI programs and targets
leveraging the analysis

The Group Sustainability team collates the various inputs to identify
the strategic issues that need to be addressed. Every 3 to 5 years,
the analysis leads to the creation of new transformative programs
under the Schneider Sustainability Impact.

For each target and indicator composing the SSI, the ambition

is defined in consultation with the departments concerned, and
leveraging the various risks, opportunities, and materiality analyses
described above, as well as best practice benchmarks.

Zoom on the latest materiality analysis

In 2020, Schneider Electric built its third materiality matrix by
consulting external stakeholders (such as customers, suppliers,
international organizations, trade associations, experts, and
shareholders) and top and senior managers within the Group,
including the Executive Committee. Nearly 200 stakeholders were
consulted in total. The details of the analysis can be found in the
Group’s Universal Registration Document 2021 pages 76-77.

Overall, stakeholders pointed to growing instability — whether
environmental, social, political, or economic. This creates
uncertainties for businesses, which should work on

building resilience:

+ Climate change is the main trend identified externally and
internally. It includes the move towards energy transition and
electrification, on which external stakeholders expect Schneider
Electric to take the lead.

» Inclusion and deploying a just transition benefits all equally,
covering the Company’s extended responsibility to its
ecosystem, in particular in the supply chain, to ensure the
low-carbon transition. Stakeholders also mentioned the growing
expectations in providing ethical and sustainable products.
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Chapter 2 - Sustainable development

2.1 Sustainability for all

Du

Resilience, and the move towards more local supply chains,
specifically post-COVID-19, can be a way to mitigate
geopolitical uncertainty and a rise in protectionism.

Ethics in digital: the growth of digitalization and the need for
stronger ethics represents both an opportunity and a risk for
Schneider Electric. This covers topics such as the power of data
and the ethical use of it, the potential opportunities and dangers
of Artificial Intelligence (Al), as well as people’s well-being and
job security in a transitioning world.

Resource scarcity and circular economy featured very highly

in terms of internal expectations.

ring the discussions, a number of matters were frequently

mentioned:

. The vision of the Group, endorsing the link between

sustainability and digital, is complex and not always easy to
understand for non-experts. Schneider Electric could be
pedagogic in its advocacy.

Schneider Electric 2020 Materiality matrix

External stakeholders

Being exemplary in the management
of our customers and partners data

Ensuring an expert and representative

for long term

Facilitating renewable energy production

Ensuring customer due diligence
Guaranteeing high social

Becoming a key player
in electric mobility

and environmental standards
for subcontractors and suppliers

2. There are high expectations for Schneider to become a globally

recognized leader for a decarbonized world, with its products
and solutions, and in terms of thought leadership.

3. All topics are deemed important, reinforcing our holistic vision of

sustainability. Issues were prioritized based on three groups:

— License to operate — fundamental “must have” topics such as
product quality and safety, and cybersecurity.

— Standard issues — topics which are on track, and on which
Schneider Electric must remain mobilized (e.g., health and
security, environmental excellence, and corruption).

— Key transformational topics — those which have the potential
to transform markets and differentiate Schneider Electric
from others (e.g., climate change adaptation and mitigation,
the circular economy, and human engagement).

. The SSlis a renowned and transformative program which is a

source of pride internally, with external recognition, but which
needs a new lease of life: simplified, with increased internal
buy-in and awareness.

Becoming a key player for a net zero carbon built environment* .

e

Decarbonizing our supply chain

Becoming a leader of the circular
economy and rethinking our
resource footprint

influence policy
(=57 Supporting our employees in the

- . transformation of their profession
Limiting global impact on biodiversity,

in ouriit e Aiming for zero corruption at all levels,

Ensuring our employees in the whole value chain

well-being in and out of
the workplace

Ensuring social dialogue o Being a role model in
g g the effective reduction
[E— - . 000, of our own CO, emissions

nsuring digital uaranteeing a
SObfielyg . responsible gffer ’ .
. Guaranteeing optimal
working health and
safety conditions
for our employees
Contributing to
the fight against .
energy poverty . ‘
. . Developing regional
. sallgjeighains Guaranteeing cybersecurity
of products and solutions
Ensuring exemplary
tax practices . .
Ensuring an . Aiming for environmental Guaranteeing quality and safety of products
exemplary excellence at our sites
Actively contributing to
the rise of the industry 4.0

Contributing to training and education

in energy & digital professions Promoting giversity anc? inclusion in all

our and

Ensuring fair pay for
our employees

Being a recognized access

to energy player Advocating an all electric and all digital world

Internal Stakeholders

Environment @ Governance and Ethics @ WVission @ Product stewardship ® Social @ Society @ Sustainable supply chain

Top four expectations

The materiality matrix above displays the results of the analysis, which can be summarized in four megatrends:

Leading climate action in our
ecosystem with our partners.

Pioneering circular economy
and being efficient with
resources.

Ensuring a fair transition and
guaranteeing high ethical,
social, and environmental
standards along more local
value chains.

Leverage digital in cybersecure
solutions to boost positive
impact.



In 2023, Schneider Electric started to perform its double materiality
assessment in line with the European Sustainability Reporting
Standards (ESRS) as a first step to comply with the Corporate
Sustainability Reporting Directive (CSRD). This assessment
involves the collaboration of various teams, especially the
Sustainability team, the Group Risk Management function, and the
Duty of Vigilance Committee.

Chapter 2 - Sustainable development

The double materiality assessment leverages various internal
analyses and external inputs, including stakeholders’ consultations,
to determine the materiality of relevant sustainability topics for the
Group, both from a financial and/or impact perspective. Material
risks, impacts, and opportunities across the value chain will be
validated by the Company'’s highest governance bodies. The
results of this assessment will be disclosed in Schneider’s
Universal Registration Document 2024.

2.1.6 Main sustainability risks, opportunities, and
impacts

As part of its Extra-Financial Performance Declaration, the Group presents the main risks, opportunities, and impacts identified with respect
to major societal challenges in this section. For more details about risk management at Schneider Electric, see Chapter 3 on page 324.

Risk description and impact
Competition law
Non-compliance with
competition laws and
regulations could result in:

Fines

Brand and reputational
impact

Other consequences

Policies and systems

Trust Charter
Competition Law Policy
Competition Law Guidelines

Channel Contract Review and
Approval Policy

Conflict of Interest Policy
E-learnings

Trust Line whistleblowing system

Main actions and 2023 performance

+ New Competition Law Guidelines

and Processes issued

+ Competition law e-learnings

issued

+ Commercial Compliance Program
« Refreshed channel contract

templates

«  SSI#7: 82% achieved in 2023

(stable since 2022)

Opportunity created

Increase trust among our
customers, partners and
larger community

Increase business
opportunities

Increase employee risk
awareness

Corruption and bribery
Corruption links to B2B and
project business may occur
through third parties’ activities
(partners, suppliers,
intermediaries, companies to
be acquired, public officials,
public-private partnerships,
and extractive industries) and
cause various impacts:

Legal proceedings,
prosecutions, and sanctions
Subverting local social
interests and/or harming
local competitors
Debarment from public
tenders or public funds
Increasing costs for
companies, and further
down the chain, their
customers

Public relations backlash

Trust Charter
Anti-Corruption Policy
Whistleblowing Policy

Case Management &
Investigation Policy

Conflict of Interest Policy
Business Agents Policy

Third Party Due Diligence Policy
Gifts & Hospitality Policy
Philanthropy Policy
Sponsorship Policy

Specific Marketing guidlines
Specific M&A guidelines
Dedicated Trust Standards

Risk mapping dedicated to
“Ethics & Compliance” risks

* New and updated policies
» Anti-corruption e-learning and ad

hoc anti-corruption learnings

+ Communication campaigns
+ Third-party management

processes enhancement

* Anti-corruption controls

enhancement

+ Dedicated Key Internal Controls

and central monitoring process

«  SSI| #7: 82% achieved in 2023,

aiming for 10 pts increase by
2025

+ SSE #13: 97% of employees

trained on Cybersecurity and
Ethics in 2023 (vs. 96% in 2022)

Increase employee
satisfaction

Improve workplace
culture

Strengthen legal
compliance and public
reputation

Reinforce customer,
partner, supplier, and
local communities’
engagement and loyalty
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Chapter 2 - Sustainable development

2.1 Sustainability for all

Risk description and impact

Policies and systems

Main actions and 2023 performance

Opportunity created

Export Controls
Non-compliance with export
controls and sanctions, lack
of third-party screening,
could resultin:

* Criminal penalties and fines

« Brand and reputational
impact

* Business disruptions

» Denial of export privileges

Corporate governance

Export Control Policy
Export Control Directive

Global Export Control Program

Sustainability Commitments and Regulatory Requirements

Failure to deliver on
long-term public
sustainability commitments
such as the SSI

and the Group Net-Zero
commitment, as well as failure
to comply with regulatory
requirements, may result in:

« Brand and reputational
impact

« Distrust from stakeholders
and loss of attractivity to
investors, customers, or new
talents

Internal governance in place
from Board to operational levels
to monitor performance and
progress, ensure compliance
with regulatory requirements,
and oversee Sustainability risks
through a global Sustainability
Committee

SSI performance embedded in
managers’ and leaders’
short-term incentives

ESG performance in four
external ratings linked to
attribution of performance
shares for leaders (Schneider
Sustainability External and
Relative Index, or SSERI)

»  Export Control program

+  Export Control Center of Excellence
(CoE) transformation project

+ Global Export Control awareness
and training

» Global Export Control Network of
806 Single Point of Contact
(SPOC) sharing standards and
best practices

+ About 2,250 hours of training
delivered to SPOC Network

» 3rd Party Screening

» Created a Global regulation
change advisory board (GCAB)
created to review impact of new
and updated global regulations,
manage change, internal
communications, and training

« SSI 2023 performance reached
6.13/10, above the 6.00/10 target

+ 100% performance in Schneider
Sustainability External and
Relative Index (SSERI) thanks to
industry leader ranking in several
ESG ratings

+ Good progress in SSI and SSE
climate programs and CO,
footprint reduction of 17% vs.
2021

Building trust with
customers and partners

Ensure compliance to
global export controls
and sanctions

Transparency and
traceability in the supply
chain, reducing the risk
of disruptions and
enabling smoother
operations

Higher credibility and
attractivity to
stakeholders (such as
investors, new talents,
customers, or
governments)

Risks mitigation ahead
of competition thanks to
the SSI disruptive and
virtuous continuous
improvement process

Business opportunities
thanks to innovation and
transformation

M&A and Integration
Insufficient due diligence
when acquiring new
companies and implementing
controls post-acquisition
could resultin:

+ Suboptimal acquisition
strategies or flawed
selection of acquisition
targets, overestimating
an acquisition’s future
performance or potential,
revenue or cost synergies
with Schneider Electric

+  Post-M&A risks may include
failure in:

— Acquisitions’ strategic
intent realization

— Acquisitions’ value
creation

— Acquisitions’ integration
process

— Divestiture strategy
execution

M&A and divestment
assessments

Risk mitigation systems
Trust Standards

Integration Task Framework

» Trust Standards and Integration
plan status reviewed twice a year
in Function Committee

«  Compliance with applicable
Trust Standards across less
than 3 years majority owned
acquisitions: 45% in 2023

Trust Standards as
opportunity for business
enabler and integration
standardization




Risk description and impact

Policies and systems

Chapter 2 - Sustainable development

Main actions and 2023 performance

Opportunity created

Cybersecurity and data privacy

Cybersecurity

Risk of cybersecurity on
Schneider Electric
infrastructure and its digital
ecosystem (including
connected products used as
a gateway to attack Groups’
customers and partners) may
result in a risk of a malicious
exploitation or a risk of intrusion
into the infrastructures of
Schneider Electric production
and distribution centers, the
potential consequences of
which are:

* Impacts on productivity,
data privacy, and operations

< Financial cost, and loss of
confidence from
stakeholders

Directive Site Protection

Data center, IT Room and
Network Enclosure

Security Policy

IT Disaster Recovery Plan for
Business Continuity Policy

Network Security Policy
Acceptable Use of Assets Policy

Security testing for products
and systems

Product and System Security
Policy

Source Code Security Policy
Cyber Badge Principles
Third-Party Security Principles

Malicious Software Policy

220+ Cybersecurity leaders
appointed and trained

Cyber performance of sites part
of the bonus of the plant manager
Operational Technologies (OT)
workers security awareness
deployed

Access level defined, granted,
and checked as per the profile/
need

For customer-facing employees:
deployment of Cyber Badges
across 20,000+ employees
(compliance monitoring)

For customer-facing suppliers:
Cybersecurity and Privacy Terms
& Conditions developed for all
suppliers

OT network, monitoring and threat
detection, incident response
process

IT/OT network segmentation
secured industrial Personal
Computers (PCs), secure remote
access, backup restore for PCs,
and Programmable Logic
Controllers (PLC)

SSE #13: 97% of employees
trained on Cybersecurity and
Ethics in 2023 (vs. 96% in 2022
SSE #16: top 25% in external
ratings for Cybersecurity
performance achieved

Greater confidence of
our customers and
partners in our supply
chain and products

Market access to critical
infrastructures/
customers

Critical certifications
obtained IEC 62443

Advanced discussions
with authorities and
greater collaboration on
safety and security
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2.1 Sustainability for all

Risk description and impact

Policies and systems

Main actions and 2023 performance

Opportunity created

Compliance

Non-compliance
with data laws could result in:

+ Endangerment,
modification, and exfiltration
of data from Schneider
Electric’s data systems

» Potential fines

» Brand and reputational
impact

Trust Charter
Global Data Privacy Policy
Data Classification Policy

Global Data Retention and
Disposal Policy

Record Creation
Backup and Recovery Policy

Log Management & Monitoring
Policy

Acceptable Use of Assets Policy
Digital Certification Policy

+ 30+ Data Protection Officers and
Correspondents at country level

+ Data Risk Resource scale up

» Data Risk Maturity assessment

+ Mandatory Cybersecurity & Data
Privacy annual training sessions

» 40+ Data Privacy Champions
appointed globally

* Annual review of all policies

» Data Retention
Sensitivity label feature enabled
on Microsoft Office 365 Suite for
all employees

Increase trust among our
customers, partners, and
larger community

Prove alignment to
regulations and devotion
to ESG requirements

Data Management
Inappropriate Data
Management could result in:

« Breaches in data security
and privacy, leading to
reputational damage, legal
consequences, and
financial losses

* Non-compliance with data
protection regulations
leading to regulatory
penalties and compliance
issues

+ Ineffective decision-making

» Hinder innovation and digital
transformation

Data Classification Policy
Global Data Security Policy
Global Data Privacy Policy
Schneider Electric Data Charter

Global Data Retention and
Disposal Policy

« 20+ Data Risk Managers and
Data Security Leaders

» 30+ Data Officers globally Data
Classification Enforcement

» Data Classification Education

+ Data Risk Resource scale up

+ Data Risk Maturity assessment

Increase trust with
customers and partners

Maintain excellence and
drive business
performance

Drive innovation

Improve operational
efficiency

Sustainable Supply Chain

Supply Chain Disruption
Lack of Supply Chain
flexibility and resilience due
to increase of climate-related
risks as well as the evolution of
international trade and market
barriers may result in:

« Delays in production and
delivery, incurring important
costs

« Impact on customer
experience if delays are
too long

Regional Supply Chain footprint
calculation

Multi-sourcing

Independent risk assessment
(fire, weather, climate) of our
Industrial sites

Preventive and reactive risk
management of Natural risks in
Supplier Risk Management
(SRiM) program

Recurring risk assessment of
our Industrial sites and suppliers
through Global Risk Consulting
program

* Introduction of CO, simulations to
compare alternative supply chain
strategies and footprints, and
network models

+ Implementation of deliberate
redundancies of both dual
factories for same products, and
dual suppliers (“Power of Two”)
for all critical parts and
components

Strong local presence

Deepening Strategic
Supplier Relationship
with greater C-Level

engagement

Shorter lead times and
low logistics costs and
CO, from deliveries

Improving component
lifecycle visibility and
taking the opportunity to
standardize electronic
components




Risk description and impact

Policies and systems

Chapter 2 - Sustainable development

Main actions and 2023 performance

Opportunity created

Sustainable value chain transition failure

Sustainable value chain
transition failure due to
climate transition and
adaptation failure over the
value chain, may threaten
business continuity:

» Access to critical raw
materials

« Transportation and
distribution disruption

« Damage to assets

» Logistic bottlenecks

Power of two in Manufacturing

Logistic nodes monitoring
system

Third-party critical sites
assessment

EcoDesign resource parameters

Performed a forward-looking
climate risk and vulnerability
assessment

Scenario-based analysis of direct
and indirect climate physical and
transition risks

SSI#3:27% CO, emissions
reduction from top 1,000
suppliers operations

SSI #4: 29% of green material
content in our products
Suppliers assessed through
EcoVadis / ISO 26000 evaluation.
Score 2023: 61.9 (vs. 60.3 in
2022)

Deployed a full business
continuity plan process

Growing demand for
green, low-carbon
product and services

Increasing interest in
decarbonization and
digitization

Accelerate the adoption
of circular business
models and
technological solutions

Human Rights

Violations of human rights
and fundamental freedoms,
in particular in supply chain
and off-site projects, linked to
the lack of transparency at
suppliers or the discovery of
malpractices in terms of human
rights may lead to:

+  Workers Health & well-being
impact

+ Legal impact

« Reputation and brand
image

Trust Charter and associated
trainings

Trust Line
Supplier Code of Conduct

Schneider Human Rights Policy,
updated in 2022

Environmental Engineering and
Health Services (EEHS) risk
mapping of suppliers

EEHS included in procurement
process

On-site supplier audits with
Responsible Business Alliance
(RBA) protocol

ISO 26000 assessment

SSI #6: 21% of strategic suppliers
conform to Schneider’s Decent
Work requirements (vs. 1% in
2022)

‘Social Excellence’ program
through multiple tiers of suppliers
in progress (SSE #12)

SSE #17: 3,248 suppliers
assessed under our ‘Vigilance
Program’ since 2018 (+1,165 vs.
2022)

Increased cooperation
with suppliers

Increased trust with our
customers

Resources

Scarcity of resources

used in the products or in
their manufacturing, due to
volatile prices and availability of
materials and resources

could lead to:

+ Costincrease of primary
materials and energy
» Disruption of supply

Supply chain resiliency

Raw material productivity and
hedging strategy

Project risk controversy
management

Water stewardship in water-
stressed areas

Proactive product returns and
take-back policies for a range of
offers

SSI #4: 27% green material
content in our products (vs. 18%
in 2022)

SSI #5: 63% of our primary and
secondary packaging is free from
single-use plastic and uses
recycled cardboard (vs. 45% in
2022)

SSE #11: 73% of sites in water-
stressed areas have a water
conservation strategy and related
action plan (vs. 48% in 2022)
Resilience management :
short-term by business impact
prioritization; medium-term by
de-risking portfolio; long-term
through re-design

Differentiation through
greater environmental
performance

Access to demanding
green markets

Superior resiliency to
face potential decrease
in availability of virgin
raw materials
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2.1 Sustainability for all

Risk description and impact

Policies and systems

Main actions and 2023 performance

Opportunity created

Product, project, system quality and offer reliability

Deficient product safety

Product malfunctions or
failures could result in:

+ Liabilities for tangible or
intangible damages, or
personal injuries

» Incurred costs related to
the product recall, to new
development expenditure,
and use of technical and
economic resources

* New or more stringent
standards or regulations for
quality and safety controls
could result in capital
investment or costs of
specific measures for
compliance

All our sites are certified ISO
9001

New Quality Strategy

Implemented Advanced Product

Quality Planning

Deploy 10 Fundamentals of
design assurance, liability,
training, and implementation

Quality Basics into Schneider
Performance System (SPS)
enhancement

Enhanced Quality Fundamentals
for suppliers: Supplier
Assessment Module (SAM) 2.0
Implemented Quality
Fundamentals for field execution
Deployed Quality Basics for
Software

SSE #15: 23 safety units recalled
in 2023

98% reduction in the number of
parts affected by recalls
compared to 2022

Work in collaboration
with customers

Challenging innovation
and research &
development (R&D) to
seek perpetual
improvement

Increase brand
reputation and value

Responsible workplace

Health and Safety

Serious or fatal employee
injury or illness could result in:

» Loss of, orimpact to,
employees

* Property damage

* Impact to Company image

» Decreased customer
confidence

» Fines

Safety strategy
Global safety directives

Serious Incident Investigation
Process (SIIP)

GlobES reporting, Global Safety
Alerts, EHS assessment

SSE #14: 0.51 Medical Incident
rate (vs. 0.58 in 2022)

Increase confidence of
current and prospective
employees.

Continuous Safety
improvement

Well-being and mental health
Lack of focus on well-being
and mental health, by not
providing ideal working
conditions may lead to:

* Absenteeism

» Cost of turnover

+ Disengagement

« Poor company image in the
marketplace

Global Family Leave Policy

Career development and
learning

Flexibility@Work hybrid policy

Well-being practices and
training

99% of countries deployed the
new Flexibility@Work policy to
support hybrid work

81% of our employees say they
have the flexibility to modify their
work arrangements as needed
New Ways of working playbook
and training rolled out to all
managers and employees
Mental Health mandatory training
completed by 97% of employees
(vs. 98% in 2022), and by 76% of
new hires

Improved talent
attractivity and retention




Risk description and impact

Policies and systems

Chapter 2 - Sustainable development

Main actions and 2023 performance

Opportunity created

Talent acquisition and retention
Talents and skills attrition
linked to the failure to attract,
develop and retain the best

talent on the market, especially
for critical skills, leads to:

» Cost of recruiting and
onboarding

* Gaps in critical skills

+ Succession pipeline for
critical expert and
leadership positions

« Less positive brand
perception by talent pool

New talent acquisition platform
to simplify the application
process and track the candidate
journey by stages

Annual performance and
development approach, with
fair, transparent and competitive
rewards and development

A robust talent management
system to review annually the
development plans for all
employees, identify key talent
such as experts and high
potentials, prepare key
successions and developments

Grow the early talent pipeline
through global program and
country-specific initiatives

Learning and Development
programs for employees at
different stages of their
professional career and specific
talent segments and critical
skills

Support employees to build a
sustainable and meaningful
career by democratizing access
to development opportunities
(internal mobility, project and
mentoring) via Open Talent
Market (OTM), and upskilling for
today and tomorrow

Flexibility@Work policy

» Global Career Days in over 100
countries and >100 events

« SSE #21: x1.55 employee-driven
development interactions in 2023
vs 2020 on the Open Talent
Market platform

»  SSE #22: 78% performance in
digital upskilling through the
Digital Citizenship program

+ SSE # 23: 67% of employees
having access to meaningful
career development programs
during later stages of their career
(vs. 43% in 2022)

+ Launched global candidate
feedback tool to track recruitment
experience

» SSI#10: Created more

opportunities by hiring x1.52 early

career talents vs. 2019

+ Digital Boost was completed by
almost 50K employees

» Functional and digital skills
program (CoMET) deployed
(>40K employees)

Recognized as an
employer of choice and
market leader for talent
development for
everyone, everywhere,
leading to greater talent
attractivity
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2.1 Sustainability for all

21.7 Integrated and transverse governance of

sustainable development

At Schneider Electric, sustainability is integrated in the processes and bodies that design and execute the Group’s strategy at Board,

management, and operational levels.

Management oversight

The Board of Directors

In 2013, the Board of Directors extended the powers of the
Governance & Remunerations Committee to include corporate
social responsibility (CSR) issues. Since 2014, the Group has
benefited from a specific Human Resources & CSRD Committee. In
2023, this Committee was renamed Governance, Nominations &
Sustainability Committee. It meets at the initiative of its Chairperson
or at the request of the Chairperson of the Board or CEO. The
agenda is drawn up by the Chairperson, after consultation with the
Chairperson of the Board. The Committee meets at least three
times a year (6 meetings in 2023). The Committee may seek advice
from any person it feels will help it with its work.

Main responsibilities:

«  Employee shareholding schemes and share allocation plans;
»  Compensation of Group managers;

» Succession plan for key Group Executives;

* Human resources;

» CSR policy and results.

More details about the composition and activities of the
Governance, Nominations & Sustainability
Committee are provided in Chapter 4, page 390.

The Function Committee

In 2022, the Group Sustainability Committee (created in 2010)
became the Function Committee. The committee is composed of
the Executive Committee members in charge of key Functions:
Governance, Global Marketing, Human Resources, Strategy,
Sustainability, Finance and Digital. The committee meets quarterly.
In 2023, this committee met 7 times. The Committee may seek
advice from any person it feels will help it with its work.

Main responsibilities:

» Decides the sustainability agenda;

» Sounding board for Functions;

» Escalation body for highly transversal programs, such as the
Schneider Sustainability Impact (SSI);

» Informs the Board Governance, Nominations & Sustainability
Committee.

The Stakeholders Committee

To reinforce its sustainability governance further with solid external
insights, Schneider Electric created a Stakeholder Committee in
2021. The Committee comprises eight external members who
share the Group's passion for sustainability, and its mission is to
oversee the delivery of short and long-term commitments
undertaken by Schneider Electric in accordance with its Purpose
and Sustainability strategy. The Company strives to ensure diversity
of the Stakeholder Committee members, in terms of origin, gender,
and experience. The Stakeholder Committee meets three times a
year and is chaired by Peter Herweck, CEO of Schneider Electric,
while Agustin Lopez Diaz, the Chief Sustainability and Customer &
Quality Officer of Schneider Electric, acts as its secretary.

More details about the Stakeholder Committee are
provided on page 35.

Coordination and monitoring

The Group Sustainability department

The Sustainability department was created in 2002. It has the
following responsibilities:

Schneider Electric’s sustainability strategy and rollout of action
plans at Group level with relevant entities;

= Central point of contact for internal and external stakeholders
regarding sustainability at Schneider Electric;
Organize and drive the work of Global Sustainability Committee

Itis organized around four areas:

» Access to energy, with responsibility for the Access to
Energy program;

» Environment, with responsibility for deploying Group climate
and environmental policies, actions and strategies;

» Group performance, in particular by steering the SSI, and
external ESG reporting;

» Sustainability Transformation, in particular driving the
ENGAGE and INVENT programs.

Territory Sustainability Leaders (TSL)

In 2021, Schneider’s Country and Zone Presidents worldwide made
200 local commitments that impact their communities, in line with
the Group’s 6 long-term commitments. To manage these programs
and to better answer the needs of local stakeholders, a new internal
sustainability governance model was created with a network of +60
TSL. This new network meets once a month and works to further
instill a culture of sustainability at every level of the Company, to
empower every employee to act, and to innovate with disruptive
sustainability actions.

Diffusion

SSI and SSE pilots and sponsors

The execution of all Schneider Sustainability Impact and Schneider
Sustainability Essentials programs is ensured by operational
managers or “pilots”, and sponsors at SVP-level to ensure proper
oversight and efficient program implementation.

Other key organizations

Several further Committees and organizations drive progress on all
pillars of the sustainability strategy, including:

» Global Supply Chain organization, with responsibilities including
safety and the environment;

* Human Resources organization;

» The Ethics & Compliance organization;

» The Corporate Citizenship department and the Schneider
Electric Foundation.



Chapter 2 - Sustainable development

Sustainability governance at Schneider Electric

All employees

Sustainability Fellows network, Volunteers, Schneider Electric Foundation delegates

*  Non-exhaustive list: Access to Energy Committee, Carbon Committees, SERE (Safety Environment Real Estate) Committee, Ethics Committee & Fraud Committee, Duty
of Vigilance Committee, Foundation's Executive Committee & Schneider Volunteerin Board, HR Committee, Diversity & Inclusion Committee, SSI pilots and sponsors.

Invest in Sustainability talents

To drive its Sustainability strategy, Schneider Electric has been
investing for the past years in the development of its talents across
ESG fields.

While its talent pool continues to flourish, the Group redefined in
2023 its organization strategy to best harness its collective
potential, resulting in the launch of the INVENT program and a
Sustainability Academy. This latter acts as a key enabler to deploy
the INVENT program and push the needle further on talent

management and allow continuous growth across the organization.

Engage Employees in Sustainability

In 2022, the Group launched the ENGAGE initiative, with the
ambition to make every employee an advocate for sustainability,
thereby accelerating the Group’s transformation and contribution to

the UN SDGs.

In complement, the Sustainability School was launched the same
year to help employees and partners understand how they can act
personally and professionally on sustainability through different
learning paths covering a large range of environmental and social

topics, including challenges of our decade and Schneider’s
detailed Sustainability strategy.

-
m 4
. . . . =
- Board of Directors Executive Committee Stakeholders Committee om
= =@
K] Governance, Nominations & Function Committee - :
(4 Sustainability Committee =
g m
o o
)
5 * Approve the sustainability » Validate strategy and » Participate, challenge and
£ strategy and SSI alignment with the oversee the execution of @
% » Approve LTIP and STIP United Nations SDGs Schneider’s Purpose, =
g for the CEO » Challenge and monitor global Sustainability strategy and -
g sustainability performance delivery of long- and
and progress of initiatives short-term commitments o
=
N
c2 Sustainability Department and Global Sustainability Committee .
Q= P
w2 -
£ c
2 g » Coordinates and monitors the sustainability strategy and performance
8 s + Manage innovation projects o
o g » Lead the relationships between internal and external stakeholders »
(]
360-degree ESG 360-degree ESG Network and expert -
implementation vision committees
(g}
Businesses, operations, SSI Pilots and Sponsors Schneider Electric has -
and corporate functions . . : expert committees* on
 Imblement strat 5 ’ Est.ablg‘hes d|alotgut;a W'tth il dedicated and material
mplement strategy an entire Company to boos topics, in particular: N
Company programs ambition, innovation, and T
and policies integrate all challenges » Climate o
+ Execute sustainability + Co-develops new *  Environment
objectives (SSI, variable SSI programs * Human rights
compensation) + Representatives from « Governance ;
» Support awareness Executive Committee, « Ethics ©
* Innovate operational activities and « Citizenship
central functions » Diversity & Inclusion
(]
I
©

W09°9S MMM | 011108|F J8pIauyos | uQ S| a7

0
©




STRATEGIC REPORT

Schneider Electric Universal Registration Document 2023 | www.se.com

©
o

Chapter 2 - Sustainable development

2.1 Sustainability for all

The ENGAGE program builds on other initiatives already underway:

» The Sustainability Essentials training deployed for all
employees;

+ The “Act For Green” initiative, which aims at supporting all
employees to pursue local environmental actions;

*  The UN World Environment Day on June 5th has been
celebrated on all sites since 2014. Communities of ambassadors
facilitate e-learning and workshops (such as Climate Fresk);

» The Schneider Electric VolunteerIn initiative, as part of the
Schneider Electric Foundation, enables employees since 2012
to participate in volunteering missions through partnerships with
NGOs from all around the world.

Internal governance model and policies

Internal policies are the backbone of an organization’s Compliance
and Security program. They ensure employees understand how

to implement critical tasks and meet behavior expectations.
Regulators have made clear the need for effective policy
development and management programs.

Itis no longer enough to merely document the existence of policies
and procedures. Organizations must be able to demonstrate that
employees know, understand and apply them. To that end,
Schneider Electric has established a four tier form of
documentation pyramid of norms, under the umbrella of its Code
of Conduct called the Trust Charter, strengthened by policies,
standards, procedures, and guidelines.

Policies consist of formal statements produced and supported by
the leadership team, that state where the organization stands on
important issues. Schneider has around 85 global policies. The
Schneider Electric Global Policy Management Policy provides the
rules to be followed for global policies.

Standards defined in these internal policies assign quantifiable
measures and define acceptable levels of quality. Procedures
establish the proper steps to take to operationalize a policy and/or
standard. Finally, guidelines provide additional guidance with a set
of recommendations to clarify expectations of a given procedure.

Trust Charter

In 2021, Schneider Electric evolved its Principles of Responsibility
to the Trust Charter, acting as its Code of Conduct and
demonstrating its commitment to ethics, safety, sustainability,
quality, and cybersecurity. It is an executive summary of our
policies and a guide on how we work. It is available publicly on
our website in 30 languages. Further details are provided on
page 108.

I;T__'_\ Discover Schneider’s Trust Charter on www.se.com

Human rights and corporate citizenship

Schneider Electric wrote a specific Human Rights Policy as part of
a broader program on duty of vigilance in its value chain and in line
with the United Nations Guiding Principles on Business and Human
Rights (see page 136). The policy was updated in 2022.

Human resources and safety

The Group’s Human Resources policies cover the following topics:
diversity, equity and inclusion, health and well-being, safety,
security and travel, employee engagement, family leave, anti-
harassment, recruiting, international mobility, training, human
capital development, talent identification, total remuneration, social
benefits, and COVID-19. These apply to the Group and are
accompanied by global processes.

Ethical business conduct

In addition to the Trust Charter, the Business Agents Policy
specifies the rules to be followed when an external stakeholder is
solicited to secure a deal and integrates the approval process of
business agents. The Internal Fraud Investigation directive
indicates the commitment to whistleblower protection. The Gifts &
Hospitality Policy was approved by the Group's CEO in December
2015 and updated in 2021 before local deployment. It is
supplemented by an anti-corruption Code of Conduct detailing
related processes. Other policies cover social media management,
competition law, conflict of interest, export control, etc.

Cybersecurity, data privacy, and protection

Schneider Electric developed a number of policies to reinforce its
cybersecurity and respect personal data and privacy, such as IT
asset management and usage, acceptable use of assets, general
information security, data classification, global data privacy, user
access management policy, email security policy, and many others.

Climate and resources

Schneider Electric’s environmental policy aims to improve industrial
processes, reinforce product EcoDesign and incorporate Group
customers’ concerns about environmental protection by providing
them with product and service solutions. It is bolstered by the
Energy and Environment policies. These policies apply to the
Group and are accompanied by global action plans.

Responsible sourcing

In 2016, Schneider Electric renewed the charter for its suppliers,
called the Supplier Guide Book. It sets the Group’s sustainability
expectations in five areas: environment, fair and ethical business
practices, sustainable purchasing, working conditions, and human
rights. These requirements are detailed in a dedicated document
called the Supplier Code of Conduct. In 2018, the Group adopted
the Responsible Business Alliance (RBA) Code of Conduct for
suppliers. In 2021, Schneider renewed its Supplier Code of
Conduct whereby it requires all its suppliers to review their own
operations, set ambitious targets, and initiate bold actions in the
areas mentioned in this Supplier Code of Conduct.


https://www.se.com/ww/en/about-us/sustainability/responsibility-ethics/

Products quality

Schneider’s priority is to satisfy its customers with outstanding
end-to-end experience. Quality is every customer’s right and every
employee’s responsibility. Experience is the most important for
customers, defining the business relationships they sustain with
suppliers and partners. The Group’s customers place trust in its
resilient, highly-personalized, multi-channel experience, and the
superior quality of its products. Hence, the Company acts with

Chapter 2 - Sustainable development

agility, discipline, and good business sense throughout the offer
lifecycle; from creation to supply, manufacturing, and delivery,
when in operation and when being serviced. The Group has
deployed a specific Quality Directive “Managing Customer Safety
Risks” and a Quality Procedure “Offer Safety Review” to protect its
customers. These are supported by the Quality Management
System, which is improved continuously. Itis in full alignment with
the Trust Charter and the ISO 9001 standard.

2.1.8 Global and local external partnerships to move

forward collectively

Schneider Electric works with more than 300 local and international organizations and associations on economic, social, and environmental
issues to foster sustainability in cooperation with various players. The Group confirms its commitment to and participation in discussions on
challenges related to climate change, social equity and ethics. The main memberships are presented in the following table.

Organization Description

Key actions with Schneider

Access to Energy

Alliance for rural electrification advocates
for a decentralized, sustainable and
inexpensive renewable energy sector that
generates local employment and inclusive
economic growth.

Alliance for rural
electrification

In 2023, Schneider strengthened its sponsorship and took part
in several events such as the Energy Access Investment Forum
2023 (Abidjan), panels, webinars and newsletters, and
collaborated on a position paper about Microgrid in Africa.

The Foundation relies on innovation to
propose solutions helping decision makers
harness the economic opportunities of the
ecological transition whilst reducing their
environmental footprint.

Solar Impulse
Foundation

Schneider has made a four-year commitment to the Solar
Impulse Foundation, which selects 1,000 solutions contributing
to the achievement of at least five SDGs. In 2023, they partner to
host the exhibition “1000+ Solutions for Cities’ in Schneider’s
Grenoble site “Intencity”. The Group also works with the
Foundation for its products certification.

All digital topics

Information ITI Council is the trusted leader of innovation Through ITI, Schneider Electric contributes to provide inputs

Technology Industry  policy that drives sustainable, ethical, and and influence national governments about global digital policy

(IT1) Council equitable growth and opportunity for all. and regulations. ITl, in coordination with its members, submit
feedback reflecting their input on various topics such as
digitization, cybersecurity, data privacy, IT supply chains, and
public procurement.

Information ITIF is a non profit think tank whose mission In 2023, Scheider Electric collaborated closely with ITIF on

Technology and is to formulate, evaluate, and promote policy various topics such as clean energy and data education for

Innovation solutions that accelerate innovation and policy makers.

Foundation (ITIF) boost productivity to foster growth,

opportunity, and progress.

Circular Economy and product environmental performance

Ellen MacArthur The Ellen MacArthur Foundation works to

Schneider has been a member of the Ellen MacArthur

Foundation accelerate the transition to a circular Foundation since 2021. The goal for the Group is to gain
Membership economy by developing and promoting this knowledge on circular economy, develop its network, identify
new and innovative model. The Foundation best practices, challenge its circularity strategy and share
works with business, academia, practices.
policymakers, and institutions to mobilise
systems solutions at scale, globally.
Product PEP ecopassport® program employs the Schneider is a founder of the association, chairing the Steering

Environmental
Profile (PEP)
ecopassport

LCA approach and will be acknowledged as
a framework and method that are
compatible with the PEF methodology
created by the European Commission. PEP
ecopassport will be a recognized body for
the EU’s upcoming Sustainable Product
Initiative.

Committee and Technical committee to ensure the rules to
perform PEP are compliant with international standards and use
in a consistent manner. In 2023, Schneider supported PEP
methodology through the Ecoplatform association and
participated to the Lifecycle Management Conference, among
other events. In 2023, 80.6% of Schneider’s products were
covered by PEP-Green Premium™.
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2.1 Sustainability for all

Organization Description

Key actions with Schneider

Climate

Energy Transition The Energy Transition Commission (ETC) is

Schneider has collaborated with the Energy Transition

Commission a global coalition of leaders from across the Commission on multiple topics of research such as hydrogen
energy landscape who are committed to a and clean electricity all in the direction of Net-Zero. The Group
Net-zero world by 2050 and focused on contributed to the publication of several reports, notably on
advancing the debate and solutions to energy productivity, and the supply chain in the new energy
climate change. economy. It also organized expert workshops and participated

in major events such as the COP 2023.

Entreprises pour French association that brings together Schneider worked closely with EpE in 2023, notably on several

I’Environnement some sixty major French and international publications such as the report “2030 Milestone for the

(EpE) companies committed to lead their Ecological Transition”, a report on Climate dialogue with

own and society’s ecological transition.

stakeholders. and a joint tribune published ahead of the COP28
asking to accelerate the Climate transition.

Cybersecurity and Data

ISA Global
Cybersecurity
Alliance (ISAGCA)

The Global Cybersecurity Alliance is a new
organization aiming at influencing
government policies in favor of the IEC
62443 suite of standards. Of late, they have
set up helpful meetings with DHS
(Department of High Security) and DOE
(Department of Energy) officials.

In 2023, the ISAGCA and Schneider worked with the
Cybersecurity and Infrastructure Security Agency (CISA) to map
ISA/IEC 62443 to CISA Cross-Sector Cybersecurity
Performance Goals. Through ISA/CEI, Schneider contributed to
several publications and to the development of standards
(primarily through ISA/IEC and aided by ISA GCA), and
defended ISA/IEC 62443 cyber standard as the reference for
OT cybersecurity.

Confederation of
Europe Data

CEDPO contributes to promote the role of
data protection officer, provide advice on

Protection balanced, workable and effective data
Organizations protection, and contribute to better
(CEDPO) harmonization of data protection law and

practice in the EU/EEA.

Schneider works closely with CEDPO, through working groups,
contributing to the writing of documents such as “Ten questions
at the intersection of Al/ML and data protection”, and by
commenting on EU privacy laws.

Diversity, Equity and Inclusion

Valuable 500 The Valuable 500 is a worldwide corporate
alliance of 500 CEOs and their organizations
that collaborates on innovations for disability

inclusion.

Schneider Electric is committed to ensure that disability
inclusion is on its senior leadership agenda, and that its
commitment is shared with the business and the world. The
Group is committed to reporting on the following 5 criteria:
Workforce representation, objectives, training, ERNs, Digital
accessibility.

International Labour
Organization Global
Business and
Disability Network
(ILO GBDN)

The ILO GBDN is a platform dedicated to
ensuring that the employment policies and
practices of companies of all types are
inclusive of people with disabilities
worldwide.

Schneider signed the ILO Charter on Business & Disability and
has committed to applying these principles in its organization.
In November 2023, the Group participated in a panel discussion
during the ILO GBDN Summit “No social and environmental
sustainability without disability inclusion”. With a view to
continuous improvement, Schneider also benefits from
peer-to-peer sharing on a quarterly basis.

HEC Paris -
Movement for Social
and Business
impact

The goal of HEC Specialization “Movement
for Social and Business” is to achieve a
more inclusive economy, in which
companies seek to maximize their social
impact alongside their economic
performance.

In 2023, HEC and Schneider have worked very actively
together. They co-founded « The Impact Company Lab », a new
experimentation platform that harnesses the power of
companies and the expertise of HEC Paris researchers to
amplify the impact of business leaders’ just transition agendas.
Furthermore, Schneider has engaged with climate
entrepreneurs/innovators, as part of the Creative Disruption
Lab, to support and promote technological start-ups with high
growth potential.
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Key actions with Schneider

Energy Efficiency/Electric mobility/Digital Renewables

European Alliance
to save Energy

This coalition actively advocates to advance
the European energy efficiency agenda, in

EU-ASE influences the Energy Efficiency Directive and the
Energy Performance of Buildings Directive and Hosted Energy

(EU-ASE) particular through more stringent legislation Efficiency Day. It was an important participant in the Sustainable
on energy efficiency and buildings. Energy Week organised by the European Commission.

Comité Stratéegique ~ The Committee aims to turn the energy In 2023, Schneider participated in the definition of the new

de Filieres transition into an opportunity for organization’s roadmap (2024-2027) and led the “I decarbonize”

Nouveaux Systemes reindustrialization, by combining the efforts initiative, which consists in decarbonizing French industry and

Energétiques of the Government, industrial companies, offer decarbonation solutions with a significant local content.

and trade union players under a common
roadmap.

ZHO

Cercle d’Ethique
des Affaires

Its mission is to promote ethics and
compliance in the management and
governance of French companies by
organising different meetings and
discussions with multiple parties.

Schneider is actively involved in defining the challenges of
Ethics and Compliance in France, and to exchange with its
peers to better meet those challenges. In 2023, Schneider
focused on ethical challenges in artificial intelligence, internal
speaking and inquiry, gift management and hospitality.

Mouvement des
Entreprises de
France (MEDEF)

MEDEEF is the leading employers’
association acting in the interests of
businesses. It takes part in social
negotiations and intervenes in tax and
regulatory decisions affecting companies.

Schneider engages to establish private sector’s position in all
matters related to Ethics & Compliance within the dedicated
Committee, particularly with regard to laws and regulations on
anticorruption, Human rights and whistleblowing, at French and
European levels.

Entreprises pourles  EDH aims to promote the understanding
droits de 'Homme and integration of human rights within
(EDH) companies through the deployment of

vigilance approaches.

In 2023, Schneider worked in collaboration with the association
and participated in the organization of several events such as
workshops, learning and awareness sessions about Human
rights.

UN Global Compact
(UNGC)

Global Compact is a voluntary initiative
based on CEO commitments to implement
universal sustainability principles and to
take steps to support UN goals.

Schneider is Patron of the UNGC Labour and Decent Work

program as well as Sponsor on Climate. In September 2023,
Schneider committed to take action as an early mover of the
UNGC Forward Faster initiative in the area of the living wage.

8HJ

Industry 4.0 and Smart Manufacturing

OPC Foundation The OPC Foundation is an industry
consortium that establishes and maintains
standards for automation, open systems

and equipment connectivity.

OPC and Schneider continued to work together in 2023, through
several technical working groups about the next generation of
industrial network with OPC UA FX as unified network for
controller to controller (C2C) and controller to Device (C2D).

FDT Group FDT is the open standard for enterprise-
wide connection that uses IlloT and Industry
4.0 to integrate networks and devices for

industrial automation.

In 2023, Schneider supported FDT Group technical work in
various project groups and contributed to the maintenance and
evolution of the international industry standard (“FDT - Field
Device Technology”, IEC 62453 / ISA 103).

FieldComm Group FieldComm Group is in charge of industrial
protocols implemented in Process

Automation Systems (HART, FieldBus, FDI).

FieldComm and Schneider have been working together in 2023
to reduce gap between Process automation and Factory
Automation networks.

Philanthropy
Alliance pour le
Mécénat de
compétences

Coalition of French companies involved in
volunteering of big companies employees.

The group has participated in the creation of a multi-enterprise
impact study about the social impact of skills-based
sponsorship.
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2.1 Sustainability for all

Organization

Description

Key actions with Schneider

Smart Grids and Sustainable Cities

T&D Europe

T&D Europe is a grid technology providers
association. It represents electricity
transmission and distribution equipment
and services providers in Europe.

T&D and Schneider have published a joint report on IEC 62443
adoption and promoted its representativeness in sectorial
regulations.

Smart Energy
Europe (smartEn)

SmartEn integrates consumer-driven clean

energy transition solutions. It aims to create

opportunities for companies to integrate
increasingly renewable energy system.

Schneider and SmartEn have worked hand in hand to publish
different position papers on renawable energy systems
efficiency and other related topics.

Sustainable governance and crossfunctional topics

World Business
Council for
Sustainable
Development
(WBCSD)

The WBCSD is a community of over 200 of
the world’s leading sustainable businesses
working collectively to accelerate the
system transformations needed for a
Net-zero, nature positive, and more
equitable future.

Participation in various workstreams such as Equity & Human
Rights; PACT (Partnership for Carbon transparency) on carbon
accounting and avoided CO, emissions; and SOS1.5, a
cross-sectoral framework designed to assist businesses in
modernizing their processes and preparing for a 1.5°C
scenario.

World Economic
Forum (WEF)

The World Economic Forum is a nonprofit
organization that works to improve the
status of the world by bringing together
influential figures from business, politics,
academia, and other sectors of society to
help set priorities for the globe, individual
regions, and various industries.

Schneider worked jointly with the WEF on various subjects such
as transforming energy demand, through public-private
collaboration and presenting use cases of Schneider buildings,
Net Zero Industry, Zero Carbon Project, Smart Factories, via the
WEF Global Lighthouse Network. Schneider also collaborated
with peers on the Al Governance Alliance launched in 2023, the
Urban Decarbonization roadmaps of San Diego and the Global
Parity Alliance and the Good Work Alliance.

GIMELEC

GIMELEC is a trade association grouping
digital electronics companies in France
promoting efficiency and electrification,
supported by digitization. It has 4 Market’s
Committees: Smart Building, Industry 4.0,
Smart Grid & Infrastructures, Datacenters.

Schneider and GIMELEC work hand in hand on different topics
such as Energy Efficiency, Decarbonization, Digitization,
Flexibility, Circular Economy, SF -free, and Standardization.

National Electrical
Manufacturers
Association (NEMA)

NEMA is a trade association that allows
electrical equipment manufacturers to
provide feedback to relevant governments
on a variety of policy and standards.

Schneider has been working closely with the NEMA to update
the National Electric Code in the US. In 2023, 8 US States
adopted this new Electric Code standard (NEC2023).
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2.1.9 Schneider Electric contribution to standardization

With many experts actively participating in international and
national standardization bodies, Schneider Electric is making a
decisive contribution to the creation and distribution of standards
that ensure the safety and reliability of electric facilities and
equipment. These standards address environmental impacts
throughout lifecycles to prepare for a better circular economy,
support the new energy landscape with the goal of greener energy
integration, ensure safer energy delivery and better integration of
prosumers, support the digital transformation of the industry and
any other customer values.

At National level

Schneider’s experts are involved in National Committees in the US,
China, India, and European countries. The French Electrotechnical
Institute is a founding member of CENELEC (European

standardization body) and IEC (International standardization body).

Schneider Electric chairs many French standardization committees
hosted by AFNOR (French standards organization) and sits on
other national committees, such as the chair of the French and
Swedish Committees for environmental standardization. Schneider
was a major contributor to smart manufacturing initiatives such as
the AIF (Alliance Industrie du Futur) in France. Notably, itis a
member of the Council Board and of the IEC Conformity
Assessment Board.

At European level

CENELEC (European Committee for Electrotechnical
Standardization), CEN (European Standardization Committee),

and ETSI (European Telecommunications Standards Institute) are
the three official European standardization bodies. They have been
officially recognized by the European Union, and by the European
Free Trade Association (EFTA) as being responsible for developing
and defining voluntary standards.

European Commission DG Grow (Internal Market) decided to
create a High-Level Forum for Standardisation to be launched in
January 2024. Schneider Electric, through T&D Europe (European
Association of Transmission & Distribution manufacturers) will
represent the European Power System stakeholders, together with
Grid Operators, Manufacturers, national Electricty Associations.
The workstream is dedicated to propose strategic topics and
standardisation moves, to better activate Energy Transition across
Europe through Digitalization, Green and Resilience.

CENELEC

CENELEC is an association that brings together the National
Electrotechnical Committees of 34 European countries. CENELEC
prepares voluntary standards in the electrotechnical field, which
help facilitate trade between countries, create new markets, cut
compliance costs and support the development of a Single
European Market.

CENELEC supports standardization activities in relation to a wide
range of fields and sectors including: electromagnetic
compatibility, accumulators, primary cells and primary batteries,
insulated wire and cable, electrical equipment and apparatus,
electronic, electromechanical and electrotechnical supplies,
electric motors and transformers, lighting equipment and electric
lamps, low voltage electrical installations material, electric vehicles
railways, smart grid, smart metering, and solar (photovoltaic)
electricity systems.

Most Schneider Electric activities and offers are covered by
CENELEC, although CEN and ETSI also benefit. In addition,
Schneider Electric experts are participating in the develop